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- Semester-wise Titles of the Papers in UG Commerce
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Yez—x_?{g‘\?»f__Sem. Course Code | Paper Title , Theory/Practical | Credits |
ol CO1010IT | Business Organisation ' oTEN “Theory 6
| C010102T Business Statistics - - ' Theory 6
CO10103T Business Communication R~ A Theory 6
| C010104T Introduction to Computer Application G~ s Theory )
1 | 11 C010201T - | Business Management SR Theory G
! C010202T Financial Accounting Theory 4 -
| C010203P | Computerised Accounting Practical 2
i C010204T | Essentials of E-Commerce Theory 6
L CO10205T Business Economics Theory 6
2 PIC T C010301T - | Company Law R Theory 6
| | C010302T | Cost Accounting Theory 6
CO10303T Business Regulatory Framework Theory 6
o CO10304T Inventory Management Theory 6 i
2 v Col0401T Income Tax Law and Accounts Theory 6 g
' CO10402T Fundamentals of Marketing &R-A Theory 4
C010403P Digital Marketing  &p-A Practical 2
C010404T Fundamentals of Entrepreneurship : Theory 6
' C010405T | Tourism and Travel Management Theory 6
3 S CO10501T Corporate Accounting Theory S
: Co1050G2T (Goods and Services Tax Theory 5
CO010503T Business Finance Theory 5
( CO105047 Principles and Practices of Insurance Theory 5
| CO10505T - | Monetary Theory and Banking in India - Theory 5
3 Vi CO10601T Accounting for Managers " Theory 3
C010602T Auditing Theory 5
CO10603R Comprehensive Viva . Viva -5
1 C010604T<FFinancial Institutions and Market * = &GR-A ORDY. Theory 5
CO10605T Human Resource Management GRr~p OV Theory 5
,/ C0106067T Busineéss Ethics and Corporate Governance R~ A Theory 5
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Programme: 3.Com. Year: First | Semester: First

vt
= .

Subject: Commerce

] C{{% Irse outcomes:
After completing this course a student will have:

StOC]\

Company etc.

‘é@'se Code: CO1OLIOIT) ~ Course Title: Business Organization

v Ability to understand the concept of Business Organisation along with the basic
laws and norms of Business Organisation.. o
v ‘\bll]'[\’ to understand the terminologies associated with the field of Business
Organisation along with their relevance.
v Ability to identify the appropriate types and functioning of Business
Organisation for solving different problems.
v Ability to apply basic Business Organisation principles to solve business and
Industry related problems. " ‘

v" Ability to understand the concept of Sole Proprletorshlp, Partnersmp and Joint

Credits: 6 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 _ Min. Passing Marks:10+25

‘Total No. of Lectures: 90

Unit -

Topics

No. of

- Lectures

Classification of Business Activities. Meaning,
Characteristics, Importance and Objectives of Business
-Organization, Evolution of "Business Organisation.

development of business and importance of business.

Difference between Industry and Commerce and
Business and Professmn Modern Business and their
Characteristics.

Business: Concept, Meaning, Features, Stages of|

22

o

Partnership, Joint Stock Companies & Co-operatives

Promotion of Business: Considerations in- Estabhshlng
New Business. Qualities of a Successful Businessman.
Forms of Business Organisation: Sole Proprietorship,

and their Characteristics, relative merits and
demerits, Difference between Private and Public
Company, Concept of One Person Company.

23

1

Plant Location: Concept, Meaning, Importance, Factors
Affecting Plant Location. Alfred Weber’s and Sargent

of Layout. Factors Affecting Layout. Size of Business
Unit—: Criteria for Measuring the Size and Factors

Florence’s Theories of Location. Plant Layout -
Meaning, Objectives, Importance, Types and Principles |

Affecting the Size. Optimum Size apd factors

25

22
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Business Combination: Meaning, Characteristics,
) Object.ives, Causes, Forms and Kinds of Business
QY Combination. Rationalisation: Meaning, . 20
SN Characteristics, Objectives, Principles, Merits and

\/{\1/ - |demerits, Difference between Rationalisation and
] Nationalisation.

Suggtstud Readings:

. Gupta, C.B., “Business Orgamsatlon Mayur Publiction, (2014)
2. Singh, B.P., Chhabra, T.N., “An Introduction to Business Orgamsatlon&
Management“, Kitab Mahal, (2014). l

[]

. Sherlekar, S.A. &Sherlekar, V.S, “Modern Business Organization &

'i\/Ianagement Systems)Approach Mumbai”, Himalaya Publishing House, (2000).

4. Bhusan Y. K., “Business Organization”, Sultan Chand & Sons.

5. Prakash, J QU.diSh “Business Organistaton and Management”, Kitab Mahal
Publishers (Hindi and English) ‘
Note: Latest edition of the text books should be used.

This course can be opted as an electwe by the students of followmg subjects:
Open torall

Suggestéd Continuous Evaluation Methods: Continuous Internal Evaluation shall
" be based on allotted Assignment and Class Tests. The marks shall be as {ollows:

Assessment and Presentation of Assignment ‘ (04 marks)
Class Test-I (Objective'Questions) : (04 marks)
Class Test-IT (Descriptive Questions) (04 marks)
Class Test-11I (Objective Questions) (04 marks)
Class Test-1V (Descriptive Questions) - (04 marks)
Overall performance thrdughout the |
Semester (includes Atténdange_e, o - (05 marks)
‘Behaviour, Discipline,

[Participation in Different Activities)
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. Programme: B.Com. ~ Year: First ' Semester: First
s e L
_ Subject: Commerce
Course Code: CO10103T - . Course Title: Business Communication

Course outcomes:  Jo acquire skilis 1 reading, writing, comprehension and
communication, and also to use electronic media for business communication.

Credits: 0 - | Core Compulsory / Elective: Elective

e e

Max. Marks: 25+75 Min. Passing Marks:10+25 |

Total No. of Lectures: 90 1




| Introduction

Process and Importance of Communication, Types of]
Communication (verbal &Non Verbal), Different
forms of Communication. Barriers to Communication:
Linguistic ~ Barriers,  Psychological = Barriers,
Interpersonal Barriers, Cultural Barriers, Physical
Barriers,” Organizational Barriers. Role, effects and

advantages of technology in Business Communication]

like email, text messaging, instant messaging and

modern techniques like video conferencing, social

22
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networking. Strategic importance ofe-communication.

- NON-Verbal Aspects of Communicating: Body

I & Language, Kinesics, Proxemics, Paralanguage.

; B Effective Listening: Principles of Effective listening, ‘
| Factors affecting listening exercises, Oral, Written and 21

)| video sessions, Interviewing skills: Appearing in

) interviews, Writing resume and letter of application|

~ Modern forms of communicating: E-Mail, Video

’ Conferencmg etc. :

) Business language and presentatlon

Importance of Business language, Vocabulary Words

) ' often confused Wards often misspelt, Common errors
' in English. Oral -Presentation  Importance,
| Characteristics, Presentation Plan, Power point
S presentation, Visual aids. ' 3]

Writing skills: Planning business messages, Rewriting
- and editing, The first draﬁ and Reconstmctmg the final .
'_ . draft. |
, Office’ Correspondence: Official Letter Semi Officia
' Letter And Memorandum.
Report Writing

Identify the types of reports, define the basic format of
| a report, identify the steps of report writing, write &
' IV | report meeting the format requirements, determine the 16
| : process of writing a report, importance of including
visuals such as tables, diagrams and charts in writing
' l report, apply citation rules (APA styledocumentation)
: | in reports.

Suggested Readings:

‘. Lesikar, R.V. & Flatley, M.E.; Basic Business Communication Skills for
| Empowering the Internet Generation, Tata McGraw Hill Publishing Company Ltd|

-New Delhi.

{~J

. Bovee, and Thill, Business Communication Today, Pearson Education

. Shirley, Taylor, Communication for Business, Pearson Education

{d

4. Locker and Kaczmarek, Business Communication: Building Critical Skills, TMH
- Misra, A.K., Business Communication (Hindi), Sahitya Bhawan Publications Agra

L.

Note- Latest edition of the text books should be used.

This course can be opted as an electwe by the students of following subjects:
Fvmer Tor ol
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.| Suggested Continuous Evaluation Methods: Continuous Internal Evaluation shall -

He based on allotted Assignment and Class Tests. The marks shall be as follows:
' (04 marks) Sl jj

.ssessment and Presentatlon of A551gnment

-

Semester- (1ncludes Attendance, Behavno‘r, w
Dlsc1plme, ‘ ;

Llas Test-I (Ob]ectwe Questlons) (04 marks)fﬁi
Class Test-I1 (Descrlptlve Questlons) (04 mé’rké) .
" {Class Test-III (ObJectlve Questions) (04 marks)
Class Test-IV (Descrlptlve Questlons) - (04 'm:irkS) ,
Overall performance throughout the Sty S R
©(05marks)

Participation in leferent Actmtles)

Programme: B.Com. | ~Year: First

Semester: First ”

Subject Commerce

“Course Code: C010104T|  Course Title: Introduction to Computel Appi;catlon

! computer DBMS, data base language and word processing.

Course outcomes: The objective of this course is to prov1de basic knowledge of

Credits: 6 Core Compulsory / Elective: Elective

Max Marks: 25+75 ' Min. Passing Marks:10+25

 Total No. of Lectures: 90

- Unit - Topics

No. of
Lectures

Elements of Computer System Set-up;

Number systems and codes.

Computer: An Introduction- Computer in Business,

computing Environment, components of a computer

I system, Generations of computer and computer
languages; Software PC- Software packages-An
introduction, Disk Operating system and windows:

Indian

22

Interpretations of Applications; DBMS
Network, Hierarchical and relational database,
-application of DBMS systems.

II

Relevance of Data Base Management Systems and

system

21

processing; Data Hierarchy and Data file

Programme development cycle, Management
processing systems in Business organization.

Data Base Language, dbase package, Basics of data

III Data files organizations; Master and Transaction file.

structure,)

of data,

25

Word processing: Meaning and role of word processing
IV in creating of document, Editing, formatting and

checks,

et

printing document using tools such as spelling

T T e Tw T e R
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Ji‘DataCommunication Networking-LAN& WANS.

3'”\uﬂﬂested Readings:

bt w VVVVeJ

o

* \Shrivastava” Fundamental of Computer& Information Systems” (Wiley-

)fz“ N. S, “Handbook ofComputer Fundamentals”, Khanna PubhshmgHouse

‘Delhi

Dreamtech) . .

Leon A and Leon M ., “ Introduction to Computers” ( Vikas, st Edition).
R.S. Salaria, “Computer Fundamentals”, Khanna Publishing House, Delhi. -
Norton P., “Introduction to Computers”, (TATA McGraw Hill) -

Leon “Fundamentals of Information Technology™, {Vikas)

Ravichandran, A., “Computers Today”, Khanna Publishing House, Delhi.
Sint ha, P.K. “Computer Fundamental”, BPB Publications (Hmdx and Enghsh)
Laudon & Laudon “Management Information System”

_Note- Latest edition of the text books should be used.

" This course can be opted as an elective by the students of followmg subjects:

{ '}'

yon for all

\U

| Sy veested Continuous Evaluation Methods: Continuous Internal Evaluation shall

> i be based on allotted Assignment and Class Tests. The marks shall be as follows:

- ‘Awewment and Presentation of Assngnment _ - (04 marks)

> ,C!ass Test-1 (Objectlve Questions) : _ (04 marks)

) E_L‘“ Test-1T (Descriptive Questions) (04 marks)

> gChss Test-1II (Objective Questions) (04 marks)

) | (‘,Lm Test-1V (Descriptive Questions) (04 marks)

) | Overall performance throughout the | ,
%uncstu {includes Attendance, ' (05 marks)
Bdm\mun D19c1p]me

) | JParticipation in Different Act1v1t1es)

y

)

) Programme: B.Con - Year: First Semester: Sccond
,. Subject: Commerce

’ | Course Code: CO10201T Course Title: Business Management

]

i
!
\
!
|
-
]
|
|
|
!
|

) . Course outcomes:

IAfter completing this course a student will have:

¥" Ability to understand the ¢oncept of Business Management along with the basic

laws and norms of Business Management.
v Ability to understand the terminologies associated with the field of Business

Man: umment and contro! along with their relevance,

b o
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v Ability to identify the appropriate method and techniques of Business
Management for solving different problems.
\/}Abilitv to apply basic Business Management principles to solve business and
ndustxy 1elated problems.

| é\bllt.tvlm understand the concept of Planning, Organising, Direction, Motivation and
tontrol ete.

Credits: 6 | Core Compulsory / Elective: Compulsory
Max. Marks: 25+75 | Min. Passing Marks:10+25
Total No. of Lectures: 90

- Unit - Topics | - L?cot.u(;rgs
: ' Discuss the Management Practices in Indian “Vedas”.
P | Introduction:  Concept, Characteristics, Nature,
- Process and Significance of Management; Managerial
| I Roles (Mintzberg); An overview of functional areas of 24
| Management; Development of Management Thought;
, ' Classical and Neo Classical System; Contingency
i

Approach, System-Approach.

Planning: Conoept Characteristics, Process, Importance
and Types, Criteria of etfective planning. DecisionA
| - [Making: Concept, Process, Types and Importance.
Management by Objectives. Organisation: Concept, 24
Nature, Process and Significance. Authority and
Responsibility Relationships. Centralization and
Decentralization.  Departmentation. - Organizational
| Structure- Forms. '

| | Direction: Concept and Techniques, Coordination as an
B Essence of Management, Communication- Nature,
, Process, Importance, Types, Networks and Barriers)
I Effective Communication. . Management of Changej 21
i Concept, Nature , Types of Changes and Process of '
, || Plannéd Change, Resistance to Change and methods of] -
reducing resistance to -change, Recruitment and
| Selection Process.
’ Controlling: Meaning, Importance and Process,
; Effective Control System. Techniques of Control.
Motivation- Concept, Types, Importance, Theories-
5 Y Maslow, Herzberg, McGregor, Ouchi, Financial and 21
| - INon-Financial Incentives. Leadership: Meaning,
Concept, Functions and Leadership styles Likert’s
Four System of Leadership.

| 11

) 1 Suggested Readings:

1. Gupta, C.B., “Busmess Organlsatlon Mayur Publiction, (2014).
2. Singh. B.P.. Chhabra, T.N., “An Introduction to Business Organisation&

l\':na%ment l\nab Mﬂhal 2()14 K o j ")\/
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4. Bhusan Y. K., “Business Organization”, Sultan Chand &Sons,{1970).
I 5. Jagdish P1a1<ash ‘Business Organistaton and Management”, Kitab Mahal
! _ mbhmeis (1997).

0. & Aganval K.K.. “Business Organisation and Management
7 2 Joshi, G.L,, * Vyavasaylk Sanghathan Evam Prabandha”.

§." Prasad, Jagdish, “Vyavasayik Sanghathan Evam Prabandha”.
) | 9. Shukla, Sudhir, “Vyavasayik Sanghathan Evam Prabandha”.

, | 10. Shukia, Sudhir, “Management Concept & Principles”.
| 11. Yadav, Pankaj, Business Management, Neel Kamal Prakasharf, Delehl
? __Note- Latest edition of the text books should be used.

| This course can be opted as an elective by the students of following subjects:
Open forall -

| Suggested Continuous Evaluation Methods: Continuous Internal Evaluation shall
hbe based on allotted Assignment and Class Tests. The marks shall be as follows:

/Assessment and Presentation of Assignment (04 marks)
£_I_:15$ Test-1 (Objective Questions) (04 marks)
:’Clﬂss Test-11 (Describtive Questions) - (04 marks)

- _Cu‘)i_a'ss Test-1T1 (Objective Questions) | (04 marks)
Class Test-1V (Descriptive Questions) - (04 marks)
E}i’cruli performance throughout the _ ‘

| ?Semester (includes Attendance, - (05 marks)
Behaviour, Discipline, '
[Participation in Different Activities)

B P




Programme: B.Com. Year: Second Semester: Third

Subject: Commerce

Course Code: COL0301T) Course Title: Company Law

| provisions of the Companies Act 2013 along with relevant cases.

- LCOLEI‘_S@ OUICOIMIES: [ NE ODJECtIvVe Of INIS COUrSe 18 [0 provide basic KHoOWIEdge of The

Credits: 6 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 Min. Passing Marks: 10+25

Unit ~ Topics

. No. of

Lectures

1 Indian Companies Act 2013: Nature And Types Of]
; Companies, Conversion Of Public Companies Into
’ Private  Company's And Vice Versa. Formation,
| Promotion And Incorporation Of Companies,|.
| Memorandum Of Association; Article Of Association;
| Prospectus.

22

frr— e e

Shares: Types, Share Capital-Kinds; Allotment Of
% | | Shares; Members — Categories, Modes Of Acquiring
- Membership, Rights And Liabilities; Transfer And
! _ Transmission- Difference,  Methods Of Borrowing,
. Debentures, Mortgages And Charges - Fixed And
Floating. -

>

~

D

e

3

D

5 Total No. of Lectures: 90
9 |
>

2

)

3

)

2

)

22

Management: Directors, Types And Number Of

T Appointment, Qualifications And Disqualiﬁcation,
Duties, Vacation, Resignation And Removal,
Company Meetings- Kinds, Quorum, Voting,
'Resolution, Minutes.

25

'Majority Powers And Minority Rights: Protection Of
Minority Rights; - Prevention Of Oppression And
} v Management. Mismanagement, Winding
| EUp-I(inds And Conduct-Petition For Winding Up,
iAppoimment Of Official Liquidator And Duties.

1 i

-

J

>

; .
5 | Directors, Managing Director, Whole Time Director
)

)

)

)

)

)

)




E;uggutc(l Readings:

1. Kapoor GK A Dhamija Sanjay Company Law Comprehensive Textbook On

J' Companies Act 2013 Taxmann Publication

. Singh Avtar ‘Company Law Delhi India Eastern Book Company Bharat Law

House

3. Gupta Company Adhlmyam Sahitya Bhawan Pubhcatlon (Hindi and
English)

. Maheshwari SN And SK Maheshwari A Manual Of Busmess Law 27
‘Edition Himalaya Publishing House
Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:

Oien Tor all

-

r

%

Sumrested Contmuous Evaluatlon Methods Continuous Internal Evaluation shall
be based on allotted Assignment and Class Tests. The marks shall be as follows:

}L\ssossment and Presentation of Assignment {04 marks)
‘Class Test-1 (Objective Questions) ' (04 marks) '
Class Test-II (Descriptive Questions) . | - (04 marks)
Class Test-1T1 (Objective Questions) ‘ (04 marks)

Chss Test-1V (Descriptive Questions) (04 marks)

%O\ crall performance throughout the

N

) Semester (includes Attendance, = |+ (05 marks)
» Behaviour, Discipline,

y Par ticipation in Different Activities)
)

)

)

)

)

)

)

)

}

)

:
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‘ Methods of Pricing Material Issues.

- Labour: Meaning and Components of Labour Cost.

% Q. G
AN

. {;‘\ Concept, Accounting and Control of Idle time and
§! L Overtime. Methods of Wage Payment and Incentive
| Il Plans, Labqu - 20
3 Overheads: “Collection, Classification, Allgegtion,
5 ' d Absorptlon of Overhea )
|
| 1 30
L. -
Treatment of No Wastage;
v Treatment of Join . Contract 20
Determinati
Contracts

|1 am S.P. and atang K.L: Cost Accounting; Kalyani New Delhi.

. Maheshwagri S.N: Advanced Problems and Solutions in Cost Accountmg, Sultan
Chand, Xew Delhi. (Hindi and English) :

;. Tulsian ‘C; Practical Costing: Vikas, New Delhi. _

4. Garg A. K; Cost Accounting: An Analytical Study, Swati Publication, Meerut.

s. Horngren, Challes Foster and Datar: Cost Accounting - A Managerial Emphasis;

Prentice-Halil of India, New Delhi.
Note- Latest edition of the text books should be used.

Oypen forall

This course can be opted as an elective by the stud/ents of following Subjects

Suggested Continuous Evaluation Methods: Centinuous Internal Evaluation shall
be based on allotted Assignment and Clags Tests. The marks shall be as follows:

Assessment and Presentation of éss‘lg/nment (04 marks)
Class Test-I (Objective Que)ﬁﬁs) R | (04 marks)
Class Test-I1 (Descripg',véuestions) e (04 marks)
Class Test-ITI (Opjtc/tive Questions) - (04 markS)
élClass Test-1¥ADescriptive Questions) (04 marks)

’ Overall performance throughout the
Semgsfer (includes Attendance, (05 marks)
& waviour, Discipline, - ~
b Par tlupdnon in Different Actwntles)
l
1 Programme: B.Com. Year: Second Semester: Thlrd

W@MM /&% i



B |Class Test-1I (Descriptive Questions) (04 marks)

e o

B C'I;}ss"fes_t-]'ll (Objectirve Questions) ' (04 marks)
T : : 4
|Clasé Test-1V (Descriptive Questions) | (04 marks)

O'\'@’\gﬂl pertormance throughout the

Semester (includes Attendance, (05 marks)
|Behaviour, Discipline, o o
Participation in Different Activities) . *
: ‘ Programme: B.Com. Year: Second Semester: Fourth
| ' ' Subject: Commerce _
" Course Code: C0104027 Course Title: Fundamentals of Marketing

Course oufcomes: THhe 0 jective O 1his course is 10 provide basiC Knowledge oI

concepts, principles, tools and techniques of marketing.

' : ~ Credits: 4 : Core Compulsory / Elective: Compulsory
Max. Marks: : Min. Passing Marks:
P Total No. of Lectures: 60 :
o T . No. of
| Unit ' Topics Lectures
|

.. Introduction: Nature, scope and importance of
| marketing; Evolution of - marketing concepts;
| Marketing mix; Marketing environment. Micro and
, ! 1 Macro environmental factors. 15

! ‘ Consumer Behaviour — An Overview: Consumern:

{ bu'y'in-g process; Factors influencing consumer buying

l decisions. : ' '
B Market Selection: Market segmentation — concept]
| importance and bases; Target market = selection;
| Positioning concept, importance and bases; Produc
|

differentiation vs. market segmentation. 5
1 ' 1

Product: Meaning and importance. Product

classifications; Concept of product mix; Branding,
-Ipackaging and labelling; After-sales services; Product
life-cycle; New Product Development. |

Pricing: Significance; Factors affecting price of g
product; Major pricing methods; Pricing policies and
strategies.

‘ Promotien: Nature and f?mportance of promotion;
. HI Promotion Tools: advertising, personal selling, public 15
relations; sales promotion and publicity — concept and
. their distinctive characteristics; Promotion mix; Factors
| ~ affecting promotion mix decisions; and Integrated

~ Marketing Communication Approach. g\ﬂ/ x}




3
P

- Distribution:. Channels of distribution - meaning and
mmportance;  Types of  distribution  channels;
] Wholesaling and retailing; Factors affecting choice off
- distribution channel; Distribution Logistics; Meaning,
Ja@{\ ~ jimportance and decisions. '

@

F
w 1
=

=
=1

Retailing: Types of retailing — store based and non
store based retailing, chain stores, specialty stores,)
v supermarkets, retail yending machines, mail ordern: 15
houses, retail cooperatives; Management of retailing
operations: an overview; Retailing in India: changing
scenario.

1
|
1[ - (Recent developments in marketing: Social Marketing
. Online Marketing, Direct Marketing, Services
‘ Marketing, Green Marketing, Relationship Marketing,
Lo Rural marketing. :

Suoﬂestcd Readings: \
1. Kotler, Philip; Keller, Kevin Lane; Koshy, Abraham, and Mithileshwar Jha,
Marketing Management: A South Asian Perspective, Pearson Education.

o

. Palmer; Adrian, Introduction to Marketing, Oxford University Press, UK

: 3. Lamb, Ch'lrles W.; Hair, Joseph F., and Carl McDaniel, Prmc1ples ofMarketmg,
. South Western Publxshmg, Ohio :

4. Chhabra, T.N., Principles of Marketing, Sun India Publication.

5. Kumar, Arun & N. Meenakshi, Marketing Management, Vikas Publications.
(Hindi and English)

6. McCarthy, E. Jerome., and William D. Perreault, Basic Marketmg, Richard D.

; Irwin.

7. Prlde William M., and D.C. Ferell, Marketmg Planning, Implementanon&
Control, Cengage Learnmg

8. Majaro, Simon, The Essence of Marketing, Prentice Hall, New Delhi.

| 9. Zikimund, William G. and Michael D’ Amico, Marketing: Creating and Keepmg
| Customers in an E-Commerce World, Thomson Learning.

|

. 10. Eizel. Michael J., Walker, Bruce J., Staton, William J., and Ajay Pandit,
Marketing Concepts and Cases, Tata McGraw Hill (Special Indian Edition).

| |¥ . McCar‘zhy, E. Jerome; Cannon, Joseph P., and William D. Perrault, Jr., Basic
Marketing: A Managerial Approach, McGraw Hills.

9
5,
9
9
w)
3
)
2
=)
3
]
>
3
D
J
]
>
-]
>
)
>
-
)
>
>
)
)
)
Y Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of followmg subJects

) | iO;xn forall .
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| Suggested Continuous Evaluation Methods: Continuous Internal Evaluation shall

. lpe based on allotted Assignment and Class Tests. The marks shall be as follows:

_ Assessmént and Presentation of Assignment (04 marks)
i tass Test-1 (Objectwe Questions) - (04 marks)
Chss Test-11 (Descrlptlve Questions) ' (04 marks) '
3 Class Test-IIT (Objective Questions) (04 mafks)
¥ Class Test-1V (Descriptive Questions) - (04 m'zfrks)
2 lOverall performance throughout the |
9 ‘@emcstcr (includes Attendance, (05 marks) -
) Behaviour , Discipline, | |
: }P(u thlp‘\thl‘l in Different Actlvmes)

1

i

Programme: 13.Com. - Year: Second Semester: Fourth

~ Subject: Commerce

Course Code: C010403P] Course Title: Digital Marketing (Practical)

l
!
!

ECourse Outcomes:
’\Hex completmo this course a student will have:

v

v

- Fund

Ability to understand the concept of Digital Marketing along with the basic forms
and norms of Digital Marketing. :

Ability to understand the terminologies associated with the field of Digital

Marketing and control along with their relevance.

Ability to identify the appropriate method and techniques of Digital Marketing

for solving different problems. | -

Ability to apply basic Digital Marketmg prmc1ples to solve business and industry

related issues and problems.

Ablhtg to understand the concept of Budgetary Control, Cash Flow Statement
low Statement, Break Even Analysis etc.

Credits: 2+ Core Compulsory / Elective: Compulsory

Max. Marks: ' - Min. Passing Marks:
Total No. of Practical Labs: 30

Unit _ Topics

B ' . o No. of
' Hours

I digital marketing plan, Content management, SWOT 4

Introduction of the digital marketing, Digital vs. Real
Marketing, Digital Marketing Channels, Creating initial

analysis, Target group analysis.

3

‘11

Web design, Optimization of Web sites, MS Expression
Weh (Creatine web sites QFO Ontimization. WritiAo




i

i
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B the SEO content, Writing the SEO content, Google Ad
Words— creating accounts, Google Ad Words- types.

S‘\K " [Introduction to CRM, CRM platform, CRM models,
CRM strategy, Introduction to Web analytics, Web
analytics . — levels, Introduction of Social Medid
Marketing, Social Media Marketing plan,  Facebook
11 Ads, Creating Facebook Ads, Ads Visibility, Business 10
opportunities and Instagram options, Optimization offs :
Instagram profiles, Integrating Instagram with a Web|
Site and other social networks, Keeping up with posts.

Creating business accounts on YouTube, YouTubg
_ Advertising, YouTube Analytics, E-mail marketing, E-
: - |maill marketing plan, E-mail marketing campaign
IV analysis, Keeping up with conversions, Digital 10
Marketing Budgeting - resource plannmg, Ccost
estimating, cost budgetmg, cost control. B

Suggcsted Readings: '
Chaffey, D, F.E. Chadwick, R. Mayer, and K. Johnston (2015). Internet Marketing:
Stlateov Implementation, and Practice. Pearson India

2. Frost, Raymond D., Alexa Fox, and Judy Strauss (2018). E- Marketing Routledge

| 3. Gupta, Seema (2018) Dlgltal Marketing. McGraw Hill Education (India) Private
‘ L.td.

4. Kapoor, Neeru. E-Marketing, Pinnacle learhing

Kotlen Philip, HermawanKanajaya and Iwan Setiawan (2017) Digital Marketing:

4 0 Moving from Traditional to Digital. Pearson India

0. Rvan Damian and Jones Calvm (2016). Understanding Digital Marketmg
Marketing Strategies for engaging the Digital Generation.

Additional Rcsources :

E Bl%nchard O: (2014) Social Media ROI: Managing and Measuring Social Media

(Efforts in Your Organisation. * Charlesworth Alan (2018) Digital Marketmg A

Practical Approach.

= Gay, Richard, Atan Charlesworth, and Rita Esen. Online Marketing: a customer-led
approach.Oxford University Press Inc., New York.

. Ry’m Damian (2016). Understanding Digital Marketing: Marketmg Strategies for
LDQJOIHU the Digital Generation.

!
\

|+ Tasner, M. (2015) Marketmg in the Moment: The Digital Marketing Gulde to
‘ Generating More Sales and Reaching Your Customers First, 2/E, Pearson

| Note- Latest edition of the text books should be used.

e




This course can be opted as an elective by the students of following subjects:
{ nen i()l ” :

Sumf,stec [ Continuous Evaluation Methods: Continuous Internal Evaluation shall
be Q@scd on allotted ASSLgnment and Class Tests. The marks shall be as follows:

aau&u@ﬁﬁ&&

Assessment and Presentation of Assignment (04 marks)
_C!ass Test-1 (Objective Questiohs) (04 marks)
Class Test-11 (Descriptive Questions) | (04 rharlés)
.C ass Test-TT (Objective Questions) o (04 marks)
;Cldss Test-1V (Descrlptlve Questions) ; ' (04 nizirks)

{Overall performance throughout the
iSeniester (includes Attendance,

D | ‘Behaviour, Discipline,
e 'l"n tlczpfxt:on in- Dlﬂerent Actwltles)

(05 marks)

u{uv\wvuwuuuwwu@&a@@@@%@ﬁi
| | . |
|
|




Programme: B.Com. | Year: Third Semester: Sixth

A

Subject: Commierce

: C‘ofli‘se Code: CO10604T - Course Title: Financial Market Operations

| ’sa, outcomes:
Aflu comp!ctmg this’ course a student will have:

and norms of Financial Market. , ,
v' Ability to understand the terminologies associated with the field of Financia
| Market and control along with their relevance. - |
" Ability to identify the appropriate method and techniques of Financial Market fo
solving different problems. : .
v Ability to apply basic Financial Market principles to solve business and industn
related problems. | |

|
] v' Ability to understandthe concept of Fmanmal Market along w1th the basic form

v" Ability to understand the concept of Primary and Secondary Market, Stock
Exchange, SEBI etc.

Lo 1

Credits: 5 Core Compulsory / Elective: Elective
- Max. Marks: 25+75 Min, Passing Marks: 10+25
N | Total No. of Lectures: 75 -
- - -No. of

i Unit | : Topics- 7 Lectures

Financial Markets an Overview: Meaning of
| Financial Market and its Significance in the Financial
System. Financial Markets in the Organized Sector -
Industrial Securities Market, Government Securities
I = | Market, Long-term Loans Market, Mortgages Market; =~ |~
Financial Guarantee Market, Meaning and Structure of :
I Money Market in India, Characteristics of a Developed
| Money Market, Significance and Defects of Indian

Pl Money Market.
’ - Capital Market: New issue market - Meaning and

f | Functions of New Issue Market, Instruments of Newj

;[ IT, Issues, Players and their role in the New Issue Market, 26

I issue-pricing and marketing. Defects and Remedies of

| ' New Issue Market.

Secondary market: Functions and role of stock
: | exchange; Listing procedure and legal requirements;

l Public Stock 'Exchanges-NSE, BSE and OTCEIL}
Functionaries .on Stock Exchanges: Brokers, Sub 16

@: brokers. market makers, jobbers. po 10 consultants,

<




Programme: B.Com. " Year: Third

Semester; Sixth

3

' J

Subject: Commerce
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COL\I se Cade: C0O10604T

Course Title: Financial Market Operations

BOrse outcomes:

v Ability to understandthe concept of Financial Market along with the basic formgs

\Hu completing this course a student will havc

~and norms of Fmanmal Market.
v' Ability to understand the terminologies associated with the field of Financia

1

Market and control along with their relevance.
v' Ability to identify the appropriate method and techmques of Financial Market fo

solving different problems.

v 'Ablhty to apply basic Financial Market principles to solve business and industr

related problems.

v Ability to understand the concept of Primary and Secondary Market, Stock
Exchdnge, SEBI etc.

il

I

Credits: 5 | - Core Compulsory / Elective: Elective

Max. Marks: 25+75

Min. Passing Marks:10+25

Total No. of Lectures: 75

Topics

No. of
Lectures

| Financial Market and its Significance in the Financial

i Financial Guarantee Market, Meaning and Structure of

“Money Market.

Financial Markets an Overview: Meaning o

System. Financial Markets in the Organized Sector -
Industrial Securities Market, Government Securiticg
Market, Long-term Loans Market, Mortgages Market|

Money Market in India, Characteristics of'a Developed
Money Market, Significance and Defects of Indian

17

It

I

i Functions of New Tssue Market, Instruments of New|

Capital Market: New issue market - Meaning and

Issues, Players and their role in the New Issue Market
issue-pricing and marketing. Defects and Remedies of
New Issue Market.

26

' hrokers. market makers, jobbers, portfoh() consultants,

G A ¥

Secondary market: Functions and role of stocl]
exchange; Listing procedure and legal requirements;
Public Stock Fxchanges-NSE, BSE and OTCEL
Functionaries on Stock Exchanges: Brokers, Subl

16




3

Investor Protection: Grievances concerning stock
.. - 1 . lexchange dealings and their removal, Demat Trading.

W

L \ oy s
2| %‘ SEBI Guidelines - Primary Market, Secondary Market 16
;) ' \Q@ and the Protection of investor’s interest, NCLT &
> NCLAT.

P Suggested Readings: -

| I. Machiraju, ‘Indian Financial System’ — Vikas Pubhshmg House.

' 2. Varshney P.N., & Mittal D.K_, ‘Indian Financial System’, Sultan Chand & Song

, New Dethi. , _

Avadhani V.A Capital Market, Himalaya Publishing House, New Delhi

Mulay, M. A, “New Issues Capital Market in India”

Gordon & Natarajan, “Indian Financial System” Himalaya‘Publishing House.

Avdhani, V. A_, “Investment Management” Himalaya Publishing House. -

Gupta, O. P., “Indian Securities Market”, , -
Note- Latest edition of the text baoks should be used.

1
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Open tor all

[

Suuuuud Continuous Evaluation Methods: Continuous Internal Evaluation shall

)

) | This course can be opted as an elective by the students of following subjects:
’ _

y

) Fbt based on allotted Assignment and Class Tests. The marks shall be as follows:

| ‘Assessment and Presentation of Assignment (D{imarks).

| IClass Test-I (Objective Questions) ~ ~ - | (04 marks)

, _(iase Test-11 (Descriptive Questions) - (04 m-arks)

| ; ‘Ciass Test-1IT (Objective Questions), . (04 marks)

b |T Class Test-1V (Descriptive Questions) (04 marks)

. Overall performance throughout the | _

| ? Semester (includes Attendance, (05 marks)

B 3 Behaviour, Discipline, |

1 Participation in Different Activities)

Programme: B.Com. | - Year: Third + Semester: Sixth
Subject: Commerce |
Course Code: CO10605T . Course Title: Human Resource Management

“Course outcomesT THe paper amis O qEVEIop T e STUAents @ proper urngerstanding
| about human resource management.

Credits: 5 Core Compulsory/Elective: Elective

‘Max. Marks: 25+75 s Min. Passing Marks:10+25

sl A o




ﬁf': : : Total No. of Lectures: 75

't .
3 Unil -* Topics

No. of
Lectures

S -
2 f Human Resource Management concept and function,
role of competencies of HR manager at our policies
| evolution of HRM emerging challenges of Human

| Resource  Management  workforce diversity|
- 3 empowerment VRS work life balance downsizing.

15

3 | | Recruitiment & Selection: Recruitment, factors
| - affecting recruitment, sources of recruitment, Selection
| no - Process, selection test, Interview, Orientation,
s Placement. Training & Development: Training-
Objectives & Importance "of - training, Training
Methods-On job training and off- the job training.

20

‘| Employce Compensation: Compensation & Welfare,
11 Job Evaluation. Perfoermance Appraisal: Techniques,
Job Enlargement & Job Enrichment, Quality of Work

| Life, Worker’s Participation in Management.

25

EMPLOYEE WELFARE: Vanous welfare schemes
& Safety Measures. Employee Benefits — Meaning and
its types, Fringe Benefits; Remuneration — Salary,

:Pexqulsnes Grievance Handling & Discipline -
Meaning, Importance. Collective Bargaining - Meamng
‘and Importance, Process.

15

#
) | Suggested Readings:
1. Aswathappa K Maine resource management Tata McGraw Hill

3 —

3
>
)
]
; i .
} ; 1V Bonus, Commission, Long Term Incentives,
)
)
)
)
) Excel books

}

(s

i sons

Verma Pramod SaviBagiyaprabandhan Rao VSP human resource management

Tripathi PC peisonnel management and Industrial Relations Sultan Chand and

‘ 4. Agarwal &Fauzdar Human Resource Management-SBPD Publishing House,

o Agra { Enghsh/Hindi)
Note- Latest edition of the text beoks should be used.

U‘k nofor all

Thzs course can be opted as an elective by the students of following subjects:

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation shall
' be based on allotted Assignment and Class Tests. The marks shall be as follows:

' iAS%CSSment and Presentation of Assignment (04 marks)
Class Test-I (Objective Questions) : | (04 'inéi‘kS) .
C]dj\ Test-11 (Descriptive Questions) - | (04 marks)
E_fl}lss Test-11 (Objective Questions) (04 marks)
| ;Cla.ss Test-1V (Descrlptlve Questions) .- .. (04 marks) |

W@ e — /@/ epl
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Y |Overall performance throughout the ,

9 iScmester (includes Attendance, (05 marks)

3 Behayiour, Discipline, - -
Partigipation in Different Activities)

y O

y

)
| Programme :B.Com. \ Year; Third Semester: Sixth

i

+ Course Code: COT0606T

Subject: Commerce

Course Title: Business Ethics and Corporate Governance

C
l 1

-ourse outcomes: This course seeks to provide knowledge about the concepts, tools,
echniques, and relevance of Business Ethics and Corporate Governance in the present

|
| changing scenario.
x

Credits: 5 | Core Coﬁlpulsory / Elective: Elective

S

Max. Marks: 25+75

Total No. of Lectures: 75

Min. Passing Marks:10+25

N

i E
L Unit [

Topics

No. of
Lectures

|

Values - :Importance, Sources of Value Systems,
Types, Values, Loyalty and Ethical Behaviour, Values
across  Cultures; Business Ethics - Nature]
Characteristics and Needs, Ethical Practices in
Management.

17

H

| The Ethical = Value Syst'em —  Universalism,

. Cultures, Culture and Individual Ethics.

Utilitartanism, Distributive Justice, Social Contracts,
[ndividual Freedom of Choice, Professional Codes;
Culture and Ethics — Ethical Values in different

26

i

| Ethics, Other Bodies in enforcing Ethical Businesy

Law and Ethics - Relationship between Law and

Behaviour, Impact of Laws on Business Ethics; Social
Responsibilities . of Business -  Environmental
Protection, Fair Trade Practices, Fulfilling all National
obligations under various Laws, Safeguarding Health
and well- being of Customers. |

16

v

iissues of governance, accounting and regulatory frame

Corporate . Governance: Issues, neced, corporate
governance code, transparency & disclosure, role of
auditors, board of directors and shareholders; Global

ArAarnarate cramoe rammitteac in Tndia  and

16
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gested Readmgs .

l. &l itson Alan- Ethical Organisation, Palgrave

| 2, . T. Hosmer : The Ethics of Management, Universal Book.

X \j‘? Murray : Ethics in Organizational, Kogan Page.

, } 4. S. K. Chakraborty : Values and Ethics in Organisation, OUP
; Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following Sllbj@CtS
1\;&%0!“ o

bwgested Continuous Evaluation Methods: Continuous Internal Evaluation shall
| be based on allotted Assignment and Class Tests. The marks shall be as follows:

» Arssessment and Presentation of Ass1gnment | (04 marks)
r fClass Test-1 (O»bjectlve Questions) (04 marks)
| {Class Test-IT (Descriptive Questions) o (04‘ marks) _
r iCJE:SiIest—III (Objective Questions)/, ' (04 marks)
- Class Test-1V (Descriptive Questions) (04 marks) -

'Overall performance throughout the
‘Semester (includes Attendance,

(05 marks)

éBehaviour, Discipline, , ,
Puarticipation in Different Activities) |

 Coure provequisites: To study this course, a student may have any subjcct in

N T 2R
ks b2

T npeested cquivalent online courses:
§ There are lots of online certificate and dlploma courses avallable in various
universitios and institutions.
o amer aLEQuL\H\)H\ -

Afier completing B.Com. student has a vast choice in different fields where they can
explore their inner talent. Job areas for commerce graduate are in Business
Consultancies, Educational Institutes, Industrial Houses Public Accounting Firms,
| ‘Pohu Planning, Foreign Trade, Banks, Budget Plarmmg, Inventory Control, Merchant
Banking, Marketing, Working Capital Management, Treasury and Forex Department

IInvestment Banking and so many for them explore further.

i

}Gl C‘lfCl employment opportunities

\In many career sectors, such as Higher Education, Administration, pubhc affairs, and
social services, a master’s degree is replacing a bachelor’s as the minimum requuement

Hm employment.

%\@%T% L</ /éz,/
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3 farlier with a bachelor’s degree like B.Com. one could secure an entry -level position as
dx1 admissions counselor, academic adviser; or student services coordmator Whilg .
’ holding'a graduate degree is not a guarantee of ultimate success, it Cer’tamly opens many
31 nore ddors foremployment.

B' ,e%&ﬁ 2 of Specialisation

3;‘1 o mzi_v et options for specialisation during your bachelor’s in Commerce degree.|

Smm ol them are Taxation, Marketing, Computers, etc. But, most of the times, there 1s
v eeneral degree Le.. B.Com. that provides knowledge in Commerce dnd Business. So,
| il vou want to pursue education based on a specific industry or profession the Bachelor]
> ‘;oi Commerce programme targets a number of specialisations from Finance to Marketing
i0 HR to Logistics and Supply Chain Management,

i
I
{

ﬂh" ¢lps in Overall Personality Development

i;Pm-suing a bachelor’s-degree can be one of the most exhilarating experiences, in fact|
y vou have just started your journey in this competitive world and a bachelor’s of
ik;ommcrce (B. Com) helps you face the world right after school. But a Master in
IBusiness Administration prepares you to suit yourself to the industry’s needs. The
) curriculum s carefully knitted and includes workshops, seminars, projects, etc. thal
) e clops vouwr ovcmil personality. | :

’Vﬂ‘;(; Carecer choice

here are so many courses avallable for B.Com. Students such as M.Com., MBA, CA
) (Chartered Accountant), CS (Company Secretary), MCA and many of the diploma

courses. ete. After completlon of Bachelor in Commerce, an individual has the option ta
' pursue higher studies as M-Com (Masters of Commerce) or MBA (Masters in Business
) Administration), both being postgraduate program focusing in Commerce, Accounting,
' }Economics, and Management related subjects. Not only this Bachelor program also

prepares students for CA (Chartered Accountant), CS (Company Secretary) and CMA|
) Cost and Management Accountant) as an advance career option in this field.

'\.;-:,"'
TR

Fod ofhe whole svllabus any renu ks suggcestions:

 The whole syllabus of Undergraduate Commerce is divided into three parts. After first year
(W0 semesters) completion the certificate awarded is called C.Com. (Certificate in
C ommerce), after two year (four semester) completion the diploma awarded is called D.Com.
(Diploma in Commerce) and after three year (six semester) completion the bachelor degree

ol commerce awarded is called B. Com. (Bachelor of CommgSce).
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