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Rules regarding B. Com. (Vocational) under NEP

* Nole: The rules pertaining to B. Com ( Vocational) Foreign Trade Pfact.'ces |
and Procedure, Advertising Sales Promot:on .and Salesmanship, Principles
and Pract:ces of Insurance under NEP are as follows "

1. Fhe .group opted (A or B) in the 13"Semester by the students will
compulsprily be continued till 4" semester (2 year), Students cannot

~change the optsonal group.

2. The new course will be applicable from .the session 2024-2025.

3. The assessment of the student in each year will be of 75 marks
external and 25 marks internal. The internal assessment wiil be on the

basis of class interaction/ class assignment, and class test.

4. The students will be allowed to use non-scientific calculators for all

numerical papers in the external examination.

5. The Comﬁr_ehensive Viva Voce examination in VI Semester will be
evaluated by both the External & Internal Examiner. |

6. The Evaluatlon of the Project in VI Semester will be evaluated by both
- the External & Internal Examiner.
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Course Code ofthePapersinB.Com. (Vocational)

Sem. Cg:drze Paper Title ::;::3: 1 Credits
C040101T | Basic of Foreign Trade Theory 6
C040102T | Marketing Communication Theory 6
. C040103T { Life Insurance Theory 6
C040104T | Business Statistics Theory 6
C040105T | Business Communication Theory 6
C040106T | Business Regulatory Framework Theory 6
C040201T | India’s Foreign Trade Theory 6
C040202T | Advertising - Theory 6
C040203T | General Insurance Theory 6
IT [C040204T | Business Economics Theory 6
C040205T | Business Management Theory 6
C040206T | Financial Accounting Theory 4
C040207P | Computerized Accounting Practical 2
C040301T | Elements of Export Marketing Theory 6
C040302T | Advertising Media Theory 6
- C040303T | Fire & Marine insurance Theory 6
C040304T | Inventory Management Theory 6
C040305T | Essentials of E-Commerce Theory 6
C040306T | Cost Aceounting Theory 6
C040401T | Foreign Trade Financing & Procedures Theory 6
C040402T | Personal Selling & Salesmanship Theory 6
C040403T | Insurance Finance & Legislation Theory 6
IV | C040404T | Financial Institute & Markets Theory 6
C040405T | Income Tax Law and Accounts Theory 6
C040406T | Fundamentals of Marketing Theory. 4
C040407P | Digital Marketing ' Practical 2
C040501T | Shipping Insurance Theory 5
C040502T | Management of Sales Force Theory 5
C040503T | Property & Liability insurance Theory 5
V | C040504T | Goods and Services Tax Theory 5
C040505T | Business Finance Theory 5
C040506T | Human Resource Management Theory 5
C040507T | Corporate Accounting Theory 5
C040601T | Foreign Trade Documentation and Procedure Theory 5
C040602T | Sales Promotion & Relation Theory 5
C040603T | Group Insurance & Retirement Benefits Theory 5
VI | C040604T | Accounting for Managers Theory 5
C040605T | Business Ethics and Corporate Governance Theory 5
C040606T | Auditing Theory 5
C040607T | Fundamental of Entrepreneurship Theory 5




Course Code of ghe Papers in B.Com. (Vocational)

¢ Foreign Trade Practices and Procedures
Year | Sem. Co;;z;i;c;rya’ Cg:;:e Paper Title :r’::::c}:l Credits
C040101T | Basic of Foreign Trade Theory 6
Compulsory |=5/0104T | Business Statistics Theory 6
Choose any ONE from the following Groups
I [The Group will remain same till semester VI as opted by the student in semester If
. C040105T | Group A -Business Communication Theory 6
1 Elective C040106T | Group B- Business Regulatory Framework Theory 6
C040201T | India’s Foreign Trade Theory 6
Compulsory C040204T | Business Economics Theory 6
I Choice of Group as opted by the student in Ist Semester
IC040205T | Group A -Business Management Theory 6
Elective C040206T | Group B-Financial Accounting . Theory 4
IC040207P | Computerized Accounting Practical 2
C040301T | Elements of Export Marketing Theory 6
Compulsory C040304T | Inventory Management Theory 6
111 Choice of Group as opted by the student in Ist Semester
. C040305T | Group A -Essentials of E-Commerce Theory 6
Elective C040306T | Group B-Cost Accounting Theory 6
5 Compulsory C040401T | Foreign Trade Financing & Procedures Theory 6 |
C040404T | Financial Institute & Markets Theory 6
v Choice of Group as opted by the student in Ist Semester
C040406T | Group A - Fundamentals of Marketing Theory 4
Elective | C040407P | Digital Marketing Practical 2
C040405T | Group B- Income Tax Law and Accounts Theory 6
C040501T | Shipping Insurance Theory 5
Compulsory | C040504T | Goods and Services Tax Theory 5
. C040505T | Business Finance . Theory 5
Choice of Group as opted by the student in Ist Semester
. C040506T | Group A -Human Resource Management Theory 5
3 Elective | C040507T | Group B-Corporate Accounting Theory 5
C040601T | Foreign Trade Documentation and Procedure Theory 5
Compulsory "640607T | Fundamental of Entrepreneurship Theory 5
VI C040605T | Business Ethics and Corporate Governance Theory 5
Choice of Group as opted by the student in Ist Semester
) C040604T | Group A -Accounting for Managers Theory 5
Elective 5020606 | Group B - Auditing 5

W

Theory




Year Wise Structure of Féculty of Commerce UG | . t_,,}

(B.Com. Vocational)Foreign Trade Practices & Procedures
Year I ' £>
] _
) Major Major Minor/ Minor Voe. | Co-curricular Major " Altey
6 Credits Each 6 Credits Each Elective | 3 Credits | Qualiiving lndustrial Minimu § Completion
4516 Training/ m (Minimum
Credits Survey/ Project | Credits Credits)
6 Credits (Max.
Duration}
. Other Vocational Co- Inter/latra
Year | Sem. Qwn Faculty Choose any 1 from the fallowing Group* Facult Facul curricalar | Faculty related
. aculty aculty . .
Course to main Subject
Compulsory Paper Group A .
1. Basic of Foreign Trade 1. Buosiness Communication Food,
b | Compulsery Paper Group B 1 Nutrition

2. Business Statistics 2. Business Regulatory Framework = and Hygicne

Own Faculty ' Choose any 1 from the following Group . ' _ Certificate

! Compulsory Paper Group A 1 46 . in
1. India’s Foreign Trade 1. Business Management ' Commerce
Compulsory Paper Group B
1m | % Business Economics 2. Financiat Accounting 1 First Aid
4 and Health
3. Computerized Accounting '
@

ter I for first two years i.e. semester I to IV
. — -

*The Group will remain same as opted in semes
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Year Wise Structure of Faculty of Commerce UG

TN
; (B.Com. Vocational)Foreign Trade Practices & Procedures
Year 11 b
Minor/El | Minor Major After
ective Voc. Co-curricutar | Industrial | Minimum | Completion
Mai Major 45/6 3 Qualifying | Training/ Credits | (Minimum
ol 6 Credits Each Credits | Credits Survey/ Credits)
6 Credits Each . Project (Max.
6 Credits Duration)
: Vocationa Inter/Intra .
Se . ) . _ Other Co-curricular Faculty
Year | m Own Faculty Choose any 1 from the following Group Faculty ; | Course related 1o Total
aculty - .
main Subject
Compulsiry Paper : Group A Human
1. Elements of Export Marketing 1. Essentials of E-Commerce Values and
I - i
! Compulsory Paper Group B . ! li::g?: (;;1;“
2. Inventory Management 2, Cost Accounting
i Own Faculty . Choose any I from the foliewing Group 1 46 Diploma in
Compulsory Paper Group A Commerce
Y. Foreign Trade Financing & Procedures 1. Fundamentals of Marketing (4) Physical
sica
v 2. Digital Marketing 2) i Edu{:ation
d Y
Compulsory Paper Group B and Yoza

2. Financial institute of markets

3, Income Tax Law & Accounts
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Year Wise Structure of Faculty of Commerce UG (B.Com.
Foreign Trade Practices & Procedures Year YII

Vocational)

2. Group B : Auditing

: Major ) Major Minor/Ele | Minor Co- Major Industrial Minimu Aflter
5 Credits Each 3 Credits Each ctive Voc. curricular | Training/ Survey/ c ‘“[, Completion
4/5/6 3 Qualifying Project el (Minimum
Credits | Credits 6 Credits Credits)
Choose any One- (Max.
¥ Vocation Co- Inter/Intra Faculty Duration}
Sem of the Other . . .
Year Own Faculty Following/Anv Faculty al curricular related to main Total
‘ollowing/Any ; Faculty Course Subject
. Faculty
1. Compulsory Paper :- Shipping Insurance
2. Compulsory Paper :-  Goods and Services Tax _
: . . 30 days Training or
3. Compulsory Paper :-  Business Finance :l;‘_:'.ly'f“"; Survey where
v - ' X - '.“?' an economic activities
- Chovse any 1 from the following Paper Digital are involved
Awareness fifying)
I. Group A: Human Resource Management (Qualifying
2. : te A 31
| Group B : Corporate Accounting Bachelor
n 1. Compulsory Paper :- Fundamental of Entrepreneurship 40 Degree in
B. Com.
2. Compulsery Paper :- Foreign Trade Documentation and Vocational
Procedures .
3. Compalsory Paper:- Business Ethics and (’;(.'m'g";:;lllc
—___CorporateGovernance aflon s .
1 - - and Project Work
VI |- Choose any 1 ﬁ'om the following Paper X Personality (Qualifying)
L. Group A : Accounting for Managers ' Deve::p_me ’
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| Year Wise Structure of Facuity of Commerce UG .
(B.Com. Vocational) FOREIGN TRADE fracliees §

PMM

. D
rogramme: B.Com. (Voc) Foreign Trade i " Year: |

emester: |

Subject: Commerce

Course Code:

Trade

Course Title: Basics of Foreign

Course ontcomes: _ : _
* To Introduce the concept of Foreign Trade'as a system and the theories that underlie it; and alsq
to familiarize the students with the basics, mechanisms ‘operating in Foreign Trade

Credits;

Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

Min. Passing Marks:10+25

Total No. of Lectures: 90

Unit

Topics

No. of .

d Domestic Trade, Difference  between Foreign Trade
d  Domestic Trade, Interdependence of Countries
Advantages and Disadvantages of Foreign Trade, Nature
Scope and Importance of Foreign Trade, Types of Foreign
[Trade :

EEmu!uction: Meaning of - Foreign (International) Trade

Lectures

20

n

NFheories of Internafional Trade: Classical Theory of

International Trade, Theory of Absolute Advantages, Ricardiar]
Theory. of Comparative Costs, Modern (Heckscher-Ohlin
Theory of International Trade, Criticisms of Traditional and
odern Theories, Gains from International Trade

25

m

nternational Trade Environmens: Meaning of Internationa
Trade Environment, Components of International  Trads
Environment, Different types of Environment- Demographic
Social, Cultural, Economic, Political, Legal, Technological
Competitive and current

cenario

v

nternational Trade Organizations & Regionul Economi
Groupings: GATT, WTO, Principles of WTO, Functions of
WTO, UNCTAD, ASEAN, SAARC, -BRICS, APEC
INAFTA, Advantages and

Disadvantages - of Regional Economic  Grouping,

: H

. N
i

H

-

A
R

frade Barriers - Tariff and Non-Tariff Trade Barricrs

>3
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Fggested Readings:

1. Khushpat S, Jain, Apexa Jain, Forengn Trade -theory, Procedures, Practices &
Documentatlon Himalaya Publication

2 Bimal Jaiswal, International Business, Himalaya Pubhshmg House

3 V Sharan, Intemational Business, Pearson

4, Neeta Vaydande, Basics of Foreign Trade, BSSS .

5§ Anne Krueger, Intematxonal Trade, Oxford P Subba Rao, Ihtem
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FP‘??M&:]_BZC':»:&. (Voc) |
Foreign Trade = - _ ,

. Year' I Servester: |

Subject: Commerce

" Course Code: CToMT
-among the students,

~ Course Title: Business Statistics

[ -E [ Metho € conversion,
dgﬂatmg af‘d splicing, (Consumer Price Index N
lli‘lsh::j’s Ideal Index Nuamber, Reversibility Test- Time and

actor. oot ool TR ReRs L

[ o

Credits; 6 Core Compulsory / Elective: Compulsory
Max, Marks: 25+75 _ Min, Passing Marks:10+25
o T 2l No..of Lectures: 90 o
ot : No. of
| Unit . o . Topies _ Lecturés
Indian Statistics: Meanin About father of Indian Statisticd '
(Prof. Prasanta Ch_andrgﬁaf halahobis). , .
Introduiction to: Statistics: Meaning, Scope, Importance an
_'Lim_itaﬁon_, Statistical Investigafion-_ Planning “an
_ organization, Statistical units, Methods of Investigation
1 Censu and Sampling. Collection of Data- Primary an 20
Secondary Data; Edifing of Data, Classification of da
Frequency Distribution and- . " L
Statistical Series, Tabulation of Data Diagrammatical and
Graphical Presentation of Data, -
Meas:_urcé of Central Tendency — Mean, Median, Mode,i-
Geometric_and Harmonic Mean; Partition ValuesQ artile,}
. Decile; and Pérc_entilc,__ Dispeision — Range, Quartile}
S flf'erpénti_lq_; Quartile Deviation, Mean ; L e o 5
I | Deyiation, Siandard Deviation and its Coi-efficient, Cod 25
- gfficient of Variation -and Variance, Test of Skewness andf
Disper sioﬁ;.:_?ltg_lmpon_apgg, (.';_p-ef_’_t‘ncie_r;t_ of S_ke_}yness._ - ] |
Coi‘rglation- M;I-.aning, application, types and degree of
o comrelation, Methods- Scatter Diagram, Karl Pearson’s.
e _C(.?.:e'fﬁ'-?iet__i_t"c!f_CDi‘{e_la:ﬁ_q_rl, Spearman’s Rank - - Jo
. .z‘ 2 Coe_ffic_i_ent;;q_ﬁ:(:c_irrje’ls_n_ti_q,ﬁ, Concuirent Deviation Method,|: -
Ny T Y . Stz:mda’rd'~Err0'_r_‘§ﬂd.Pr6bablé7Errbr;-3 R N |
LN Index Number: - Meaning, Types and Uses, Methods of]
A sonstucting: Price Index Number, Fixed — Base Method,

Al B g b bt 14




' Sﬁggmtéd Readmrgls .

L. Heinz, Kohler: Smtasncs for Business &. Economlcs, Ha:perCo!lms, : : 1
2. Gupta, S,C, thdamcmal of Statistics, Himalaya Publ:catzon o . ' ' | 1
N 3. Sharma J.K,, Business Statistics, Pearson Education. ' - : - '
Y7 |+ Gupta SP. & Gupta Archana, Elementary Statistics, (English and Hindi) Sultan Chand&
(5. Sons, New Delhi. '
Cr Note: Latest edmon of the text books should be. used i
e ' This course can be opted as an elective by the students of following subjects: Open for all
;- Ellgt%?dtidss Continnous &':‘,gluanon Methods: Continuous Internal Evatuation shall be basedon B % '
\ llo lgnment and Class Tests. The marks shall be as follows: -
‘- | A =
'\ ) - ) 0 :I
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BUSINESS COMMUNICATION

- Programme: B.Com. Year: [ " Semester: First

{Voc) Foreign Ttade,
' : . Subjekt: [Lommerce

*Cf)urse Title: Business Communication

e ComeCodg:m- :

Course—~oujcomes; — T0 acquiy _Ws il[s N WITLINg, Compi jon and
comminication, and also 0 258 oleciouL: media or BUSINESS COmMMUICARoN.

Oy Credits: 6

Core Compulsory / Elective: Elective

Max. Marks: 25475 o Min. Passing Marks:10+25

Total No. of Lectures: 90

Unit | Topics

No. of
Lectures

Introduction

- Process and Importance of Communication, Types of
(i Communication (verbal &Non Verbal), Different forms of
] I Communication. Barriers to Communication: Linguistig
¢ _ Barriers, Psychological Barriers, Interpersonal Barriers
Cultural Barriers, Physical Barriers, Organizationa
_ Barriers. Role, effects and advantages of technology in|’
L, ' Business Communication like email, text messaging
instant messaging and modern - techniques like videq
L conferencing, social networking. Strategic importance of
e- :
communication.

22

{ ‘ INON-Verbal  Aspects of Communicating:  Body
' Langnage, Kinesics,  Proxemics, Paralanguage.
_ Effective Listening: Principles of Effective listening,Factors|
! 1) ffecting listening exercises, Oral, Writien andvideo
ssions, Tnterviewing skills: Appearing ininterviews,
riting resume and letter of application. Modem forms of
communicating: E-Mail, Video Conferencing éte. -

21

RY
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Business language and presentation

~ | Importance of Business language, Vocabulary Words ofte
| confused Words often misspeit, Common ¢rrors in English

Oral Presentation Importance, Characteristics, Presentatio

Plan, Power point presentation, Visual aids. - _ 3

Writing skills: Planning business messages, Rewriting an

editing, The first draft and Reconstructing the final drafi.

L Offfice Correspondence: Official Letter, Semi Officia
tier And Memorandum, ' '

Report -Wriﬁng,

1o ' Identify the types of reports, define the basic format of

report, identify the steps of report writing, write a IEpO!
y o - meeting the format requircments, deterniine the process of-
| writing a report, importance of including visuals such
S tables, diagrams and charts in writing report, apply citatio
' rules.(APA style documentation) in reports. <

16

Suggested Readings: - _ .
£ I Lesikar, R.V. & Flatley, M.E.; Basic Business Communication Skills for Empowering thelnterne
' Generation, Tata McGraw Hill Publishing Company Ltd. New Delhi.

¢ , 2. Bovee, and Thill, Business Communication Today, Pearson Education _
(. | 3. Shirley, Talei', Communication for Business, Pearson Education

4. Locker and Kaczmarek, Business Comrﬁunication: Building Critical Skills, TMH .
3. Misra, A ., Business Communication (Hindi), Sahitya Bhawan Publications AgraNote-

}Lntest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Open for all -

! Suggested Continuous Evaluation Methods: Continuous Interna! Evaluatiori shallbe based
: on allotted Assignment and Class Tests. The marks shall be as follows:

yls) Bl
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Programme; B.Cons,

{Voc) Foreign Trade
: ' Subject: Commerce

Course Title: Business Regulatory Framework

DUTSE ONIcOmna: iTo

| framework of Indian C, ntract Ac

[0 prOVIde pric (ed abol e

Ol TS COe TP
£,1872 and Sale of Goods Act, 1930,

: Credits: 6 Core Compulsery / Elective: Eiective
Max. Marks: 25+75 _ Min. Passing Marks: 10425
| Total No. of Lectures: 90 | _
B P . No. of
| Unit : Topics - Lectures
: - lIndian Contract Act, 1872: Definition & Nature o
I Contract, Classification; Offer & Acceptance; Capacity of - 20
Parties; Free Consent; Consideration; Legality of Objects -

Void Agreements; Performance of Contracts; Discharge o
Contract; Contingent Contracts; Quasi Contracts; Remeds :
Ir - | for Breach of Contract, Special Contracts: Indemnity & 24
Guarantee; Bailment & :
Pledge; Contract of Agency.

Sale of Goods Act, 1930: Contract of Saie of Goods)|
1 Conditions & Warranties; Transfer of Ownershipy 25
Performance of the Contract: Remedial Measures;
Auction able Claims.

Negotiable Instriment Act: Cheque, Promissory Note, :
1V Bill of Exchange, Crossing of Cheque, Dishonour of 21
' [Cheque, Payment in due Course. ' -
Suggested Readings: '

1. Sharma Rachita; Business Regutatory Frainework; Navyug Publication, Agra
2. Sharma, Sanjeey, ‘Business Regulatory Framework, Jawahar Publication, Agra
3. Kuchal M.C: Business Law; Vikas Publishing House, New Delhi.

4. Chandha P.R: Business Law; Galgotia, New Delhi. _

5. Kapoor N.D: Business Law; Suitan Chand & Sons, New Delhi. (Hindi and English)

6. Desai T.R.: Indian Contract Act, Sale of Goods Act and Partnership Act; $.C.Sarkar&
Sons Pvt, Lid., Kolkata, ' '

7. Tulsian, P.C., Business Law, New Delhi, Tata McGraw Hill,

8. Sharma, Sanjeev, Business Regulatory Framework, Jawahar Publication, AgraNote-Latest
edition of the text books should be used.

This course can be opted as an elective by the students of fol lowing subjects:Open




3
'[Prograﬁlme: B.Com. (Voc) Foreign Trade i . Year: 1

~ Semester: 1}

Subject: Commerce. -

Course Code:

Trade

Course Title: India’s Foreign

Course outcomes: To familiarize the students with the
Policies, Legal Framework, Compusition, Direction and various Measures adopted bythe
Government for Promotion of jts Exports . - :

position of India’s Foreign Trade, EXIM

. Max, Marks: 25+75

- Credits: - . | Core Compulsory / Elevtive: Compui#dw '
Min. Passing Marks:10+25 '

Total No. of Lectures: 90

Unit

‘Topics

No-of
Lectures

~ challenges to India’s Foreign Trade Development

Untroduction: An Analysis of India’ s Foreign Trade,
Growth of India’s Foreign Trade, Composition and
Direction of India’s Foreign Trade, prospects and

20

Regulutory Framework for Foreign Trade and Forei;
Trade Policy: Laws Govering India’s Foreign Trade
The Customs Act 1962, The Foreign Trade
(Development and Regulation) Act, 1992, FEMA, 1999
FERA 2000, Central Board of Excise and Customs, EXIM
Policy -overview, objectives, IT C(HS), Current EXIM
Policy, Board '

of Trade, International Commercial Practices

25

Institutional  Framework Jor Foreign Trade: Role of
Export Promotion Councils, Department of Commerce]
DGFT, APEDA, Commodity Boards, State Trading
Corporation of India,

20

Policy Assistunce and Inifintives: Incentives and Assistance
or Exporters, Duty Drawback, EPCG Scheme, SEZs, EOU,
owns of Export Excellence (TEE), EHTPs, STPs, AEZ,
xports from India

cheme and other latest ammendments,

25




(-
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fﬁggested Readings: : - : :

1. Khushpat S, Jain, Apexa Jain, Foreign Trade -Theory, Procedures, Practices &
Documentation, Himalaya Publication ,

2. Bimal Jaiswal, International Business, Himalaya Publishing House

3. Raj Agarwal, India’s Foreign Trade, Excel Books _

4 PK Rai, Jayant Kumar, Foreign Trade Policy of India, Orange Books Publications

ool pab

_ il




UrSe OUICOMES:

_ C _
' FPrOgranune: B.Com. {Vac) Year: 1 Semester: | T
Foreign Trade o
Subject: Commerce .
Course Code: @ibitgsy ' Course Title: Business Economics
IN€33 ECOnomics objective

with the principles o Bu._smcss Economics as are a_ppllcab

15 .COU[eSQ IS méant 1o acquamfﬂﬁ!menﬁ
mn

Scope [+3

business, —
' Credits: -6 Core Compulsory / Elective:
. B : Compulsmy _
Max. Marks: 25+75 - Min. Passing Marks:10+25
' | Total No. of Lectures; 50 ‘ ‘
— - No. of
Unit Topics Lectures
Introduction; Meaning of Business Economics,

Difference with Traditional Economics Nature

Meaning, Kinds, Law OFf Demand, Law OF Margin_al

g | Diminishing Utj lity, Elasticity OF Demand, Concept
" | And Measurerment OFr Elasticity Of Dernand Price, _ : o

- Incoming Cross, Elasticity Determinants Of o

i Elasticity Of Demand Importance Of Elasticity Of :

J o Demand, . Demand Forecasting-

and

““Bﬁ“éiﬁ‘és;‘é‘t-:conomics,

Meaning and

eory Of Cost: Short Run And Long Run Cost Curve]
' o Traditional © And Modem Approaches.
' ' [Function: Law OFf Variable Proportion; Properties Rid
ine, Optimum Factor Combination And Expansion
{Path; Return To Scale; Internal And External : '
Economics And Diseconomies,

Productioq

Determination.
In
C. . Monopolistic -

I

«_.'r" .

»
N4

A Perfect Competition: Meaning, Price And Outpud

B. Monopoly: Meaning And Determination Of Price
Under M onopoly;-Equilibrium OF A Fi mv/Industry.

MOnopoIi&iig_C_q_n_E

Characteristics; Price And Qutput Determination U ded . : i
w -—-—-‘”‘\ﬁ{}\\l

Competition:

Meaning And




< |Of Distribution: Marginal :Productivit, '
] _ isty : | ty- Theory Of
S odern. Theory, . Wage- Meaning, Determination Of =
_ :i\ Wage Rate Under Perfect Competition And Monopoly - ‘6

.- : usiness Cycle: Various Phases And Its Causes; Theory

ent Concept:'"Mod:m Theories Of Rent: Interest .
Concle.pb And Theories OF Interest Profit-- Concept And
heories OFf Profit, Capital: budgeting- meaning and

_ .."Proﬁt Planning, + ' " AR

Suggested Readings: o : S T

L Geetika, “Managerial Economics”, McGraw-Hill Education 2nd Ed. )

2 Thomas & Maurice, “Managerial Economics: Concepts and Applications” (SIE), ,
McGraw Hill Education, 9th Ed - ' ' —_—

3. Ahuja, H.L, “Managerial Economics”, S.Chand, 8th Ed

4. Dwivedi, D.N., “Managerial Economics”, Vikas Publication, 7th Ed

5 Mithani, D.M., “Managerial Economics- Theory and Applications”, Himalaya
Publications ' ' o 3

6. Gupta, G., “Managerial Economics”, McGraw-Hill Education (India)Pvt Limited

7. Seth, M.L., “Principles of Economics”, Lakshmi Narain Agrawa! Educational
Publishers, Agra T - : ] '

8. Vaish & Sunderm, “Principles of Economics”, Ratan Prakashan Mandir

3. Jhingan, M.L., “Managerial Economics -1E”, Vrinda Pub '

toJhingan,M.L., Vyashthi Arthashastra, Vrinda Pub 11. Mishra, J.P., Vyashthi

* Arthashastra _ o : '
11.Sharma, Sanjeev & Malik, Sapna “Business Economics”, Thakur Publication's Pvt.

Ltd. : .
Note-_Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:()pen_ ’
forall - : . . :

Suggested Continuous Evalua.tio.n Metheds: Centinuous Internal Evaluation shallbe based

on allotted Assignment and Class Tests. The marks shall be as follows:
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Programme; B.Com. Year: | . Semester; iI

'_'_ {Voc) Foreign Trade | .|z,

v

- % ¢ - Subject: Commerce

Course €ode:” 7 L. " |

Course Title: Business Management
—— oy -
Course outcomes: - T '

After completing this course a student will have: .o

v Ability to understand the concept of Business Management along with the basiclawsand
norms of Business Management,

v Ability to understand the terminologies associated with the field of Business
Management and control along with their relevance,

Y Ability to identify the appropriate method and techniques of BusinessManagement for
solving different oroblems. ' _ : .
¥ Ability to apply basic Business Management principles to solve business and
industry related problems. - = :
Ability to understand the concept of Planning, Organising, Direction, Motivation and
Control ete., - |

———

Credits: 6 Core Compulsory / Elective: Flective
Max, Marks: 25+75 ' Min. Passing Marks:10+25
o Total No. of Lectures: 90 '
' . of
___ Dnit ' Topics | Lectupes
Discuss the Managemerit Practioes in Indian “Vedas”, _
Introduction; Concept, Characteristics,. Nature,
Process and Significance of Management; Managerial
I Roles (Mintzberg); An overview of functional areas of 24
. Management; Development of Management Thought;
Classical and Neo Classical System; Contingency
Approach, System Approach.

Planning: Concept, Characteristics, Process, Importance and
Types, Criteria of effective planning. Decision- Making
Concept, Process, Types and Importance._Management by

Objectives. Organisation: "Concept, Nature, Process an
Significance. Authority and Responsibility Relationships] A
Centralization and '
[Decentralization, Departmentation. Organizational Structure-
Forms.




<7

) Direction: Concept and Techniques, Coordination as an
. ) Essence of Management, Communication- Nature)|
L Process, Importance, Types, Networks and Barriers)
i Effective Communication. . Management of Changej. 21
Concept, Nature , Types of Changes and Process of _

Planpnéd Change, Resistance to Change and methods of
. reducing resistance to change, - .Recruitment and|.
. Lo s '._,' . L

S et e -3election Process 5 _
A —— T o o e o ey e = = 3 a T — = o
‘ ' Controlling: Meaning, Importance and Process, Effectiv
Control  System. Techniques of Control. Motivation
Concept, Types, Importance, Tleories- Maslow, Herzbe

L R\ McGregor, Ouchi, Financial and Non-Financial Incentives -2
' () : ership: Meaning, - : :

- oncept, Functions and Leadership styles, Likert’s Four

) N I ' ystem of Leadership. o

(s Suggested Readings: - o o
' L. Gupta, C.B., “Business Organisation”, Mayur Publiction, (2014).
2. Singh, B.P., Clihabra, T.N., “An Introduction to Business Organisation&
Management”, Kitab Mahal, (2014). _
*3. Sherlekar, S.A. and Sherlekar, V.S, “Modern Business Organi®ation & Management
Systems Approach Mumbai”, Himalaya Publishing House, (2000).
4. Bhusan Y. K., “Business Organization”, Sultan Chand &Sons,(1970).
5. Jagdish Prakash, “Business Organistaton and Management”, Kitab Mahal
publishers, (1997). . .
6. Agarwal K K., “Business Organisation and Managcment_”.l
7. Joshi,GL., “Vyavasayik Sanghathan Evam Prabandha”.
8
9

- Prasad, Jagdish, “Vyavasayik Sanghathan Evam Prabandha”.

- Shukla, Sudhi, “Vyavasayik Sanghathan Evam Prabandha”.

0. Shukla, Sudhir, “Management Concept & Principles”, :
Yadav, Pankaj, Business Management, Neel Kamat Prakashan, DelehiNote- Latestedition of
the text books shouid be used.




\\.i ‘1

r "
¥, _ i I, 0 G -
i Programme: B.Coni. (Voc) - Year1 . Semester: 1) _
L Foceign Trade : Lo !
{; _ . el Subject: Commerce _
o Course Code: ¢ R B _ Course Title: Financial Accounting -
Wmm,mpa °f 15 10 help STudents 10 acquire concep WIEdge o
-y incamentals of accounting and 1o impart skills for fecord various
’L kinds of business tmnsactio%s.' _ parF ' d -
VR - Credits: 4 | Core Compulsory / Elective: Elective
, Max.Marks: Min. Passing Marks:
: Total No. of Lectures: 60 '
{1} : .
. ' No. of
() Unit Topics . 1 Lectures
( . - o |
o Shri Kalyan Subramani Aiyar (K.S. Aiyar) 1859-1940 known as father of Accountancy in India. : . J
i Nature and scope of Accounting, Generally Accepted Accounting Principles: Concepts and R _ |
N I | Conventions, Indian and InternationaI-Accouming Standards. Accounting Mechanics: Double | |
Entry System, Preparation of Journal, Ledger and Trial Balance, Concept of Income and its | "~ . - - |
) ' | Measurement. Preparation of Final Statement, - R "_‘____ - R N i {
7 Royalty Accounts - Accourting Records for Royalty i
the books of Landlords and Lessee, Recoupment o
Shortworking; Sub - lease, Short working Reserve Account]
| Hire Purchase Account - Accounting Records in th r
| Books of Hire Purchaser and Vendor, Different Methods o _ ]
| Calculation of Interest and Cash Price, Maintenance o |
)1} | Suspense  Account, Payment of Premium, Default i {5 '
: Payment and Partial Retarns of Goods. '
Installment Payment System - Difference between Hirg :
Purchase and Instailment Payment S)_rstgm.
Accounting Records in the book of Purchaser &Vendor, v
Interest suspense account. . _ : _
- ]'_Depﬁrtmental Accounts - Meaning, Objects and.-.[mportanv_ce,' Advant“’c’lgé,._j:_Me_thods CT[ 'I‘X
& | Departmental Accounts, Allacation of ) ndirect Expenses. ~ . - .oy el

Hoivt
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K

Branch Accounts - Meaning and Objectives of Branc!
Account, Tmportance and Advantages, Classification  of:
Branches, Accounting of Branch Accounts under.
various Methods, - T

nsolvency Accounts- Mea‘ning, Circumstances ' of
Ivency, Procedure. of Declarinig Insolvency, Preparatior

v of Statement of Affairs and Deficiency Account, 1 l 3
[Voyage Accounts - Meaning & Preparation of Voyag% _
Accounts. ) ' . -
Sﬁggpste_d Readings: '

1. Joy P.A., “Financial Accounting, (Both in Hindi & Erigiish Version), Navyug Publication
2. Jain & Naranag, “Advanced Accounts”, Jain Book Agency, 18th Edition, Reprint(2014) .

*| 3. Jaisawal, K.S., Financial Accounting, (Both in Hindi & 'Bnglish Vcrsion),_Vaibhav Laxmi

Prakashan. (2010) . |
4. Gupta, R. L. & Radhaswamy, M., Financial Accounting: Sultan Chand and sons.
. Shukla, M.C., Grewal T.S. & Gupta, $.C., Advanced Accounts: S. Chand &Co.
6. Maheshwari SN, & Maheshwari S. K, “A text book of Accounting forManagement”,Vikas
Publication, 10th Edition (2013) - )
7. Shukla, ..M., Financial Accounting, Edition: 51st, Sahitya Bhawan Publications,2017
8. Gupta. R L and Shukfa, M.C., “Principles of Accountancy”, S. Chand& CompanyLtd.,(2011).
9. Arulanandam, M.A. & Raman, K.S., “Advanced Accounting”, Vikas Publishers, (2010).
10.8hukla, M.C., “Advanced Accounting”, Sultan Chand & Sons, (2010)

| t-Babu, Deepak, Financial accountimg, Navyug Sahitya Sadn, Agra Note- Latest edition ofthe text

books should be used. _
12.Sharma, Sanjeev., Gupta, P.C.; and Jain, RX “Financial Accounting”, Jawahar .
Publication, Agra -

This course can be opted as an elective by the students of following subjects:Open for all
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Programme: B.Com. {Voc)

Foreign Trade

Semester: I}

Subject: Commerce

DUISC OLCOITe
T.

mputerised Acco

AT L [

unting {Practical)

ACCOUNTIN

with compute;

Credits: 2 Core Compulsory/ Elective: Tiective

Min. Passing Marks:

Total No. pf Practical Labs: 30

-

. Topics -

- No. of
Hours

Accounting- Concept, Objectives, Advantages And

Accounting Information And Their Needs.
Qualitative Characteristics Of Accounting Information. Rold
Of Accounting In Business. - '

Limitations, Types Of Accounting Information; Users Of -

Introduction To Computer And Accounting
Information System {AIS}: .

(A) Introduction To Computers (Elements, Capabilities,
imitations Of Computer System). :

Informatioq System’(AIS) As A Part Of
Management Information System.

And Application Software. Introduction To Accountin

i

(B)Introduction To Operating Software, Utifity Soﬂwa:% _

Computeﬁsed Accounting Systems:

| Flow Statement, CashFlow Statement Selécting and

Computerized Accounts by using any popular accounting
software: Creating a Company; Configureand Features
settings; Creating Accounting Ledgers and Groups;
Creating Stock Items and-Groups; Vouchers Entry;
Generating Reports— Cash Book, Ledger Accounts, Trial
Balance, Profit and Loss Account, Balance Sheet, Funds

shutting a Company;
Backup and Restore data of a Company.

22
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Suggested Readings: :

1. Computerized Accounting System For B.Com. by Ajay Sharma and Manoj Bansal

2. Computerized Accounting System by Neeraj Goyal and Rohit Sachdeva

3. Computer Based Accounting hy C Mohan Luneja, Sandeep Bansal and Rama Bansal

4. Robert N Anthony, David Hawkins, Kenneth A. Merchant, Accounting: TextandCases,
McGraw- Hill Education, 13" Ed. 2013, . _ '

3. Charles T. Horngren and Donna Philbrick, Introduction to Finuncial A ceounting,
Pearson Education, - '

A
A gdég._Shu a, T.S. Grewal and S.C.Gupta. Advance d & Co.,New
i :
8. S.N. Maheshwari, and. S. K. Maheshwari. Financial Accounting. Vikas
Publishing House, New Delhi, o ' .
9. Deepak Sehgal. Financial Accounting. Vikas Publishing H House, New Delhi.
10. Bhushan Kumar Goyal and HN Tiwari, Financial Accoumting, International BookHouse
11.Goldwin, Alderman and Sanyal, Financial Accounting, Cengage Learning.
12. Tulsian, P.C. Financial Accounting, Pearson Education.
Note- Latest edition of the text books shonld be used,

This course can be opted as an elective by the students of folowing subjects:Open for all

6. LR, Monga, Financial Accountin :- Concepts and dp‘fifcaﬁomi,l\;la% lzu er Backs,NewDelhi.
ccounts, Vol -1,
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LLEMENTS OF E
gramme: B.Com. (Voc) Foreign ~ Year: Il Semester: 111
Trade : E . o :
_  Subject: Commerce
Course Code: Course Title: Flements of Export Marl_(e_ting

Course outcomes: _ - . : : :
¢ To familiarize the students with the concept of Export Marketing, Processing of Exports, Promotion
of Exports Abrqad and different organizations invelved in promotion and settlernent of disputes.

.

Credits: I Core Compulsory / Elective: Compulsory

Max. Marks; 25+75

Min. Passing Marks:10+25

Total No. of Lectu_res: 90

Unit

~ Topics

No. of
Lectures

Marketing, Features of Export Marketing, Importance o
Export  Marketing, Difference between Domestic an

Direct ~  vs Indirect Exporting, .Export Marketin
Development using Internet and its Challenges, Presen
Difficulties faced by Indian Exporters

!ntrmiuc!fon to Export Marketing: Meaning of Expor{

Export Marketing, Motivations for Export Marketing|

122

stablishment of an Export -Firm and enfification ¢

Export Markets: Process of Establishing an Export Firm

Classification of Exports and Imports, Types of Exporters

[Strategy for preparation of Foreign Trade, Identification
d Selection of Foreign Markets, Methods of Entering

oreign Markets, ~ Restrictions in Entering Foreign
rkets, -

Focessing of an Export Order and Channel Selection:
xport Contract, Registration Process, Pre and Pos
hipment procedures, Quality Contro|l and Inspection
arine Insurance Policy, Obtaining Payment, Registration
um Membership Certificate, Channel Selection and Role of
ustoms House Agents,

INCO Terms :
i L 4 /

22
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Export Promotion, Incentives and Organizations: Trad
v [Fairs, Exbibitions, other Methods for Promotion Ab
(including recent developments), Barriers to Promotion
Export Houses, India Trade Promotion Council, Financia
d Non Financial Incentives of Government of Indi
ncluding Current Incentives) for Export Promotion
Indian Council of Arbitration and '

ess of Settlement of Disputes

Suggested Readings: :

1) Khushpat S, Jain, Apexa Jain, Foreign Trade -theory, Procedures, Practices &
Documentation, Himalaya Publication _ ' -

3 Bimal Jaiswal, Intemational Business, Himalaya Publishing House

Publication
5 EXIM Policy & Handbook of EXIM Procedures

T, el e,

13 M. I Mahajan, Export Policy Procedures & Documentation, Snow White Publication
| 4 C.8 Ramagopal, Export Import Procedures- Documentation & Logistics, New Age

Grge B MW%‘“‘“
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After completing this course a student will have: |

axioms of Inventory Management. , _
v Ability to understand the terminologies associated with the field of Inventory
management and control along with their relevance. _
¥’ Ability to identify the appropriate method and techniques of Inventory
' management for sofving different problems. o -
" Ability to apply basic Inventory management principles to solve business and

_ Programme; B.Con. (Voc) Year: [ _ Semester: !
Foreign Trade .
- Subject: Commerce ' o
Course Code: (¢ {0 2% " " Course Title: Inventory Management
Course outcomes: ' '

R% Ability to understand the concept of Inventory Management along with the basic lawsand

+ industry related problemis, L <
Ability to understand the concept of Working Capital Management, Demand Analysis and
Obsolescence. '

Credits: 6 = _ Core Compulsory / Elective: -
o Compulsory

Max. Marks: 254.*}'5

- Min. Passing Marks:10+25

Total No, of Lectures: 90

No, of

Lectures

i

Unit C Topics

objectives  and scope of Inventory Management.
_ Significance of [Inventory Management, Invento
I Management costs-Meaning, Methods of Invento
Management . : :

Concept and Valuation of Inventory: Meaning,.f
Classification and Function of Inventory, Inventory!
1. Planning- Concept and Benefi ts, Product Classification,’

Product Coding, Lead Time, Replenishment Methods.

Inventory Management: Concept, Characteristics ]

n

26
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anagement of Working Capital: Concept, Meanin g,
Classification, Factors determining Working Capital
: requirements, Sources of Working Capital, Need of
o .[Working Capital, Working Capital Ratio- current ratio,
o - [quick ratio, absolute fiquid ratio, cash ratio and
working capital turnover.ratio, '
o~

.24

dnventory Control: Cofiezpt=m] Meéning of Invento
Control, Objectives and -Importance and Essentials o
Inventory Control, Typés of Inventory, Techniques o :
hventory Cortrol - EOQ, ROP, ABC, VED, i 8.
etermination’ of Inventory' levels, Impact of Invento

uracy, Disposal of Obsolete

and Scrap items, Reasons for Obsolescence, Control o
bsolescence, Control of Scrap. h

1

2.
3.
4.
5.

Suggested Readings:

Muller M. (2011), Essentials of Inventory Management, AMACON,

Narayan P, (2008), Inventory Management, Excel Books,

Gopalkrishnan P. (1977), Materials Management, PHI Learning Pvt. Ltd,

Chitale A.K. & Gupta R.C. (2014), Materials Management, PHI Learning Pvt. Ltd.

Chapman Stephen (2017), Introduction to Materials Managemént, Pearson

. Publishing.

Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects: Open for all
Suggested Continuous Evaluation Methods: Continuobs Internal Evaluation shall be based onallotted
isiigmnent and Class Tests. The marks shall be as follows: :

f




e ———— e o,

Programme: B.Com. (Voc) Year: I} Semester: IH
Foreig:n Trade -
- Subject: Commerce
Course Code. | Course Title: Essentials of E~commerce
) TC ; OTe-

- - S
commerce and to comprehend its potential,

Credits: 6 _ ‘| Core Compulsory/ Elective: Elective
Max. Marks: 25+75 ] © Min. Passing Marks:10+25~
Total No. of Lectures: 90
: * ' . ' - '. . NO. Of
Unit Topies Lectures

Internet and Commerce: Business Operations  iff
I Commerce Practices Vs Traditional Business Practices] . 20
Benefits of E-Commerce to Organization, Consumers, And

Society; Limitation of E-Commerce.

Application in B2C: Consumers Shopping Procedure o
The Intemet; Products in B2C Model; E-Brokers; Broker
Based Service Online; Online Travel Tourism Services
I_II Benefits and Impact of E-Commerce on Travel Industry
Online Stock Trading and Its Benefits;

Online Banking and lts Benefit; Onfine Financial Services
and its Future,

25

Application in B2B: Applications of B2B; Key
Technologies for B2B, Characteristics of The Supplier
m Oriented Marketplace, Buyer Oriented Marketplace and 30
Intermediate Oriented Marketplace; Just in Time Delivery '
in B2B, '

Applications in Governance: EDI In Governance; H

' Govemment; E Governance Applications Of The Internet
| 4 Concept Of  Government-To-Business, Business-To 15
Government And Citizen-To- |
Government; E-Governance Models; Private Sector
[nterface In E Governance.

Sugges.ted Readings:
1. Pt Joseph Of E-Commerce Are Indian Perspective Php Learning Private Limited

2. Nidhi Dhawan Introduction To E-Commerce International Book House Private
" Limited '
3. Agarwal Kamiesh And And Agarwal Diksha Bridge To The Online To A Front New




Manali- Danielle Internet And Internet Engineering, 'ata Mcgraw-Hill New Delhi
4. 5. Pandey- Concept Of E-Commerce, S.K. Kataria And Sons(Hindi and English) Note-
Latest edition of the text books should be used. '
is course can be opted as an elective by the students of following subjects: Open for all
uggested Continuous Evaluation Methods: Continuous Internal Evaluation shall be based on
otted Assignment and Class Tests. The marks shall be as follows: _ ;

-b’;ﬁ‘;p& .
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_COST ACCOUNTING

Programme: B.Com. (Voc) Year: Il . Semester: ]
| Foreign Trade - :
‘ _ ~ Subject: Commerce
Course Code: { Course Title: Cost Accounting

Course ouicomes: THiS conrse 6x the sTudents 7o the basic concepts and e Toolsused HCosT
A rgd poses 3¢ concep

Credits: 6

* Core Compulsory / Elective: Elective

Max. Marks: 25+75

Min. Passing Marks:10+25

Total No. of Lectures: 90

Topics

No. of
Lectures

Introduction: Nature, Scope and Advantages of Cos|.
Accounting, Installation of Costing System, Difference
between Cost and Financial Accounting, Classification of

Costs. Material: Purchase, Storage and Control of Materiaf] -

Stock Levels, Inventory, Control Techniques.
Methods of Pricing Material Issues, '

20

Labour: Meaning and Components of Labour Cost,

Concept, Accounting and Control of Idle time and
Overtime. Methods of Wage Payment“and Incentive Plans
Labour Turnover, - : B

Overheads:  Collection, Classification,  Allocation
Apportionment and Abstorption of Overheads (Primary
and Secondary Distribution), Machine Hour Rate, -

20

| Unit Output Costing: Concept of and Need for Unit Outpy

Costing; Preparation of Cost Sheet ard Tender Price
Preparation of Reconciliation Statemeit. :

30
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r Process Costing: Preparation of Process Accounts;

' ' Treatment of Normal and Abnormal Wastage;| L

V. |Treatment of Joint Product and By-product; Contract 20

Costing: Preparation of Contract Account, Determination
of Profiton Completedand

Uncompleted Contracts; Operating Costing.

Suggested Readings: i S

L Jain S.P. and Narang K.L: Cost Accounting; Kalyani New Delhi. _ _

2 Maheshwari S.N:; Advanced Problems and Solutions in Cost Accounting; SultanChand New
. Delhi. (Hindi and English) . ' E

3. Tulsian P.C; Practical Costing: Vikas, New Dethi.

4 Garg A. K.; Cost Accounting: An Analytical Study, Swati Publication, Meerut.

5. Homgren, Charles, Foster and Datar: Cost Accounting - A Managerial Emphasis;
Preatice-Hall of India, New Delhj. _ _ '

Note- Latest edition of the text books should be used,

This course can be opted as an elective by the students of following suhjeéts':(}pen for all
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E‘;granime: B.Com. {Voc)

Semester: IV
Foreign Trade .
: Subject: Commerce -
Course Code; - Course Title: Foreign Trade Financing and Procedures

Methods and

Course outcomes: To acquaint the students with the conce
Procedures of International Trade Financing, Costing and Pricing,
Rate and Institutes involved in Foreign Trade Financing. :

pt of International Trade Financing,
Foreign Exchangg

Credits:

| Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

" Min. Passing Marks: 10425

Total No. of Lectures: 90

Tnit

' T0pics

.
-

No. of
Lectures

—

atroduction: Meaning of Export Finance, Types of Export

inance, Procedure . of Obtaining Export  Finance,
nstitutional Framework  for Export Finance, Pre

hipment and Post ‘Shipment_Finance, Role of Commerciaf-

d EXIM banks in Export Finance, ECGG, Import
[Finance '

20

gleﬂmds of Obtaining  Papment: Methods of Expor

ayments, Factors Affecting Export Payment Term

Credit — Opening of Letter of Credit, Processing of Lette
of Credit, Types of - o
Letter of Credit, Advantages of Letter of Credit

Conditions for Realization of Export Proceeds, Letter o '

25

.[Decisions, Costing ~ Methods of costing in Internationa

Export pricing

Pricing & Costing in Intermationud Trade: Concept o
pricing, Factors Affecting Pricing and Importance of Pricin

rket, Export Pricing Strategies,
Skimming vs Penetration Pricing, Impact of Incentives on

Foreign Exchange and Exchange  Controk Concept.
Determination of Exchange Rate, Exchange Control
Types, Methods, Objectives of Exchange Control, Forward
Exchange Control ' '

Contract,

- 22
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U Suggested Readings: '
5. Khushpat 8, Jain, Apexa Jain, Foreign Trade -Theory, Procedures, Practices &
I Documentation, Himalaya Publication :
i ¢ Bimal Jaiswal, International Business, Himalaya Publishing House
(2 7. HIBF, Intemational Trade Finance, Taxmann Publication
. ' 4. J. Paul, Export Import Management,Oxford ‘
() 5. Chaudhary & Agarwal, Foreign Trade and Foreign Excahnge, Himalaya Publishing House
() ' . o '
‘ This course can be opted as an elective by the students of following subjects:Openor all
& s> M/
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Progl‘aﬁ)me: B.Com,

Semester v

v Ability to understand the concept of Fipancial Markct along wlth the basic formsandnorms

of Financial Market.

v" Ability to understand the. terminologies associated wrth the field of Fmanc:alMarketand

After compleling this course a student will have:

control along with their relevance.

v" Ability to identify the appropriate method and techmques of Financial Market forsolvmg

different problems.

v Ability to apply basic Financial Market pnnclples to solve business and industryrelated

problems.

v Ability to understand the concept of Money and Capital Market, and activities of

Banking sector

(Voc) Foreign Trade.
Subject: Commerce
Course Code: Course Title: Financial Institutes and Markets
Course oufcomes:

s

Credits: 5

Core Compulsory / Elective: Compulsory

Max, Marks; 25+75

Min. Passing Marks:10+25

Total No. of Lectures: 90

Unit “Topi ) Lg:t;iuggs
cs
Financial Markets an Overview: Overview of
Financial Market, Money Market  andCapital
Market their Meaning, Functions, Constituents.
1 Instruments of Money Market and Capital Market: 17
Primary and Secondary  Market: Meaning,
Functions, Role, Problems in New Issue Market,IPO
Reserve Bank of India. Management, Organisation and
I Functions, Credit Creation and Credit Control 26
Formulation of Monetary Policy
@/ﬁaf?lwza
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Commercial and Development Banks: Meaning]
Functions, Management and. Organisation o
C - - | Commercial Banks, Recent Developments l.l.'l Indi
' Banking  Sector, ' Objectives and Fuaction o .16
JO ' Development  Banks, promotional  activities o
| Development Banks- IDBI, SIDBI, IFCL, ICICT
1 - _
(. and Cryptocurrency: Role and functions of
B Cryptocurrency: Meaning, origin and .
L v ignificance, RBI regulations regarding : 16
Ie . cryptocurrency in India - :
Stock Trading: Types of stock, Different Trading
< System - BSE - BOLT System- Pay in, Pay out, NSE-
-.. ( NEAT systemns options, Market types, Ordertypes and
(‘_ e
{ Suggested Readings: o -
‘. 1. Machiraju, “‘Indian Financial System’® ~ Vikas Publishing House.
2. Varshney P.N., & Mittal D.X., ‘Indian Financial System’, Suitan Chand & SonsNewDelhi,
‘ 3. Avadhani V.A Capital Market, Himalaya Publishing House, New Delhi
¢ 4. Mulay, M. A., “New Tssues Capital Market in India” _
3. Gordon & Natarajan, “Indian Financial System” Himalaya Publishing House,
6. Avdhani, V. A, “lnvéstment Management” Himalaya Publishing House.
; 7. Gupta, O. P, “Indian Securities Market”, _
.' Note- Latest edition of the text books should be used.
_ This course can be opted as an elective by the students of following subjects:Openior all
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Fundamentals of Marketin .
Programine; B.Com. Year: Second Semester: Fourth
{(Voc.} lnsuruie : -

. Subject: Commerce o
Course Code: Course Title: Fundamentals of Marketing

_ Course outcomes: The objective of this course is to provide basic knowledge of
2 _ feoncepts, principles, tools and techniques of marketing, - -

3 Credits: 4 ' Core Compulsory / Elective: Compulsory
Max. Marks: : - Min, Passing Marks: -
Total No. of Lectures: 60
} - ;
Unit : - . No. of
[ N Topies ' Lectures

| Introduetion: Nature, scope and importance of marketing;]
‘ Evolution  of “marketing concepts; Marketing ~ mix;
Marketing environment. Micro and Macro environmentsl
¢ I factors. ' o 15
' Consnmer Behaviour ~ An Overview: Consumer buyin '
process; Factors influencing consumer buying decisions.

arket Selection: Market segmentation — concept
importance and bases; Target market selection; Positionin
ncept, importance and bases; Product differentiation vs
arket segmentation, . : 05

roduct:- Meaning and importance. Product classifications] -
oncept of product mix; Branding, packaging and labelling;
fter-sales services; Product o

ife-cycle; New Product Development. .
ricing: Significance; Factors affecting price of a product;
ajor pricing methods; Pricing policies and strategies.

romotion: Nature and importance of promotion; Promotio
ools: advertising, personal selling, public refations; sale '
romotion and publicity - concept and their distinctive 15
haracteristics; Promotion mix; Factors affecting promotior]
ix decisions; and Integrated o
arketing Communication Approach,

{Distribution: Channels of distribution - meaning  and “

m

importance; Types of distribution channels; Wholesaling and
retailing; ‘Factors affecting choice of distribution channel
Distribution Logistics; Meaning, importance and decisions. -

Retailing: Types of retailing - store based and non- stord

based retailing, chain stores, specialty stores, supermarkets

retail  vending machines, mail order houses, retai -
cooperatives; Management of retailing operations:  an 15 Q&

joverview; Retailing in India: changing scenario:

ecent developments in marketing: Social Marketing o8] b

Online Marketing, Direct Marketing, Services Marketing %// %}\%}

Green Marketing, Relationship Marketing, Rural marketin
T T T
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' Programme: B.Cons, (Vac) _ Year: i - Semester: IV
__Foreign Trade. )

Subject: Commerce

e

Com'sc Code: _ Course Title: Digital Marketing (Practical)-
Course Outcomes: ' : L ‘ "

After completing this course a student will have:

- ¥ Abilityto understand the concept of Digital Marketing along with the basic formsandnorms

of Digital Marketing, : —

v Ability to understand the terminologies associated with the field of DigitalMarketingand
control along with their relevance. ' -

¥ Ability to identify the appropriate method and techniqtiés of Digital Marketingfor
solving different problems, '

v Ability to apply basic Digital Marketing principles to solve business and industryrelatedissues
and problems. : ' '

" Ability to understand the concept of Budgetary Control, Cash Flow Statement,
Fund Flo_w Statement, Break Even Analysis etc;

——

————

Credits: 2 - ' Core Compulsory / Elective: C ompulsory

Max. Marks; : | Min. Passing Marks:

Total No. of Practical Labs: 30

No. of

Unit Topics Hours

Introduction of the digital marketing, Digital vs. Rea

keting, Digital Marketing Channels, Creating “initia
igital- marketing plan, Content -management, SW04
alysis, Target group analysis, ’ g .

Web design, Optimization of Web sites, MS Expression 6
Web, Creating web sites, SEO Optimization, Writing the
SEO content, Writing the SEO content, Google Ad Words-
creating accounts, Google Ad Words- types.

Introduction to CRM, CRM platform, CRM models, CRM
trategy, Introduction to Web analytics, Web analytics —

levels, Introduction of Social Media Marketing, Social
edia Marketing plan, Facebook Ads, Creating Facebook
ds, Ads Visibility, Businessopport;mities and Instagram

i ptions, Optimization of 10

-~ nstagram profiles, Integrating Instagram with a Web
A} : : : iy,
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ite and other somi networks, Keeping up with posts,

Creating  business accounts on ¥ouTube, YouTub_e-
Advertising, YouTube Analytics, E-mail marketing, E--mai

v keting plan, E-mai marketing campaign ana{ysis . 10 .
eeping vp with conversions, Digital Marketing Budgeting |
ésource planning, cost : :
timating, cost budgeting, cost control.
hs_n_ggested Readings:

6. Chaffey, D, F.E, Chadwick, R. Mayer, and X. Johmston (2015). Internet Marketing:Strategy,
Implementation, and Practit_:e. Pearson India .

7. Frost, Raymond D., Alexa Fox, and Judy Strauss (2018), E- Marketing, Routledge .

8. Gupta, Seema (2018). Digital Marketing, McGraw Hil Education (tadia) Private Ll
9. Kapoor, Nee;u. E-Marketing, Pinnacle leaming | .
10. Xotler, Philip, HermawanKartajaya, and fwa:i Setiawan (2017). Digital Marketing:

4.0 Moving from Traditional to Digital. Pearson India -

6. Ryan, Damian and Jones Calvin (2016). Understanding Digital Marketing:Marketing -
Strategies for engaging the Digital Generation,

dditional Resonrces :

* Blanchard O, (2014) Social Media RO Managing and Measuring Social Media Efforts inYour
Organisation, - Charlesworth, Alan (2018). Digital Marketing: A Practical Approach.

approach.Oxford University Press Inc., New York.

* Ryan, Damian (2016). UnderStmding Digital Marketing: Marketing Strategies forengagingthe
igital Generation,

* Tasner, M. (2015) Marketing in the Moment: The Digital Marketing Guide toGeneratingMore
Sales and Reaching Your Customers First, 2/E, Pearson :
Note- Latest edition of the text books should be used,




FProgramme: B.Com. (Voc) Semester: IV
Foreign Trade. '
‘ . Subject: Commcr_cé . _
Course Code; ~ - Course Title: Income Tax Law and Accoynts
mmr T E i e DASICS OT MCOmE T2 T [1
| 1ts implications, : . , :
I Credits: 6 Core Compulsory / Elective: Compulsory
- Max. Marks: 25+75 | Min. Passing Marks:10+25
o Total No. of Lectures: 90 '
) . ' . . -f .
Unit Topics 1 NE o(":es
Taxation Policy of Raja Todarmal. Introduction, Importan
Definitions: Assessee, Person, Income, Total Income
I Assessment Year & Previous Year. Agricultural Income & »
its assessment. Residence & Tax Liability (Basis o
Charge). Capital & Revenue,
Exempted Incomes. _
Income from Salaries, Income from House Property.Profits
1 and Gains of Business and  Profession, 31
Depreciation, ' "
' Capital gains, Income from Other Sources, Deductionsfrom|
m 'Gross Total Income, Computation of Tax 2t
Liability of an Individual.
' Set off and carry forward of losses and Clubbing of Income
v Procedure of Assessment and Income Tax Authorities} 16
dvance Payment of Tax and Deduction of :
ax at Source, - 1
Suggested Reédings: _

* English)

1. Singhanaj V.- Students’ Guide to Income Tax; Taxmann, Delhi, _
2. Mehrotra H.C: Income Tax Law & Accounts; Sahitya Bhawan,_Agra. (Hindi and

3. Girish Ahuja and Ravi Gupta: Systematic approach to income tax; Sahitya Bhawan
Publications, New Delhi. (Hindi and English)

4. Jain, RX., Income Tax Law and Accounts (Hindj and Eng‘l?gh), SBPD Publications, A graNote-
Latest edition of the text books shoy id be used,

hi/s course can be opted as an elective by the students of following abhe)cts:{)pen for alt’
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Course Code: . Course Title: Shipping and
T— : Insurance Practices and Procedures
Course outcomes; '

gramme; B.Com. (Voc) Foreign Trade , " Year: 1} B Fem_a_ster:)f

Subject: Commerce

Credits _ ’ Core Compulsory / Elective: Compulsory

ax. Marks: 25475 [ ~ Min. Passing Marks:10+25
Total No. of Lectures: 90

_ R No, of
ITT)pig ' Lectures
ntroduction fo Shipping: Meaning and Importance of
hipping, Methods of Shipping, Shipping Procedures,
arties Involved in Shipping Procedure, Containerization

I Types of Containers and their wses and Advantages, 22

" Packing and I
arking for Export

vis-i-vis Shipping  Insurance]
Marine Insurance in India - Marind 24
Insurance Act..1933 — IRDA|
egulations Railways Act 1989-Carriage of Goods by Road

sk Management in Shipping  Insurance - -Risl -
Management jn relation to Transportation of Cargod 20
omponents and steps involved in Risk Management
Program, Risk Factors

Clainiing of Shipping Insurance- Shipping Insurance cla;

process, Claim settlement, Insurance Brokers- Lo 23
assessors/surveyors ' '

Different case studies on Marine Insurance Claims
ntroduction-Facts of the case-solutions o . ‘
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[Elggested Readings:

Documcntatlon Himalaya Publication

Publication
5. EXIM Policy & Handbook of EXIM Procedures

t. Khushpat S, Jain, Apexa Jain, Foreign Trade -theory, Procedures, Pi-acti;:es &

2 Bimal Jaiswal, International Business, Himalaya Publishing House
3 M. I Mahajan, Export Policy Procedures & Documentation, Snow White Publication
4. C.S Ramagopal, Export Import Procedum Documentation & Logistics, New Age
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_ Foreign Trade

rProgmmme B.Com. (Voc) Year: 1

.
-

Semester; V

Subject: Commerce

Coume Code:

Urse outcomes:
of GST 16 undgrsz

and ‘the relevan

0, Provide s

Course Title:- Goods and Services Tax
) wor m wledge of princrplesandprovisions
"of GST i resént Indisn. O P NCIPICSARapIo

tax in scenario and its contributicn c?or econom:c development

Credits: 5 _ Core Compulsoryl Elective; Compuisory

Max. Marks: 25475

“Min. Passing Marks:10+25

Total No. of Lectures: 75

Unit

Topics

Lectures

No. of

! GST, Shortcoming Of Indirect Tax System During Pre GS

| GST Act. .

Indirect Tax: Meaning, Features, Difference ‘Between
Direct And Indirect Tax, Types Of Indirect Tax Befon:i

Era. GST Meaning . Advantages, . Disadvantages ". Of
Evaluation Of GST, ‘Structure Of GST, CGST, SGST
IGST UTGST, And Important Definition Under

17

Time Of Supply: Meaning Of Goods And Semces, TOS
Under Reverse Chaige Mechanism, Invoicing Provisions
Erowsnons Related With Change Changes InGST Rate.

lace Of Supply: POS Meaning, POS Of Goods And
Services, Intra state And Interstate Supply.
Value Of Supply: Meaning, Provisions Related With .
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Determination Of Value Of Supply Of Goods And
Services, Determination Of GST Liability.

Input Tax Credit ITC: Meaning Of Utilization Of ITC,
Block Credit, ‘Supply Not Eligible For ITC,. Matching
Reversal And Reclaiim Of ITC. Payment Under GST
Manner Of Payment Of GST Liability, Concept O

o Electronic, Cash Credit And Liability Ledger, Refund O 2.

Excess GST. Return: Meaning, Purpose And Importance,
Different Types Of Return, Due Date Of Filing Return
Assessment  Under GST: Meaning, Types Sale
Assessment, Provisional  Assessment; Summary
Assessment, Best Judgment .
Assessmeént, - )

egistration: Meaning Of Final Registration, Comp_ulsoT 17

egistration, and Procedure For New Registration
{Amendment And Cancellation Of . :
egistration. Accounts And Records: Manner O
aintenance Of Accounts, Period Of Retention Of Relevan
ecords. Inveice: Format, Types Debit And Credit Note.
Voucher Audit: Meaning, Types Mandatory, Deparinienta
And- Specific Audit, Penalty - '

And Under GST, E -Way Bill,

-

Suggested Readings:;
L

Mathotra XE and Agarwal goods and services tax Agra India Sahib Bhawan
Publication English and Hindi -
Agarwal Raj ke advanced handbook on GST background material on model GSTlaw
Sahitya Bhawan Publications. _ '
Bansal K. M. GST Customer law taxman Publication private limited Universityedition
RK Singh PK a bird's eye view of GST Asia law house ' '
Singhania VK student's guide to GST and customs law taxman Publication privatelimited
University edition
Gupta & Maheshwari, Tyagi Goods and Services Tax, SBPD PUBLISHING
HOUSE, AGRA :

Babu, Deepak: GST: A Revolution on Indian Tax System, ISARA Solutions, NewDelhiNote-

Latest edition of the text books should be used.

course can be opted as an elective by the students of following subjects:Openfor all
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Foreign Trade.

 Programme: B.Com. (Voc) . Year:TH emester: V

Course Code: /

A
LT
LY T A

‘Course Title: Business Finance

A ’ o
iness Finance,

frame“fork of Bus

Credits:. 5 . Core Compulsory / Elective:

Compulsory

Max. Marks; 25+75

Min. Passing Marks:10+25

Unit

Total No: of Lectures (in hours per week): 75
Topics - :

No. of’
Lectures

- Importance

-

—

—'—-—_—-'—n——_.._._,_____________ — : ]
Business Finance: Nattre  And Scope, Finance|

Function Investment Financing And Dividend

Dt

P el

Decisions, ' Capital Budgeting:.Megning.Nam_rc Andl 15

S PR ISt
Cost Of Capital: Meaning, Importance, CaloulationOf
Cost Of Debt, Preference Shares, Equity Shares
And Retained Eamings, Combined (Weighted) Cost Of
Capital, Capitalization- Meaning, Overcapitalization,

19

Dividend Models, Sources Of Funds: Long Term
Funds, Short Term Funds, Nature Significance And
, Detenniné:_’nts of Working-‘Capitgnl. :

Dividend  Policies: Issues In Dividend Policies, [

20

Composition And Structure.

. [Capital Market: (A) New lssue Market (B) Secondary
Market Functions And Role Of Stock Exchange (BSE,
- {NSE,) Money Market: - Indian Money Ma.rl_:ets-. 21

| Suggested Readin

Pandey I M Financial Management.. .
Note- Latest edition of the text books should be used, \

gs:

1. Avadhani V A Financial System -

2. Bhaila VK Modern Working Capital Management

3. Chandra Prasanna Financial Management Theory And Practices
4. Khan NY And Jain PX Financial 'Man:agement Tax And Problems
5. N

-

tis course can be opted as an elective by
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RESOURCE MANAGEMENT

[ngrannne:B.Com Year: | o Semester: Fifth
 (Vocational) | |
B . ' Subject: Commerce
_Eourse Code: - Course Title: Human Resource Management
Course ontcomes: o : :
¢ The paperaims todevelop in the sfuder_:t's a proper understanding about human resource
management. _
Credits: Core Compulsory / Elective: Compulsory
T Max Make 25075 Min. Passing Marks: 10125
T Total No. of Lectures: 90
Unit Topics No. of
‘ o Lectures
Human Resource Management concept and function, role of
competencies of HR manager at our policies evolution of HRM'
. | emerging cﬁallengcs of Human = B
Resource Management workforce diversity empowennent VRS 20
~Work life balance downsizing.
T ecroitmrent & Selectlon Recrultment, factors
ecting recruitment, sources of recruitment, Selection —Process, 25
. lection test, Interview, Orientation,  Placement. Training &
I velopment' Training- Objectives & Importance of trammg,
rainingMethods- On job training and off- the job training..
- [Employee Compensanon Compensation & Welfare Job
Bvaluatlon Performance Appraisal: Techmques Jol - 25
m Enlargement & Job Ennchment Quahty of Work Life, Worker® s'
Participation in Management. .o ‘
’H_____ MPLOYEE WELFARE: Various welfare schemes & Safety
v ¢asures. Employee Benefits — Meaning and its types, Fringe '
. Benefits; Remuneration — Salary, Bonus Commnssron Lon - /
Term Incentives, Perquisites. Gnevance Handfmg & Disciplin %ﬁ W
P — Meaning, Importance. Collective Bargammg Meaning an o8 109 :
/ Importance, Process. W 9 I\K/

a\q\9—> M/
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[ Suggested Readings:
1. Aswathappa K Maine resource management Tata McGraw Hill

~ 3. Tripathi PC personnel management and Industrial Relations Sultan Chand andsons
4, Agarwal &Fauzdar, Human Resource Management-SBPD Pubhshmg House,Agra (
English/Hindi) =~ -
Note- Latest edition of the text books should be used.

2. Verma Pramod SamBagtyaprabandhan Rao VSP human resource managementExcel books _
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Programme: B.Com. {Vac)

Year: ill . .Semester: V
| Foreign Trade. ' '

Subject: Commerce
- Course Title:
W] H ot DHICORIES, i 'v- CHADIEY THE [TIAET [ Ve AW Al G 1] )
Corporate accounting in conformity with the provisions of company act,
Credits: 5 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 ,  Min. Passing Marks:10+25

Total No. of Lectures: 75

. No. of
éctures

_(3_omse Code: Corporate Accounting

- Unit Topics

Shares: Features, Types Of Shares, Difference Betweoen
| Preference Shares And Equity Shares, Share Capital Ang 15
I [ Its Types. Issues, Forfeiture And Re Issue Of Shares;
Redemption Of Preference Shares. .

| Debentures: Features & Types, Issue And RedemptionOf
| Debentures, Profit Prior To Incorporation, Use OFf Profit
* | And Loss Prior To Incorporation, Methods Of Computing
H -Profit And Loss Prior To Incorporation, - '
: Final Accounts, General Instruction For Preparation Of 19
| Balance Sheet And Statement Of Profit And Loss.

Valuation Of Goodwill: Meaning And Nature Of

' ‘Goodwill, Needs And Methods Of Valuation Of

I Goodwill, Valuation Of Shares, Need And MethodsOf 20
Valuation Of Shares.. .

s
.

Accounting For Amalgamation OF Companies As Per
Indian Accounting Standard 14. Meaning, Characteristics
And Objectives Of Amalgamation, Kinds Of ,

w ’ Amalgamation;Accounting For Internal Reconstruction
Internal And External, - _ 21

» »«%Wu@ 5
\?}ﬁ; R M\Q// 29)/02.?»«
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2,

Nova

Suggested Readings:

Gupta RL Radhaswami M, Company Accounts Sultan Chand And .
Company(Hindi and English) _ : _
Maheshwari SN And Maheshwari SK Corporate Accounting Vikas Publishing(Hindi
and English) R B

- Shukla SM And Gupta SP Advanced Accountancy Sahitya Bhawan Publication(Hindi |

and English) : T
Jaiswal K S Corporate Accounting Both English And Hindj Shukla MC Grewal

. PS And Gupta SC Advanced Accounts S Chand And Company

Shukia MB Corporate Accounting Kitab Mahal

+ Babu, Deepak: Corporate Accounting, Navyug Publications, Agra (English andHindi)

Note- Latest edition of the text books should be used,

This course can be opted as an elective by the students of following subjects:Open
forall : I ,
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Semester: VI

F3

Subject: Commerce

Course Code: fearo o g Course Title: Fundamentals of Enn'epreheurship

Course Ouicomes: o
After coinpleting this course a student will have:

¥ Ability to understand the.concept of Entrepreneurship along with the basic lawsand
‘Practices of Entrepreneurship, , : - -
Y’ Ability to understand the terminologies associated with the field of
Entrepreneurship along with their relevance, -
v’ Ability to identify the appropriate fimctions and qualities of Entrepreneur forsolving
different problems. . ' '
¥’ Ability to apply basic Entrepreneurship principles to solve business and industryrelated

problems, _ : : .
¥ Ability to understand the concept of Life Small Business, Raising of Funds andEDP.

o

Credits: 6 ' | Core Compulsory / Elective:
o Compulsory '

Max. Marks: 25+75

_ Min. Passing Marks: 10425
Total No. of Lectures: 9 -

No. of

Unit . Topics - Lectures.

Entrepreneurship: Meaning, . Concept, Characteristios

- [ Need, Functions,  Theories. of Entreprencurship :

I Entreprencur:  Meaning, Characteristics, . Qualities 22

Functions, Types, Difference between Entrepreneurship &’ :
Entrepreneur. * Difference between _ Entrepreneur

Intrapreneur & Manager. : :

Entrepreneurship & Environment.

Entrepreneurship Development  Programme (EDP)!
Meaning, Need, Objective, Steps, Outline, Achievements
i | - | Government  Assistance and  Incentives. - Womer 31
' Entrepreneurship: Meaning, Characteristics, Problems and

Steps taken to promote - '

Women Entrepreneur. Qualities of Women Entrepreneur.

Project  Report: Meaning, - Definition, Purpose of  Project Reports,
oux Requirements of good report, Methods of reporting, Gerneral principles of g
-, | good reporting system, Performa of a project report, Sample project report.

o 21,

L L AR
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I . 'Small Business: Process of Establishing Small Business
Nature, Objectives and Importance of Smail Business, Rold -
v of Financial Institutions in Financing of Small Business 16
Infrastructural Facilities. Legal. : i
Requirements for  Establishment of New Uni - i
_ Entrepreneurial Consultancy Process and Methods. '
Suggested Readings: _ o

L. Desai, Vasant, “Dynamics of Entreprencurial Development and Management”,
Himalaya Publishing House - _ S
Desai, Vasant, “Management of Smali Scale Industry”, Generic
Drucker, Perer, “Innovation and Entreprencurship”, Hatper Business; Reprintedition
Gupta, C.B. & Srinivasan, N.P., “Entrepreneurship Development”, S. Chand = -
Kenneth, P.Vap, “Entrepreneurship and Small Business Management”
Pareek;, Udai& Ven, “Developing Entreprencurship book on Leamning System”
Agrawal, R C., ‘UdyamitaVikas"(Hindi) ) | A
8. Khanka, $.8. “Enh'epreneurship Development”, S. Chand & CompanyNote-
() Latest edition of the text books should be used, -
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LORFIGN TRADE DOCUM
gramme: B.Com. (Voc) Foreign

Semester: V!

Subject: Commerce

Course Code: | Course Title: Foreign Trade Documentation and Procedures

Course outcomes: To_familia'ri_ze the students with the documents involved in Foreign Tréde,Expoﬂ
Import Licensing and Certification, Port Procedures and Claiming of Incentives

Credits: _ _ ‘Core Compulsory / Elective: Compulisory

Max. Marks: 25+75 -~ Min. Passing Marks:10+25

Total No. of Lectures: 90

. ' No. of
Topics Lectures

Introduction: Meaning, Importance and Types of Forei
Trade Documents ( including Commercial Invoice, Proform
Invoice, Packing - List, Shipping Bill, Certificate of Origin 23
Consular Invoice, Mate’s Receipt, Bills of Exchange, GR
Form, Airway Biil), Import Documents,  Aligned
Documentation System o

ri & Import Procedures Shipment Procedures {non .
DI & EDI System), Excise Clearance of Exportable Goods 20
Quality Control & Pre Shipment Inspection; Procedure for
Customs Clearance of Export and Import Cargo, Forward
Contracts, 1SO 9000 Certification

Export Iimport Licensing and Licensing Authorify: Obtainin _
[EC Number, Process of Obtaining Export License, Process o 23
Obtaining Import License, Documents Required in Obtainin
Export and Import License. Issuing of License — Licensin
Authority, Classification of Different Categories of items fo
Import '

d Export fequiring License,

Past Shipment & Import Procedures: Post -Shipment
Procedures (Realization of Export Proceeds), Import Contract,
Pre- Import Procedures, Import Procedure, Customs Clearance
of Imported Goods, Warehousing of Imported Goods, Tmport
Duties, Valuation for Customs Duty, Claiming Duty,
Drawback and Other Incentives under Special Schemes

24
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Suggested Readings: :

1. Khushpat S, Jain, Apexa Jain, Foreign Trade -Theory, Procedures, Practices &
Documentation, Himalaya Publication : '

2. Bimal Jaiswal, International Business, Himalaya Publishing House _

3. J. Paul, Export Import Management; Oxford - .

4. Chandhary & Agarwal, Foreign Trade and Foreign Exchange, Himalaya Publishing House

5 Rajiv Sathe, A Professional’s Guide to Intermational Trade operations and Bill of Lading -

6 Suneera K, Foreign Trade Documentation and Logistics, Notion Press

7. F. Pataudi, Shipping, Insurance and Documentation, Yashraj Publication .

3. T. E Johnson, ‘Export Import Procedures and Documentation, Amacom Publication

. 4
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___Foreign Trade,

" Semester: V1

Subject: Commerce

Course Codé: -~

Course Title: Business Ethics and Corﬁomle Govemance

Cﬁ? ouidomes:_ This course F‘m—@—]ﬁ_‘%‘ T the concepis, fools,
i ues,_and_orelevance t#%uss?nﬁess Etﬁl?fswand or‘;orafg &ovgman?:ec?nmtehpc present

tec
_c_hingﬂ:g scenari

Credits: 5

Core Compulsory / Elective: Elective

Max, Marks: 25+75

.-~ Min. Passing Marks:10+25

——

Total No. of Lectures: 73

Unit

- Topics

No. of
Lectures

Values - Importance, Sources of Value ‘Systems,
Types, Values, Loyalty and Ethical Behaviour, Values
across  Cultures;  Business  PBthics — Nature,

.| Characteristics and Needs, Ethical Practices in

Management,

17

The:  Ethical — Valye System ~  Universalism,
Utilitarianism, Distributive Justice, Social Contracts,
Individual Freedom of Choice, Professional Codes;Culture)
and Ethics - Ethical Values in different Cultures, Culture
and Individual Ethics.

26

31|

Law and Ethics —Relationship betwéen Law and Ethics
Other Bodies in enforcing Ethical Business . Behaviour
Impact of Laws on Business Ethics; Social Respoﬁsibiliti%
of Business - Environmental Protection, Fair Trads
Practices, Fulfilling all National obligations under various
Laws, Safeguarding Health

and well- being of Customers.

16

Corporate Governance: Issues, need, corporate governancd
code, transparency & disclosure, role of auditors, board o
directors and shareholders; Global issues of governance
‘accounting and regulatory frame

work, corporate scams, committees in India and abroad,
corporate soctal responsibility, :

Rk
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Suggested Readings:
L. Kitson Alap- Ethica
2. L. T. Hosmer : The

I Organisation
Ethics of M.

anag,

, Palgrave

gement, Universal Book,
3. D Murray : Ethics in Organizatim:al, Kogan Page.
4. S.K. Chakraborty - Values and E

thics in Organisation, QUPNj
Latest edition of the text books should :

be used,

te~




[~ Programme: B.Com. (Voc) " Year: il . Semester: V)
| __Foreign Trade.

Subject: Commerce

- Course Title: Auditing
¢ priciples

hEourse Code: o
. OUfCOmes: :
() _flidl:{l;neg and Iglésr appl]iv'cact?%s.e s At _
Credits: 5 Core Compulsory / Elective: Elective
Max. Marks: 25+75 - Min. Passing Marks:10+25

_ - Total No. of Lectures: 75 .
v Uit | Topis Lectues
L2 Methodology of “Accounting, Auditing and Frand
(o management in Kautilya’s Arthshastra, )
' Audit and Andit Process; Meaning, Nature, Objectiv
: . and Various Classes of Auditing, Standard of Auditing] 17
- Pronouncements on accepted Auditing practices, Interna .
{: : ~ | Control and the need for its :
' evaluation by the Auditor.

Audit Procedures; Verification programme-selectivd
. verification, ‘Audit in depth, test checking, Auditors
- I Approach to statistical sampling, Routine checking 15
N vouchers, verification and valuation of assets and '
liabiities, Auditor’s Report on' Profit and Loss Accountand
Balance Sheet. : B
f ' Audit of Limited Companies: Qualifications and _
. Appointment of Company Auditors, their rowers,duties

R and liabilities as per Company Act 1956,Enquiries ' 19
' under Section 227 (JA), Audit of share capital, share
transfer and managerial remuneration, Additional matters
{ in the  Auditor’s. Report '
_ : - (Manufacturing  and  other companies),
t Auditor’s Report Order 1988.

) -

O —

Audit of Public Sector Undertaking and Banks: Specia
features concerning Audit of departmental undertakings
Statutory Corporations and Government  Companies
Procedure of appointment of Auditors, Special features
relating to the audit of Banks, Audit of  Insurancd
Companies and audit of non-profit

companies. Cost Audit: Importance of cost audit,

I K“‘B’fa’e:s W/ﬁ/%fj .
2L SN 2
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Provisions regarding cost audit, Cost Audit report, T:
and Social Audit. Internal Audit: Objective and scope o
Internal Audit, Responsibilitics and Authority of Interna
Auditors, Relationship between internal auditor

and statutory auditor, o

Suggested Readings: _ _
1.Sharma Rachita; Auditing ; Navyug Publicatiori, Agra .
2. Sharma, Sanjeev, Auditing: MK Publications » Agra (Hindi and English)

3. Gupta Kamal : Contemporary Auditing, TATA Mc Graw,New Delhi.
4Tandon, B.N. : Principles of Auditing, S, Chand & Company, New Delhi.
3. Pargare Dinkar : Principles and practices of Auditing, Suftan Chand, New Delhi.

$.Sharma, T.R. : Auditing Principles and Problems, Sahitya Bhawan, Agra. (Hindi andEnglish)
L. Yadav, Pankaj, Auditing, Neel Kamal Prakashan, Dethi(Hindi and English)
2. Sharma, Sanjeev, Auditing: MK Publications , Agra (Hindi and English)Note-

Latest edition of the text books should be used. _

This course can be opted as aﬁ elective by the students of following subj.ects: Operi for all
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Programme: B.Com. (Voc)

Year: Hi

reign Trade.

Semester: VI

Subject: Commerce

Course Code: £oalai “

=

Aol ]

Course Title: Accounting for Mangers

Course outcomes:- -
After completing this course a student will have:

v’ Ability to understand the concept of Managerial Accounting along with the basicforms and
norms of Managerial Accounting.
v’ Ability to-understand the terminologies associated with the field of ManagenaMcoounung
and control along with their relevance.
v Ability to identify the appropriate method and techniques of Managena] Accountmgfor
solving different problems
v Ability to apply basic Managerial Accounting prmclptes to solve business andmdustry
related issues and problems.

Ability to understand the conce

pt of Budgetary Control, Cash Flow Statement, Fund Flow
Statement, Break Even Analysis etc.

Credits: § Core Compulsory / Elective:
Compulsory

Max. Marks: 25+75

Min. Passing Marks 10425

Total No. of Lectures: 75

Unit

%

‘IManagement Accounting-Techniques and Importance | .

Topics

~ No. of Lectures

——

i ey
——
Management Accounting- Concept, Characteristics an
Scope. . Difference between® Financial Accountin
Management Accounting,. -

Management Accountant- Functons and Responsibility,
Financial Statement Analysis ‘and Interpretation--
Meaning, Objectives, Characteristics of -an Ideall
Financial Statement, - Parties Interested in Financial
Statement, Types of Financial Analysm Horizontal,
[Vertical. : .

|Ratic Analysis: rneannng Utility, Class:ﬁcanon of
Ratios - Profitability Ratio, Activity Ratio and Financial

Position Ratios.. Fund Flow- -Concept and Preparanon off. .

[Fund Flow Sta.tement el

o ——— -
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Business Budgeting: Meaning of Budget and Budgeting
Objectives, Limitations and importance, Essentizls o

_ ° leffective Budgeting, Classification of Budgets- Flexible] .. _
IHI budget and Zero Based Budget. ' - wie
Break Even Analysis: Concept and Practical Application

ey . ,_,_,__...JAI

‘\{ of Brealk even Analysis,

Standard Costing and Variance Analysis: Meaning an
Objectives of Standard Costing, Variance Analysis:
Material and Labour. Variance- Simple problems. . T
Iv. 'Reporting o Management: Meaning, Objectives)] _
Principles  .of _ Reporting, Importanée of Reports|
Classification of Reports and Reporting at different level

Jof Man'éngcme.qt.

Tor

Suggested Readings: . '
Homgren, CT, Gary L. Sundem and William O. Stratton: Introduction tof.

-

1

7.
8.

L |

Management Accounting, Prentice Hall of India, Delhi.

Homgren, Charles T., George Foster and Srikant M. Dailiar; Cost Accounting; AManagerial
Emphasis, Prentice Hall of India, Delhi. : :

Lall, BM. and 1.C. Jain: Cost Accounting: Principles and Practice, Préntioe Hall ofIndia,
Delhi, . .

Welsch Glenn A., Ronald W, Hilton and Paul N. Gordon Budgeting, }I’roﬁ't Planningand
Control, Prentice hall of India, Delhi. '

Baig Nafees: Cost Accounting,lRajat Publications, New Delhi. Baig Nafees:Management
Accounting & Control, Ashish Publishing Home, New Delhi. :

Shama R.XK. and Gupta SXK.; Management Accounting, Kalyani Publishers,
Ludhiyana. (Hindi and English) .

Lal Jawahar; Managerial Accounting, Himalya Publishing House, New Pelhi.
Misra, AK., Management Accounting, (Hindi and English) Navneet Prakashan,Nazibabad,
- Note- Latest edition of the text books should be used. e M :
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Course Code of the Papers in B.Com. (Vocational)

Principle & Practi f ran
Year| Sem. Co;;s:tliic;ryf Cg;l;:e Paper Title :;: ‘:::i::y::l ‘Credits
C040103T | Life Insurance Theory 6
Compulsory C040106T | Business Regulatory Framework Theory 6
Choose any ONE from the following Groups
| The Group will remain same till semester VI as opted by the student in semester I
. C040104T | Group C- Business Statistics Theory 6
1 Elective {5526105T | Group A - Business Communication Theory 6
‘ C040203T | General Insurance Theory 6
Compulsory [C040206T | Financial Accounting Theory 4
- C040207P | Computerized Accounting Practical 2
Choice of Group as opted by the student in Ist Semester
. C040204T | Group C- Business Economics Theory 6
Elective C040205T | Group A -Business Management Theory 6
C040303T | Fire & Marine Insurance Theory 6
Compulsory C040306T | Cost Accounting Theory - 6
1 Choice of Group as opted by the siudent in Ist Semester
. C040304T | Group C- Inventory Management Theory 6
Elective C040305T | Group A -Essentials of E-Commerce Theory 6
5 Compulsory C040403T | Insurance Finance & Legislation Theory 6
C040405T | Income Tax Law & Accounts Theory 6
v Choice of Group as opted by the student in Ist Semester
C040404T | Group C- Financial Institute & Markets Theory 6
Elective | C040406T | Group A -Fundamentals of Marketing Theory 4
C040407P Digital Marketing Practical 2
C040503T | Property & Liability Insurance Theory 5
Compulsory | C040504T Goods and Services Tax Theory 5
v C040507T | Corporate Accounting _ Theory 5
Choice of Group as opted by the student in Ist Semester
. C040505T | Group C- Business Finance Theory 5
Elective C040506T | Group A -Human Resource Management Theory 5
3 C040603T | Group Insurance & Retirement Benefits Theory 5
Compulsory | C040607T | Fundamental of Entrepreneurship Theory 5
C040606T | Auditing Theory 5
VI Choice of Group as opted by the student in Ist Semester
C040604T | Group A - Accounting for Managers Theory 5
Elective Group C - Business Ethics and Corporate Theory 5

C040605T

Governance

L
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Year Wise Structure of Faculty of Commerce UG

(B.Com. Vocatlonal) Principle& Practices of Insurance

Year | -
Major Major Minor/Elect Minor Minor Co- Major Credits Alter
6 Credits Each 6 Credits Each ive Voc. curricular Industrial Completion
4/5/6 3 Credits 2 Credits Training/ (Minimuwm
Credits Survey/ Credits)
Project (Max.
4/6 Credits Duration)
Vocativna Co- Inter/Intra
Yea Sem. Own Faculty Choose any 1 fiom :ftc Jollowing Other I curricular Faculty n‘alnted Total
r Group Faculty “ to main
Faculty Course R
Subjece
Compulsory Paper Group A .
. 1. Business
1, life Insurance Communication- ~ Food,
| Compulsory Paper - 1 Nutrition 27428129
and Hygicne
2. Business Regulatory Gro; pg siness Statistics 8
Framework ity 5
I 1 Certificate in
Compulsory Paper Group A Commerce
1. Genera Insurance 1. Business Management
" Compulsory Paper G B First Aid and
1. Financial Accounting roupb . Health
2. Business Economics
2 Computerized Accounting .
*

The Group will remain same as opted in semester T for first two vears i.e. semester I to 1V

e
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Year Wlse Structure of F aculty of Commerce UG (B.Com. Voc:atmnal)

Prlnc:ple & Practices of Insurance

W
_ Year I ., . ’
Major Maj'qr Minor/Electi Minor Minor Major Industrial Credits After
6 Credits Each’ 6 Credits Each ve Vac. Co- Training/ Survey/ Drapletio
: o 4/5/6 Credits | 3 Credits | curricular | Projeci 6 vmp
2 Credits Credits n
{Minimum
. . Co- Inter/Intra Faculty Credits)
Year Sem Own Faculty Choose any One of the Following Group Other Vocational curricular’ related to main Total
Faculty Faculty : (Max.
: Course Subject
Duration)
Compulsory Paper Group A Human
) Values
1. Fire & Marine Insurance 1. Essentials of E-Commerce and
1 : - 1 Envirenm 27128729
Compulsery Paper Group B ental
2. Cost Accounting 2. Inventory Management ~Studies
‘ Choose any One of the Fo]lnwmg
Group .
. Group A Diploma in
n Compulsory Paper 1
1. Fundamentals of Marketing Commerce
1. Insurance Finance & )
Legislation
2. Digital Marketing 2) : Physical
v C N 1 Education 1728129
ompulsory Paper
pulsory Fap Group B and Yoga
2. Income Tax Law & .
1. Financial Institute Of Markets )
Accounts

Lo



Year Wise Structure of Faculty of Commerce UG

(B.Com. Vocational) Principle & Practices of Insurance

Year 111
Major Major Minot/El { Minor Vee. Minor Co- Major Credits | After
5 Credits Each 6 Credits Fach ective 3 Credits curricular Industrial CBapletio
4/5/6 2 Credits Training/ n
Credits Survey/ Project (Minimum
6 Credits Credits)
Choose any One Inter/Intra }JM“"‘" )
Sem of the Other | Vocational | Co-curricular | Faculty related uration
Year Own Faculty Following/Any Faculty Faculty Course to main Total
Faculiy Subject
1. Compulsory Paper : - Property & Liability Insurance
2. Compulsory Paper : -Goods and Services Tax 30 days
- " Analytical Training or
v 3. Compuisory Paper : -Corporate Accounting . ’ Ability and Survey where 26/28
T Digital economic
) 2
Chaose any 1 from the following Awareness activities are
L Group A.: Human Resource Management involved
2 '.Grfmp C : Business Finance
. Bachelor
1. Compulsory Paper : -Fundamental of Degree in
i Entrepreneurship B.Com,
2, Compulsory Paper ; -Group fnsurance & RB Vocational
3. Compuisory Paper : -Auditing Communicatio
VI _* Choose any 1 from the following x n Skills an d Project Work 26/28
. _ Personality
1. Group A :Accounting for Managers Bevelopment
2

Group C :Business Ethics and Corporate Governance

A AT el
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Life Insurance

gramme: B.Com. (Voc.) Insurance Year: Eirst Semester: First

Subject: Commerce

Course Code: ' Course Title: Life Insurance

Course outcomes: L - _
¢ To demonstrate knowledge of insurance contracts and provisions, and the features of Lifel
Insurance and employee benefit plans. ' .
¢ To determine knowledge of the operation and management of insurance entities, and the
economic implications of organizational design and structure, _
* Develop skills among students to facilitate insurance product cost and pricing, marketing,
and distribution, S ' R .

Credits: " | Core Compulsory / Elective: Compuisory

Max. Marks: 25+75 Min, Passing Marks: 10+25

Total No. of Lectures: 50

Unit | Topies T o

Meaning, Nature And Significance of Insurance,
Origin of Insurance, Development and Scope of Life
Insurance, Re- Insurance (Re- Assirance) and Double
Insurance. '

20

Principles and Procedure of Life Insurance, Surrender]
1r Value, Lapse and Revival of Policies, Concept of] .32
Salary Saving Schemes. Mortality Tables, Treatment of
Sub- Standard Risks, Payment of Bonus, Settlement of
{Life Insurance claims in various conditions.

Basic Kind of Life Policies — Whole-Lifc Policies,
m Endowment Policies, Term Policies, Important Life

Insurance Policies Issued by LIC of India. 18

Insurance Regulatory & Development Authority
- (IRDA) - Functions and Powers. . 20
v ILife Insurance Agent - its Qualification; Rights and

Essential Qualities
bt

2ok,
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Programme: B.Com,
(Voc.) lnsurance

Semester: FitSt

Subject: Commerce

Course Code:

_Course Title: Business Regulatory Framework

Course outcomes: The objective of this course is to provide a brief idea about the Framework
of Indian Contract Act, 1372 and Sales of Goods Act, 1930,

Core Compulsory/Elective: Elective

Credits: 6
Max. Marks: 25+75 Min.PassingMarks:10+25
Total No. of Lectures: 90
Unit Topics ' LE;;],?L

Indian Contract Act, 1872: Definition & Nature of Contract _-
1 Classification; Offer & Acceptance; Capacity of Parties; 20 -
- | Free'Consent; Consideration; Legality of Objects .

Void Agreements; Performance of Contracts,; Discharge o
Contract; Contingent Contracts; Quasi-Contracts; Remedi .
1 for Breach of Contract, Special Contracts: Indemnity & 24
Guarantee; Bailment Pledge; Contract of Agency.

.

Auctionable Claims,

Sale of Goods Act, 1930: Contract of Sale of Goods]
- m Conditions & Warranties; Transfer
Performance of the Contract: Re;

medial Measures;

. of Ownership; 25

for ajl

_ Negotiable Instrument Act: Cheque, Promissory Note, Bill .
v of Exchange, Crossing of Cheque, Dishonour of . 21
Cheque, Payment in due Course.

e

pted as an lective by the studen
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FPioglﬁ:nnie: é.Com.

Business Communication _
Year; First N ‘Semester: First
| (Voc.) Insurance '

4 . Subject: Commerce .
Course Code:

Course Title; Business Communication

Course outcomes: To acquire skills in reading, writing, comprehension and communication,

'y ) [ and also to use electronic media for business c:omm'uhic_:fttion. |
& B | __ Creditss

S T Max. Marks: 25+75

Core Comgylsory_/Elective: Elective
Min. Passing Marks: 10425
Total No. of Lectures: 90
Q _ Unit | Topics "
Introduction ' _ . :
| Procéss  and Importance of Communication, Types of
) ' Communicaﬁon (verbal & Nonverbal), Different forms of
oy Communication. Barriers to Communication: Linguistiq
g Barriers, Psychological-Ban'iers, Interpersonal-Barriers, 22
) _ Cultural-Barriers, Physical Barriers, Organizational Ban-iir%

No. of
Lectures

Role, effects and advantages of technology i Busin
Communication Like email, text. messaging, instant messaging
£ and- modern techniqries  like videoconferencing, social
. networking. Strategic importance of e-communication

- | Non-Verbal Aspects of ~Communicating: Bsdy Language,
a I inesics, Proxemics, Para. language, - Effective. Listcning%

g inciples of Effective listening, Factors affecting listenin,
i xercises, Oral, Written and video sessions .~ -
: nterviewing skills: Appearing in interviews, Writing resume
d letter of application. Modem forms of communicating: E-
ail, Video Conferencing etc, T
: usiness language and Presentation
P Importance of Business language, Vocabulary Words often
T confused Words often misspelt, Common errors in English] -
Oral Presentation Importance, Characteristics, Presentation
Plan, Power point presentation, Visual aids.
Writing skills; Planning' business messages, Rewriting and
cditing, The first draft and Reconstructing the final draft,

ndence: Official Letter, Semi Official Lettcv’

21

S T e - e e

it iz <t a



T P e

T Az



Programme: B.Com. (Voc) | " Year: 1 Semester: 1
Foreian Trade :
- - . Subject: Commerce . .
() Course Code: Cgawecs. - ' _ Course Title: Business Statistics
Dy 1S3 ITe Py I | : ATATYIICAT 36
0 _among the students, o _ :
i) Credits: 6 Core Compulsory / Elective: Compulsory
O Max. Marks: 25+75 _ Min, Passing Marks: 10425
a - Tgtal No. of Lectures: 90 : ‘ |
U 2 - No. of -
( Unit Topics Lecturés
7 ' Indian Statistics: Meaning, About fathcr of Indian Statisticy '
{3 (Prof. Prasanta Chandra Mahalatobis).: - .
_ . Introduction to Statistics: Meaning, Scope, Importance ang
{ - - Limitation,  Statistical Investigation-_ Planning = ‘and
' organization, Statistical units, Methods .of Investigation .
{ I Census and Samplitig. Collection of Data- Primary an 20
.. Secondary Data; . Editing of Data Classification of data] - :
Frequency Distribution and- ™. ]
{ Statistical Series, Tabulation of Data Diagrammatical and
Graphical Presentation of Data,
Measures of Cen-tral Tendency — Mean, Median, Mode}
{ Geometric_and Harmonic Mean; Partition ValuesQuartile}
) Decile;"and  Pércentile, Dispefsion ~ Renge,, Quarsile,
i I “Percentile, Quartile Dcvia_tiop, Mean o N 25
" | Deyiation, Standard Deviation and its: C_‘o-'"effic:e_nt, Co
f * | efficient of Variation and Variance, Test ‘of Skewness and|
.r . Dispersion, Its Importance, Co-ecfficient of Skewness. . | _

141 [ :
<« | Coefficient of Correlation, S pearman’s :

Standard Errorand Probable Error,

Cofrg_:lation- Méaning, application, types and degree o
correlation, Methods- Scatter Diagram, Karl Pearson’s.

‘T

Coefficient of Corrélation, Concurrent Deviation M_«:Lthod;’

Chain“Base Method, Base conversion, B

Factor.

A Index Nuinber: - Meaning, Types and Uses, Methods of
C constiucting Price Index Number, Fixed — Base Method,

ase shiftin

deflating and splicing. Consumer Price Index  Numbeér,
o | % Fisher’s Ideal Index Nmn_b"er, Reversibility Test- Time and

& __.—;.:..:‘-n-l‘-;:,.:

1]
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[ Suggested Readings: . L

L. Heinz, Kohler: Statistics for Business & Economics, HarperCollins;
2. Gupta, 8.C, Fundamental of Statistics, Himalaya Publication.

% Sharma LK., Business Statistics, Pearson Education.

Sons, New Delhi.

+ Gupta SP. & Gupta Archana, Elementary Statistics, (English and Hindi) Sultan Chandé&

Note: Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects: Open for all

lotted Assignment and Class Tests. The marks shall be as follows:

ﬁgested Continuous Evatuation Methods: Contintous Internal Evaluation shall be basedon
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oo |
. General Insurance . _
h’mgrannne‘: B.Com. {Voc.) Insurance Year: First - Semester: Second
: Subject: Commerce .-
Course Code: Course Title: General Insurance
U
Course outcomes: . i . -
L * To acquaint the students with theoretical and practical knowledge of General Insurance.
, ¢ To familiarize the students with the general framework and functioning of the Insurance
Corporation. . :
i) ¢ To study the historical evolution of the general insurance markets in India.
* To understand the principles in the insurance business, _
. *_ To make the students understand the general insurance business and products.
(U Credits: _ Core Compulsory / Elective: Compulsory
O - Max. Marks: 25+75 _ Min. Passing Marks: 10+25-
. " Total No. of Lectures: 90
() - ' ~_No. of
.. Unit : Topics . , res
() Introduction: General Insurance and its types,
(5 1 importance  of Insurance, Insurance and Risk 24
anagement, and its methods, Re- Insurance, Doubld
{3 nsurance. ' o
' insurance Contract and Claims: Insurance Marketing,|
; n IClaim Settlement of Non- Life Insurance, Features o 16
: Insurance Claims : -
General Insurance Corporation & Other Im'amncﬂ .
‘ IO - Unstitutions: General Insurance Corporation (GIC) 20
_ ' Working of GIC in India, National Insurance Co. L.
L New Delhi Assurance Co. Ltd., Oriental Insurance Co.
Ltd., United India Insurance Co. Ltd,, Export Credit and
Guarantee Corporation (ECGC): Its Working, Specific
/ issued by ECGC . ) :
' calth, Motor and Rural Insurance: Health Insurance-
i Iv eaning, importance, necessity, Individual health 30 -
surance, Group health Insurance. Motor Insurance:
eaning and Coverage, Basic of Premium Charges

oncept of Rural Insurance
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e ergmmme: B.Com(Voc)

Year:1 Semester: 1) _

Foreign Trade . : . . !
_ v K Subject: Commerce _
Course Code: ~ ¢ . v i = Course Title: Financial Accounting

]
i

113 20 11elp students 1o acquire conc owledge o
fundamentals of accounting and 1o impart skills for r%oording varim?s . P iece
kinds of business transactions. ' L _
_ Credits: 4 | Core Compulsory / Elective. Elective !
b . : : '
- Max. Marks: Min. Passing Marks: i
N T - - - -— I'.
. | Total No. of Lectures: 60 ’
E— , - . No. of -
O Unit Topics . _ ’ —_Lectures f
oo | ] | f
o | Shri Kalyan Subramanj Aiyar (K.S. Alyar) 1859-] 940 known as father of Accountancy in India, o
i Nature and scope of Accounting, General!y Accepte i ]
R I Con_vgnt_ions, Indian and Intcmational_-Acoountm_g. St r
R Entry Sys;eqn‘,-f-f_'_ntparatimjn_ of-Journal,: Ledger ‘and: & ] '
ke Measuremient; Preparation'sf Fy I Statement, .. - P
|
n Suspense Account, Payment }
Payment and Partial Retirns of Goods. '
Installment Payment System - Difference between Hir ;
Purchase and Installment Payment Sj_rstq;p. :
Accounting Records in the book of Purchaser &Vendor
Interest suspense account, _ : :
: [ Departmental Accounts - Meaning, Objects and. Importance, Advan_t?lge, Meﬂl_Ods of -
: A ‘ D_e_partmental Accounts, Allocation of Fdirect Expenses. Ty .




. Tuggeste_d Readings:

Branch Acéon_hps = Meaning and- Objectivés- of BrancH-
Account, Importance "and Advantages, Classification- of

Branches, Accounting of Branch Accounts under.

- { various Methods.

nsolvency Accounts Meidning,  Circumstances o]
Insolvency, Procedure of Declaring Insolvency, Preparatior
of Statement of Affairs and Deficiency Account, _
[Voyage Accounts - Meaning & Preparation of Voyagq
Accounts, . ' . o

v 18

1. Joy P.A,, “Financial Accounting, (Both in Hind_i'& Eﬁgii_sh Version), Navyug Publication

2 Jain & Naranag, “,Adbanc‘ed Accounts”, Jain Book Agency, 18th Edition, Reprint(2014)

[ % Jaisawal, K.S.,, Financial ‘Accounting, (Both in Hindi & English Yersion),‘Va_ibhav Laxmi

Prakashan. (2010) | | .
* Gupta, R. L. & Radhaswamy, M., Financial Accounting: Sultan Chand and sons,

5 Shulda, M.C, Grewal T.S. & Gupta, 5.C, Advanced Accounts: S. Chand &Co, -
6 Maheshwari SN. & Maheshwar; 8. K, “A text book of Accounting forManagement”, Vikas
Publication, 10th Edition (2013) -

7. Shukia, S, M., Financial Accounting, Edition: $1st, Sahitya Bhawan Publications,2017

3. Gupta, R.L and Shukia, M.C., “Principles of Accountancy”, S. Chand& CompanyLtd.(2011)

5. Arulanandam, M.A. & Raman, K.S,, “Advanced Accounting”, Vikas Publishers, (2010).
19.Shukla, M.C, “Advanced Accounting”, Sultan Chand & Sons, (2010)

{ WBaby, Deepak, Financial accountimg, Navyug Sahitya Sadan, Agra Note- Latest edition ofthe text

books should be used. ) .
12Sharma, Sanjeev., Gupta, P.C., and Jain, R.K “Financial Accounting”, Jawahar
Publication, Agra .

This course can be opted as an elective by the students of following subjects:Operi for all
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Computerized Account ractical
Year: First . Semester; Second

h‘ , . )

ngm:ﬁme: B.Com.
(Voc.) Tnsurance

Subjeet: Commerce.
Course Code: : Course Title: Computerized Accounting (Practical)
Coui'se outcomes: The purpose of this paper is provide to knowledge of accounting

R With computer. _ -

-

L | Credits:2 | Core Compulsory/Elective: Compulsory
) -  Max. Marks: . Min. Passing Marks:
"y 3 ‘Total No. of Practical Labs:30
- No.of

Unit - Topies - Ho.of

: Accounting-Concept,  Objectives, Advantages  An
(. Limitations, Types Of Accounting Information; Users Q
S I | Accounting Information And Their Needs, , 4
Lo Qualitative Characteristics Of Accounting Information -
o : Role Of Accounting In Business.
b Introduction To  Computer . Aud Accounting
;Y Information System{A1S}: :
’ n (A) Introduction To Computers (Elements, Capabilities, 4
Limitations Of Computer System).

, (B) Introduction To Operating  Software;  Utility
L : . - Software. And Application Software. Introduction To
: Accounting Information System (AIS) As A Part Off
Management Information System, . {

‘ . {Computerized' Accounting Systems:  Computerized
Accounts by using any ‘ popular accounting software;
{Creating a Company; Configure and Features settings}
Creating Accounting Ledgers and Groups; Creating Stocd
[tems and Groups; Vouchers Entry; Generating Reports -
O $1 Cash Book, Ledger Accounts, Trial Balance, Profit and Loss 22
. : Accouni, Balance Sheet, Funds Flow Statement, Cash Flowl-

| Statement Selecting and shutting a Company; Backup and
Restore data of a Compan :

el

250 S
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W
. Programme; B.Com. Year; | _ - Semester: Il
__{Voc) Foreign Trade ... 2 - '
N /f'( L Subject: Commerce _
Course deg:’f C e }/’ Cot_irsé Title: Business Management -

Course uicomes: . P

¥’ Ability to understand the concept
norms of Business Management,

After completing this course a student will have:

.’

of Business Managemeént alon'é with the basiclawsand

Y Ability to understand the terminologies associated with the field of Business
Management and controf along with their relevance. '

solving different problems,
industry related problems.

Control ete. - _

¥ Ability to identify the appropriate method and-techniques of BusinessManagement for |
v Ability 1o apply basic ‘Business Management principles to solve business and

Ability to understand the concept of Pl:_mnin'g} Organising, Direction, Motivation and

Credits: 6

| Core Compulsory / Elective: Flective

Max. Marks: 25+75

Total No. of Lectures: 90

Min. Passing Marks:10+25

r——
e
——

| Unit

No. of

Topics - Lectures

Introduction:

I Roles (Mintzberg);

Discuss the Management Practices in Indian “Vedas™,
Concept,
Process and Significance of Management; Managerial

Management; Development of Management Thought;
Classical and Neo Classical System; Contingency
Approach, System Approach.

Characteristics,  Nature,| -

Art overview of functional areas of 24,

Centralization” and

TForms.

Planning: Concept, Characteristics, Process, Importance and
Types, Criteria of effective planning, Decisiofi- Making
Concept, Process, Types and Importance. Management by
Objectives. Organisation: “Concept, Nature, Process -an
Significance, ‘Authority and Reépon'sibilit_y Relat ris’h_ipsj'

. x o centralization. Departmentation. Orgahizationa_l'$h11¢t‘_uife-

%
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Direction: Concept and Teamiqpés, Coordination as an
Essence of Management, Communication- Mature] -
Process, Importance, Types, Networks and Barriers|
bty Etfective Communicalion_. .Management of Change 24

Concept, Nature , Types of Changes and Process of . '

Planned Change, Resistance to Change and methods of

. reducing . resistance o change,- Recruitment and}.

C -SeIcctiOn-.Rrécés-s\-?----f il e
ey

o h AT et e

ontrolling: Meaning, Importance and Process, ' Effective

[Control ~ System. Techniques of Control. .Motivation

- [Concept, Types, Iportance, Thieories- Maslow, Herzber,

v cGregor, Ouchi, Financial and Non-Financial .Incentweg\'

ership: Meaning, R

oncept, Functions and Lvadershiip styles, Likert's Four
ystem of Leadership, _

Eggested Readings: = L

1. Gupta, C.B., “Business Organisation”, Mayur Publiction, (2014). .

2. Singh, B.P., Chhabra, T.N., “An Introduction to Business Organisation&

Management”, Kitab Mahal, (2014), |
3. Sherlekar, S.A. and Sherlekar, V.5, “Modern Business OrganBation & Management
Systems Approach Mumbaj”, Himalaya -'Publish_ing House, (2000).
4. Bhusan Y. K., “Business Organization”, Sultan Chand &Sons,( 1970).
5. Jagdish Prakash, “Business Organistaton and Management”, Kitab Mahal
publishers, (1997), : . _ '
6. Agarwal K.X., “Business Organisation and Manag_ementl”.l
7. Joshi, G.L., “Vyavasayik Sanghathan Evam Prabandha”.
8
9

Lo

.2 _

- Prasad, Jagdish, “Vyavasayik Sanghathan Evam Prabandha”,
. Shukla; Sudhir, “Vyavasayik, Sanghathan Evam Prabandha”,
10. Shukla, Sudhir, “Management Concept & Principles”. . : o
Yadav, Pémkaj, Business Management, Neel Kamal Prakashan, De'!ehithe- Latestedition of_
the text books should be used.
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| Programme: B.Com, (Vos) Year: ] _ Semester: 11
Foreign Trade .
' : Subject: Commerce
| Course Code: CO102057 _' Course Title: Business Economics .-
Lourse ouicomes: Business ECOROmins Objective This COUFSe 15 mneant 10 acquaRTIHESTudents ™
with e principles o Bus?ness_ Economlcsjas are app 1cabf§ in
business. S : _ _ . _
| - Credits: 6 Core Compulsory / Elective:
5 o Compulsory S
Max. Marks: 25475 Min. Passing Marks:10+25
| Total No. of Lectures; 90 - ’ }
' | " No. of
. Unit _ Topics . N Lectures
Introduction; Meaning of Business Economics. '
Difference with Traditiona) Economics; Nature and
Scope « ~—rTTGE - BUSiness Economics,
‘Meaning, Kinds, Law Of Dermiand, Law OFf Marginal

Diminishing Utility, Elasticity QOr Demand; Concept
And Measurement Of Elasticity Of Demand Price,
Incoming Cross, Elasticity Determinants Of .«
Elasticity Of Demand Importance OFf Elasticity OFf
Demand, Demand Forecasting- Meaning and
Methods,” - - :

22

’ Function: Law Of Variable Proportion; Properties Rid
1 "o F;ine, Optimum Factor Combination And Expansion

Theory Of. Cost: Short Run And Long Run Cost Curv
Traditional And Modemn Approaches, . Pmductioa

dth; Return To Scale; Internal And External

Ecenomics And Diseconomies.

In

A, Pcrfect'Compctition: Meaning, Price And Ourpu
Determination. : )

B.  Monopoily: Meaning And Determination Of Price
Under Monopoly; Equilibrium Of A Fi m/Industry,
C. . Mo-_nqpo__l"i;;_ti_c{- - Competition: Meaning . And

[a] etit

. _ Charac’tcﬁstit_i___s';"l"_rigg And Output Determination Under|
- Monopolistic Competifion. - . . / .




nd Its Causes;

tput Relationship

Ltd.

gerial Economics: Concepts and Ap

S.Chand, 8th Ed :
", Vikas Publication, 7th Ed o
- Theory and Applications™, Himalaya

-1 McGraw Hilt

3. Ahuja, HI,
1. Dwivedj,
% Mithanj,
Publications

Education, 9th Ed

“Managerial Economics”,
DN, “Mana_gerial Economi
D.M., “Managerial Economics

plications” (SIE), ,

(ndia)Pvt Limited
wal Educational

6. Gupta, G,,
7. Seth, ML,
Publishers, Agra

“Managerial_ Economics”,

_ cGraw-Hill Education
c_iples_of Economics’_’,

‘Lakshmi Narain Agra

“Principles of Economics”, Ratan Prakashan Mandir
gerial Economics -1E”, Vrinda Pub

9. Thingan, ML, “M _ '
hi Arthashastra, Vrinda Pub 11, Mishra, J.P., Vyashthi -

10.Jhingan ML,
Arthashastra
11.Sharma,

Saneev & Malik, Sapna “Business Econorics”, Thakur Publication's Pyt

Note-_Latest edition of the tex¢ bookslshou]d be used,

forall -
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= Fir¢ and Marine Insurance
b Programme: B.Com. {Voce.) _ Year: Second Semester; Third
5 " lnsurance '
” Subject: Commerce
Course Code: | ~ Course Title: Fire and Marine Insurance

1 Course outcomes:
* To acquaint the students with theoretical and practical knowledge of Fire and Marine

- Insurance

Corporation

. * To study the historicat evolution of the Fire and Marme Insurance markets in India. -
. 'To understand the pnnc:plcs in the insurance business.

* To familiarize the students with thc general framework and functioning of the Insurance)

Ik Credits: S Core Compulsory / Elective: Compulsorv
- Max. Marks: 25+75 Min. Passing Marks: 10+25
. : ' .+ Total No. of Lectures: 90

R .~ Unit ‘Topics ' ' | 1?3’.&

Fire Insurance Contract; Fire Insurance- Its Origin,|
Nature, Risks Hazards = and Indemnity, Legal,

- Stipulation and Conditions” Contacts, Issue and = 16
. I Renewal of Policies and Full Disclosures of Material
; Facts _ .
i Fire Insurance Policies: Types of Fire Insurance
b Policies, Recovery of Claims — Insurer’s Option, Ex 20

Gratia Payment and Subrogation. Reinsurance, Double
. Insurance and Excess Insurance.

' . Principles of Fire Protection Policies Issued by The
"L General Insurance Corporation of Indja.

Yo . arine Insurance and. Marine Insurance Contract:
I arine Insurance Comract-Ongm and growth; Evolution 36
f marine insurance business in India. Basic elements-
nsurable interest, Utmost Good Faith, implied warranties,
solicy document -
ypes of marine insurance contract: Freight, Cargo and|
essel, Procedure’ for obtaining marine protection pohcy,
Aarine policies and conditions. Nature of coastal marine
insurance; perils covered, protection available

farine Losses: Marine losses — Total loss; partial loss, ,
v artlcular average loss and general average loss] - 18

reparanon of loss statement, Payment of Marine Losses

*

o

an'

'.' ;i ’@
hrs course can be og’ﬁd as an electwe by the studems of fol ow“ HW ( )pcn fm
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Cost Accounting

Programme: BLCom. -t Year: Second
{Voc.) Insuraiice

#

Subject: Commerce ~

Semester: Third

Course Code:

Course Title: Cost Accounting

Course outcomes: This course exp
cost accounting,

oscs the students {0 the basic concepls and the tools used n

Max, Marks: 25+75

Credits: 6 Core Compulsory/Elective: Elective

Min. Passing Marks: 10425

Total No. of Lectures: 90

Unit

Topics

No. of
_Lectures

Introduction: *Nature, Scope and Advantages of Co:
Accounting, Installation of Costing System, Differencd

-Costs. Material: Purchase, Storage and Control of Material
Stock Levels, inventory, Control Techniques. Methods of
Pricing Material Issues. e -

 between Cost and Financial Accounting, Classification of

20

Labour: Meaning and Components of Labour Cost;
Concept, Accounting and Control of Idle time and

Overheads:  Collection,. .Classification, Allocation)
Apportionment and Absorption of Overheads {Primary and
Secondary Distribution), Machine Hour Rate.

Overtime. Methods of Wage Payment and Incentive Plans)
-t Labour Tumnover. '

20

Unit Output Costing; Concept of and Need for Unit Outpu
Costing; Preparation of Cost Sheet and Tender
Price; Preparation of Reconciliation Statement.

30

| Determination of Profit on Completed and Uncompleted

Process Costing: Preparation of Process Accounts:
Treatment of Normal and Abnormal Wastage; Treatment of
Joint Product and By-product; Contract  Costing;
Preparation of Contract Account,

crating Costing,

20
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Essentials of E-commerce -

Programime: B.Com. .
(Voc.} Insurance

Year: Second : Semester: Third

Subj

ect: Commerce

Course Code:

Course Title; Essentials of E-commerce

Course outcomes: This course is to famil
and to comprehend its potential,

iarize the student with the basics of e-commerce

-
-

Credits; 6

Core Compulsory / Elective: Elective

Min. Passing Marks:10+25

" Max. Marks: 25+75

Total No; of Lectur&s: 90

Unit

‘Topics

No. of
Lectures

Internet and Commerce: Business Operations i
Commerce Practices Vs Traditional Business Practices]
Benefits of E-Commerce to Organization, Consumers, And
Society; Limitation of E-Commerce.

20

Application in B2C: Consumers Shopping. Procedure or
The Internet; Products in B2C Model; E-Brokers; Broker-
Based Service Online; Online Travel Tourism Services
Benefits and Impact of E-Commerce on Travel Industry,
Online Stock Trading and Its Benefits; Online -Banking ang
Its Benefit; Online Financial Services and its Future,

25

Application in  B2B: Applications of B2B; Key
Technologies for B2B, Characteristics of The Suppliet
Oriented Marketplace, Buyer Oriented Marketplace and
Intermediate Oriented Marketplace; Just in TimeDelivery in
B2B. : '

30

Applications in Governance: EDI In Governance; H
Govermment; E Goveinance Applications Of The Intemnet,
Concept Of Government-To-Business, Business-To.
Government And Citizen-To-Government; E-Governance

els; ate Sector Interface In E Governance,

et v A pE e
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. Programme: B.Com. (Vac) Year: 1 _ . Semester: HI
__Foreign Trade ' _ .

. Subject: Commerce L
Course Code: £33 22 7 ° " Course Title: Inventory Management
Course outcores: - )

After completing this course a stident will have:

¥ Ability to understand the concept of Inventory Management along with the basic lawsand
 axioms of Inventory Management. : . ,
v Ability to understand the terminologies associated with the field of Inventory
management and control along with their relevance. :
¥ Ability to identify the appropriate method and techniques of Inventory
management for solving different problems. _ o -
v Ability to apply basic Inventory management principles fo solve business and
- industry related problems. . )
Ability to understand the concept of Working Capital Management, Demand Analysis and
Obsolescence. _ . '

Credits: 6~ Core Compulsory / Elective: -
o N Compulsory
Max. Marks: 25+75 . ' . Min. Passing Marks:10+25

Total No. of Lectures: 90

] No. of
_ Unit ' ' - Topics _ Lectures
FA
| Inventory Management: Concept, Characteristics|
objectives ' and scope of Inventory Managernent
. Significance  of Inventory" Management, Invento .
I Management costs-Meaning, Methods of Invento ' :
Management = | . 22

Concept and Valuation of Inventory: Meaning,|
| Classification and Function of Inventory, Inventory! .
IN. Planning- Concept and Benefits, Product Classification,

Product Coding, Lead Timne, Replenishment Methiods. L

26
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anagement of Working Capital: Concept, Meaning, ' i
lassification, Factors determining Working Capital T : |
- requirements, Sources of Working Capital, Need of '
I .{Working Capital, Working Capital Ratio- current ratio, 24
- (quick ratio, absolute liquid ratio, cash ratio and
working capital tumover ratio. = j
- N . - . . . . H
fnventory Control: Cotespe=mg Meaning of Invento - I
,. Control, Objectives and ‘Importance and Essentials o : :
(. _ - |lnventory Control, Types of Inventory, Techniques o ,
. v {inventory Cortrol - EOQ, ROP, ABC, VED, &I 18.
> etermination’ of Inventory levels;, Impact of Inven :
O wracy, Disposal of Obsolete ) -
' and Scrap items, Reasons for. Obsolescence, Control o ' : i
) Obsolescence, Control of Scrap. . : : : :
O Suggested Readings: . ' '
_ 1. Muller M. (201 1), Essentials of Inventory Management, AMACON,
(o 2. Narayan P.(2008), Inventory Management, Excel Books, o i
) | -3. Gopalkrishnan P. (1977), Materials Management, PHI Learning Pvt. Ltd,
- 4. Chitale AK. & Gupta R.C. (2014), Materials Management, PHI Leaming Pvt. Ltd, ' -
L .| 5. Chapman Stephen (2017), Introduction to Materials Management, Pearson
) Publishing, _ - : ' :
Note- Latest edition of the text books should be used : ,
(* . [This course can be opted as an elective by the students of following subjects: Open for all
{ . Suggested Continuous Evaluation Methods: Continuous Internal Evaluation shall be based onallotted | ;
(- IAssignment and Class Tests. The marks hallbe an ol o .'

@ hpr Wb - : /-7\“ - @%}_'
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: Insurance Finance and Leolislation . _
gramme: B.Com. (Voc.) Year: Second Semester: Fourth
insurance : s
Subject: Commerce '

Course Code: Course. Title: Insurance Finance and Legislation .

-

Course outcomes:

* To Acquaint the Students with Theoretical and Practical Knowledge of Insurance and i
Planning Technigues, o .
* To Familiarize the Students with Major and Latest Insurance Related Scheme and it
Benefit in India atid Maximum Possible Advantage Pertaining to Various Assesses with
a View to Derive Insurance Related Outcomes Admissible under the Law.

Credits: Core Compulsory / Elective: Compulsory
Max. Marks: 25475, Min. Passing Marks:10+25
' Total No. of Léctures: 90 . -
Unje Topies  Lectures
: Introduction: Laws of Probability, Forecast of Futurel :
I Eveni, Mortality & lts Construction ' 14
Premivm  Determination: Its Basic Factors, Use Of]
I h‘onality Table In Premium Determination, Interest, 20
ompound Interest Function, Net And Gross Premium, :
Level And Natural Premium Plan, Mode And Periodicity
Of Premium Payment, Premium For Term Insurance)]
_|Endowment Insurance

Reserves And Surplus: Nature, Origin And Importance _
m Reserve And Funds In Life. Introduction Of Prope; 28
flnsurance, Retrospective  And Prospective  Reserv
Computation, Concept Of Surrender Value & lts Calculation
Nature And Source Of Insurance Surplus

Legislation: Insurance Act, 1938, Insurance Corporation O o
v India Act, 1956, General Insurance Of Corporation Of Indi 28
Act, 1972, Export Credit And Guarantee Corporation Act
Suggested Readings: ' o

L. Insurance- Principles & Practices Of Insurance — G.S, Pande.

2 Insurance- Principles & Practices- M.N. Mishra,

3. Insurance- Principles & Practices - C. Gopalkrishna.  *

4. Life Insurance In India - G.R. Desai. .~

5. Theory & Practice Of Life Insurance — Mitra, _ '

& Insurance Principle & Practices- Vinaykan, N.M, Radhaswami & V. Vasudevan,
Other Books Recommendeq: - :

7. Young — Insurance

1% S.N. Mishra - Insurance - IE

 tt.Huebner — Life Insurance
12Leigh — A Guide Of Life Insurance

F 1.Godwin — Principles And Practices Of Fire Insurance
| 1sBal Chand - Bima Ke Prambhik Prakaran

10.Arif Khan - Insurance

13.Maclean — Life Insurance

t6.Insurance Act 1938 11. M.N. Mishra - Insurance -

his course can be opted as an elective by the students of following?j
for gt . o
N *.

Qe
pen XDV

ects:
i

&

8. S.K. Shukla - Insurance Law & Accounts (Hindi & English) Q\W
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: Income Tax Law and Accounts .
Programme: B.Com., Year: Second Semester: Fourth
(Voc.) nsurance . -
-‘ B o Subject: Commerce
; Course Code: o " Course Title: Income Tax Law and Accounts
o Course outcomes : It enables the students to know the basics of Income Tax Act and its
- implications. o : '
' — R - - .
N Credits:6 - | Core Compulsory/Elective: Compulsory
v | Max Marks: 25475 Mih. Passing Marks: 10425
() 1 - Total No. of Lectures: 90 '
; ' | Unit k Topics - _ ' L?;;l‘:‘;
,‘ .| Taxation Poficy of Raja Todarmal. Introduction, Importan
. Definitions : Assesse, Person, Income, . Total Income,
o g Assessment Year & Previous Year. Agricultural Income &) ”
. its assessment. Residence & Tax Lisbility (Basis of z o
‘ _ Charge). Capital & Revenue. o S
(o | Exempted Incomes. - :
. : ' Income from Salaries, Income from House Property: . _
o M [Profits and” Gains of Business and Profession, -3 |
fy Depreciation. : ' . :;
. ' Capiial gains, Income from Other Sources, Deductions from : ;
C o1 - Gross Total Income, Computation of Tax Liability of 21 ;
an Individual. o
T “Set off and carry forward of losses and Clubbing of Income,
.IV Procedure of Assessment and Income Tax. Authorities, ‘ 16
Advance Payment of Tax and Deduction of Tax at Source. :

ExBoD) Heheisate a2l
anelective by the students of follo

7
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- - OF MARKETING N
Programme: B.Com. {Voc) Year: If . Semester: 1V
Foreign Trade. : : ;

Subject: Commerce _

Course Code: Course Title: “Digital Marketing (Practjcal)
Course Outcomes: S

After completing this covrse a student will have:

¥ Ability to understand the voncept of Digital Marketing along with the basic formsandnorms

~ of Digital Marketing. L L '

¥ Ability to understand the terminologies associated with the field of DigitalMarketingand
control along with their relevance. : '

Y Ability to identify the appropriate method and techniques of Digital Marketingfor
solving different problems, - ' '

and problems,

v' Ability to understand the concept of Budgetary Control, Cash Flow Statement,
Fund Flow Statement, Break Even Analysis etc, o

v Ability to apply basic Digital Marketing principles to solve business and industryrelatedissues

Credits: 2 . Core Compulsory / Elective: Compulsory

—— .

Max. Marks; ' ~° Min. Passing Marks:
Total No. of Practical Labs: 30 '

Unit Topics 1?:;::{

Introduction of the digital marketing, Digital vs. Rea

. [Marketing, Digital Marketing Channels, Creating initia
I digital marketing plan, Content management, SWO'I{
~ [analysis, Target group analysis,

Web design, Optimization of. Web sites, MS Expression 6
Web, Creating web sites, SEO Optimization, Writing the
SEO content, Writing the SEO content, Google Ad Words-|
creating accounts, Google Ad Words- types.

I

Introduction to CRM, CRM platform, CRM models, CRM
strategy, Introduction to Web analytics, Web analytics —
 flevels, Introduction of Social Media Marketing, Social
Media Marketing pian, Facebook Ads, Creating Facebook
Ads, Ads Visibility, Businessopportunities and Instagram

[options, Optimization of




ite and other social networks, Keeping up with posts.

Creating business accounts on  YouTube, YouTube
{3 : _ |Advertising, YouTube Analytics, E-mail marketmg, E- mai

_ Iv arketmg plan, E-mail marketing campaign analysis, 10
(. eeping up with conversions, Digital Marketing Budgctmg
. : [resource planning, cost
L stimating, cost budgeting, cost control.
(. Suggested Readings:

- 1. Chatfey, D, F.E. Chadwick, R. Mayer, and X. Johnston (2015) Internet Marketmg‘su'ategy,l
L Implementanon, and Practice. Pearson India

2. Frost, Raymond D., Alexa Fox, and Judy S!muss (2018) E- Marketing. Routledge
(i | 3. Gupta, Seema (2018). Digital Marketing, McGraw Hill Education (India) Private Ltd.
(. 4 Kapoor, Neeru, E-Marketing, Pinnacle leammg

- 5. Kotler, Philip, Hennawanl(arta;aya, and Iwan Setiawan (2017). Digital Marketmg
(| 4.0 Moving from Traditional to Digital, Pearson India

_ 6. Ryan, Damian and Jones Calvin (2016), Understandmg Digital Marketing: Marketing
o Strategies for engaging the Digital Generation,

Addmonal Resources

Organisation, Charlesworth, Alan (2018). Digital Marketing: A Practical Approach.

* Gay, Richard, Alan Charlesworth, and Rita Esen. Online Marketing: a customer-led -
‘ . fapproach.Oxford University Press Inc., New York,

* Ryan, Damian (2016). Understandmg Digital Marketmg Marketing Strateg1es forengaglngthc
Digital Generation. '

* Tasner, M. (2015) Marketing in the Moment: The Dlg:tal Marketmg Guide toGeneratingMore
Sales and Reaching Your Customers First, 2/E, Pearson
I Note- Latest edition of the text books should be used.

* Blanchard O, (2014) Soclal Med:a ROI Managmg and Measuring Social Media Efforts inYour -

ML e
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F Programme:

:B.Com,
(Voc.) Insurance

Digital Marketin ractical) -
Year: Second ' Semester: Fouith

Subject: Commerce

| Course Coda:

Cour.f;e Title: Digital Marketing {Practical

Course Outcomes:

~ jAfter completing this course a student will have:

Tund

v Abiiity to understand the conc

ept of Digital Marketing dlong with the basic forms and

norms of Digital Marketing. : : :
v’ Ability to understand the terminologies associated with the field of Digital Marketing and
control along with their relevance, '
¥ Ability to identify the ap
solving different problems,
¥ Ability to apply basic Dig
issues and problems.

v Abilillg to understand the concept ot Budgetary Control, Cash Flow Statement,
low Statement, Break Even Analysis efc.

propriate metho& and tcchﬁiqucs of Digital Marketing for

ital Marketing principles to solve business and industry refated

Credits: 2

Core Compulsory/Elective: Compuléory

——
——

Max. Marks:

Min. Passing Marks:

Total No. of Practical Labs: 30
' Topics

- "No. of Lectures

digital m

Introduction of the digital marketing, Digital vs, Real
Matiketing, Digital Marketing Channels, Creating initial
arketing plan, Content management, SWOT 4
nalysis, Target group analysis,

eb design,

Web, Creati
SEQ content

it

Optimization of Websites, MS Expression
g websites, SEO Optimization, Writing the,
» Writing the SEQ content, Google Ad

Words-

creating accounts, Google Ad Words- types.

Introduction to CRM, CRM platform, CRM models|
[CRM  strategy, Introduction to Web analytics, We

alytics
arketing,

— levels, Introduction .of Social Medi
Social Media Marketing plan, Facebook Ad

reating  Facebook Ads, Ads Visibility, Busines

| pportunities and Instagram options, Optimization of 10
nstagram profiles, Integrating Instagram with 2 Web Sitel -

d other social networks, Keeping up with posts.

mail  marketi
analysis, Keep

budgeting

reating business accounts on YouTabe, YouTubd
Advertising, YouTube Analytics, E-mail marketing, E-

Budgeting-resource planning, cost estimating, cosf

ng plan, E-mail marketing campaigil 10
ing up with conversions, Digital Marketing
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Programme: B.Com. Year: Second Semester: Fourth

_{Voc.) Insurance

‘Subject: Commerce

Course outcomes:

Course Code: ~ Courss Title: Financial Institntes and Markets

After completmg this course a student will have:

v Ability to understand the concept of Financial Market along with the basic ﬁ‘mn and

norms of Financial Market,
v' Ability to understand the terminologies assoclated with the ﬁeld of Financial Market and

control along with their relevance.

different problems.
v Ability to apply basic Fmanclal Market pnnclples to solve busmess and industry related
problems. J
¥ Ability to.understand the concept of Money and Caplthl Market, and activities of Bankin
sector _ -
Credits: 5 h | Core Compulsbrnylective: Compuisory
‘Max. Marks: 25475 - _ Min. Passing Marks: 10+25
Total No. of Lectures: 90 '
No.of

Unit ' - Topies ' Lectures
Financial .Markets an Overview: Overview of Financia] '
Market, Money Market and Capital Market their Meaning,
Functions, Constituents. Instruments of Money: Market and

Capital Market: 24
Primary and Secondary Market. Meamng, Functions, Role,
Problems in New Issue Market, IPO
Reserve Bank of India. Management, Organisation and
1| Functions, Credit Creation and Credit Control-Formulation of

Monetary Policy 26

Commercial and Development Banks Meaning, Functlonsi
Management and Organisation of Commercial Banks, Recen
Developments in  Indian Banking Sector, Objectives and,

Development Banks- IDBI, SIDBL, IFCI, ICICI

TI and Crypto currency: Role and functions of UTI|
, Crypto currency: Meaning, origin and significance, RBI
v regulations regarding crypto currency in India

Stock Trading: Types of stock, Different Trading System -
BSE — BOLT System- Pay in, Pay out, NSE- NEAT systems|

20

v Ability to identify the appropriate method and techmques of Findncial Market for so!vmg ‘

options, Market types, Order types and books v

1 Function of Development Banks, promotional activities of 20 Q W
. - » 3 > . \




ective by the students of following subjects: Open for
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Property and Liability Insurance

gramme: B.Com. {Voc.) Year: Third Semester: Fifth
nsurance ' '
. Subject: Cominerce _
Course Code: ' Course Title: Property and Liability Insurance

| Course outeomes: _ : :
¢ To acquaint the students with theoretical and practical knowledge of Property and

* To demonstrate knowledge of insurance contracts and provisions, and the features 'ogl

Liability Insurance.

property-liability insurance, Life- Health insurance and employee benefits plans.

Credits: L Core Compulsory / Elective: Compulsory
Max, Marks: 25+75  Min. Pazsing Marks:10+25
Total No. of Lectures: 75
Unit - . .'-I‘oplw - Lljc%?.&
_ [Reinsurance and its types : Meaning Of Risk And It '
Types; Relation Between Risk And Insurance] 18
I Insurable And Non- Insurable Risks; Valuation Of

Risk; Reinsurance: Meaning, Types of Reinsurance,
Advantages And Disadvantages of It

' Property and Liability Insurance : Meaning And Nature
1 | Of Property And Liability Insurance; Types of Liability 16
Insurance. Procedure for obtaining Liability Insurance.

Crop and Cattle Insurance: Meaning And:Its Features,
Role of Crop And Cattle Insurance In India; Types of
Liability Insurance. Procedure for obtaining Liability

insurance. .

Types of Insurance and its Problems : Theft Insurance; ,
o Fire Insurance ; Automobile Insurance; Medical Benefit 23
Insurance; Employer’s Liability . Insurance; Aviation|
Insurance;  Personal  And  Residential  Insurance;|
Professional Liability Insurance. Insurance Problems -Of

Educational And Religious Institution Hospital, Club And

[Association

Settlerment of Claims : Nature Of Losses And Their _
v Adjustment, Procedure Of Adjustment; Responsibilities Of 16

Sal_ut Ctrol Over Liabili Isurac In li.

(/T hsrse can be opted as a fn of folloyg subyts $) S ol %
o ‘ CET | =0t

Adjuster’s Survey Of Losses, Procedure For Preparing
Claims Statements; Documents In Use In Claim Settlement. Q\W
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Goods and Services Igz

Programme: B.Com. Year: Third Semester: Fifth -

{Voc.) insurance

Subject: Commerce

Course Code:

Course Title: Goods and Services Tax

Course outcomes: To provide students with the working knowledge of principles and
provisions of GST to understand the relevance of GST in tie present Indian tax in scenano
and its contribution for economic development.

~ Credits: § " ‘[ Core Compulsory/Elective: (‘bmpulqory

Max. Marks: 25475 : Min. Passing Marks: 10425

Totu] No. of Leeturcs: 75

Unit

‘Topics

No. of
Lectures

| Indirect Tax: Meaning, Features, Difference Between Direct

GST, Structure Of GST, CGST, SGST, IGST, UTGST, And

And Indirect Tax, Types Of Indirect Tax Before GST,
Shortcoming Of Indirect 'Tax System During Pre GST Era.
GST Meaning Advantages, Disadvantages Of Evaluation Of

Important Definition Under GST Act.

17

Time Of Supply: Meaning Of Goods And” Services, TOS
Under Reverse Charge Mechanism, Invoicing  Provisions,
Provisions Related With Change Changes In GST Rate,

Place Of Supply: POS Meaning, POS Of Goods And Serv:oes
Intrastate And Interstate Supply.

Value Of Supply: Meaning, Provisions Related With|
Determination Of Value Of Supply Of Goods An Services,
Determination Of GST Liability. -

16

114

| Provisional Assessment, Summary Assessment, Best Judgmen

Input Tax Credit ITC: Meaning Of Utilization Of ITC, BlocK
Credit, Supply Not Eligible For ITG, Matchirig, Reversal And
Reclaim OF ITC.
Payment Under GST: Manner Of Payment Of GST Liability|
Concept Of Electromc Cash Credit And Liability Ledger)
Refund Of Excess GST. Return: Meaning, Purpose And
Importance, Different Types Of Retum, Due Date Of Filing
Return, _

Assessment Under GST: Meaning, Types Sales Assessment

Assessment.

25

[Registration: - Meaning Of Final Registration,

Compulsory Registration, and Procedure For New Registration 17

Amendment And Cancellation Of Registration. E _
~ |Accounts And Records: Mamner Of Maintenance Of . ' _
Accounts, Period Of Retention Of Relevant Records. : QM;\"O » @W}

nvoice: Format, Types Debit And Credit Note, Voucher 8\

udit: Meaning, Types Mandatory, Departmental And Specific
g udit, Penalty And Under GST, E-Way Bill M
/Suggested Readings:
1. Maihotra and Agarwal Goods And Services Tax Agra India Sahib Bhayan Pullication )63

English and Hindi
2. Agarwal Rajke, Ady, Iyanced handbook‘\og\GST background materi el GST law,

e /(2 WA T \[,L/fﬁ g(‘;%"a/




Sahitya Bhawan Publications.

3. Bansal, K.M., GST Customer law, Taximan Publication private Hm:ted Unwersnty edition

4. RK, Singh PK a bird's cye view of GST Asia law house

3. Singhania, VX, student's guide to GST and customs law, Taxman Publication prlvate
limited University edition

6. Gupta & Maheshwari, Tyagi, Goods and Services Tax, SBPD Publishing Honse, Agra

7. Babu, Deepak: GST: A Revolution on Indian Tax System, ISARA Solutions, New Dethi
_Note-Latest edition of the textbooks should be used.

This course can be opted as an elective by the students of following subjects: Open for all
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Programme: B.Com. " Year: Third
{Voc.) lisurance '

"~ Semester: Fifth

- Subject: Commerce .
Course Code: _ ' Course Title: Corporate Accounting
Course outcomes: This course enables the stadent to develop awareness about corporate
accounting in conformity with the provisions of company act. .
Credits: 5 _ Core Compulsory/Elective: Compuisory
Max. Marks: 25+75 ' . MimPassing Marks: 10+25
. Total No. of Lectures: 75
Unit - Topics

Shares: Features, Types of Shares, Difference '
Between Preference Shares And Equity Shares, Share 15
I Capital And Its Types. Issues, Forfeiture And Re Tssue o

Of Shares, Redemption Of Preference Shares.

Debentures: Features & Types, Issue And Redemption o

ebentures, Profit Prior To Incorporation, Use Of Profi )
And Loss Prior To Incorporation, Methods Of Computing
I Profit And Loss Prior To Incorporation. :
| Final Accounts, General Instruction For Preparation Of 19
[ Balance Sheet And Statement Of Profit And Loss.
Valuation Of Goodwill: - Meaning And Nature Of
Goodwill, Needs And Methods Of Valuation Of Goodwil,
m Valuation Of Shares, Need And Methods of *

Valuation of Shares. ] .
Accounting For Amaigamation OF Compidnies As Per
Indian Accounting Standard 14. Meaning, Characteristi
And Objectives Of Amalgamation, '
v Kinds of Amalgamation, Accounting For Intemal
Reconstruction Intémal And External.

" No, of
Lectures

20

This course can be opted as an elective by the stude
for all

nts of folowiﬁg bjeéts: Open
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Human Resource Management

Programme: B.Com, {Voc.) Year: Third

Insoiatice

Semester: Fifih

Subject: Commerce

Course Code: Course Title: Human Resource Management
Course outcomes: The paper aims to develop in the students a proper understanding about
human resource management, _ _ .

Credits: 5 - ~ Core Compulsory / Elective: Elective
Max. Marks: 25+75 Min. Passing Marks: 10+25
' Total No. of Lectures: 75
Unit Topies Lectages

Human Resource Management: concept angd-function, rol
of competencies of HR manager at our policiesevolution o

|HRM  emerging challenges of Human Resou
" - | Management workforce

diversity empowerment
work life balance dowusiz'gg.

15

Recruitment & Selection: Recruitment, factors affectin
recruitment, sources of recruitment, Selection — Process
selection test, Interview, Orientation, Placement. Training

Development: Training- Objectives & Importance o
training, Training Methods-On job training and off- th
Job training. '

20

Employee Compensation: Compensation & Welfare, Jo
Evaluvation. -
Performance Appraisol; Techniques, Job Enlargement

Participation in Management,

Job  Enrichment, Quality of Work Life, Worker'd

25

Bargaining ~ Meaningand Importance, Process.

Employee Welfare: Various welfare schemgs & Safety
!

easures. Employee Benefits — Meaning “and its types

Fringe  Benefits; Remuneration — -Salary, Bonus,
Commission, Long Term Incentives, Perquisites. Grievancd
Handling & Discipline — Meaning, Importance. Collectivq

Ay

15
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- Programme: B.Com. (Voc) - - Year: i ‘Pemester: V

- Forcign Trade: oy '

O | Course Code: ¢ " 5% | Course Title: Business Finance
O framework of Business Finance. _ - '

. . Credits:5 - Core Compulsory / Elective:
L , Compulsory _

O . - Max Marks: 25+75 L - Min. Passing Marks:10+25
't ; Total No. of Lectures (in hours per week): 75

No. of

() Unit ————————TLopies : —|__ Lectures

~

—_——

-l N
Business Finance: MNamre And  Scope, Finance|
Funciion Investment Financing = And Dividendi
1 Decisions, Capital Budgeting: Meaning Nature An : 15
‘o . © {Importance Investment Decisions. S -

A

“ 2

[ - - .‘,-:-, .... o ) ..-; g N - -‘_+
Cost Of Capital: Meaning, Importance, CalculationOf ,
m. Cost Of Debt, Preference Shares, Equity Shares’ _ 19
. And Retained Eamnings, Combined {Weighted) Cost Of :
- Capital, Capitalization- Meaning, Overcapitalization, : o ) .
L : Dividend Policies: Issues In Dividend Policies,
OF Dividend Models, Sources Of Funds: Long. Term © 20
Funds, Short Term Funds, Nature Signiﬁgance And
 Determinants Of Working'Capital. '
: "KL - [Capital Market: (A) New Issue Market (B} SBecondary ) :
. [Market Functions And Role Of Stock Exchange (BSE, _ P
v [NSE,) Money Market: - Indian Money Markets- , . i
' : Compos_ition And Structure, - R 21 :

© EeEr el

| Suggested Readings: i oY _ ;
1. Avadhani V A Financial System - - _ ' ' : :
Bhalla VK Modern Working Capital Mariagement ' o |
Chandra Prasanna Financial Management Theory And Practices ' : i
Khan NY And Jain PK Financial Management Tax And Problems '
Pandey I M Financial Management . . '
Note- Latest edition of the text books should be used. :
ourse can be opted as an elective by the students of following subjects:Open for all
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Proe: _ _._——_ Semester: V1
Foreign Trade, _ . - -
Subject: Commerce _ _
Course Code: {orattei  Course Title: Fundamentals of Entrepreneurship

Course outcomes: ]
After completing this course a student will have;

¥ Ability to understand the-soncept of Entrepreneurship along with the basic lawsand
practices of Entrepreneurship. , : - '

v Ability to understand the terminologies associated with the field of
Entrepreneurship along with their relevance, : _

v Ability to identify the appropriate functions and qualities of Entrepreneur forsolving
different problems. ' '

problems. _ : : _
v’ Ability to understand the concept of Life Small Business, Raising of Funds andEDP.

v Ability to apply basic Entrepreheurship principles to solve business and indqsﬁ‘yrelated

e

Credits: 6 1 Core Compulsory / Elective:
o Compulsory

Max. Marks; 25475 Min. Passing Marks: 10+25

Total No. of Lectures: 90

Unit | Topics | -yNo.

of

Lectures

Entrepreneurship£ Meaning, . Concept, Characteristics
Need, Functions, Theories. of Entrepreneurship

Functions, Types, Difference between Entrepreneurship
Entrepreneur. * Difference between  Entrepreneur
Intrapreneur & Manager. :
Entrepreneurship & Environment.

I Entrepreneur:  Meaning, Characteristics, .Qualitie% 22

Entrepreneurship Development Programme  (EDP)[
Meaning, Need, Objective, Steps, Outfine, Achievements| .
| § - | Government  Assistance  and Incentives. - Womer 31
Entrepreneurship: Meaning, Characteristics, Problems ang

Steps taken to promote '

Women Entrepreneur. Qualities of Women Entrepreneur.

Project Report: Meaning, - Definition, Purpose of Project

good reporting system, Performa of' a project report,

Reports, _
HI - | Requirements of good report, Methods of reporting, General principles of 21 .
. F ample project report.

A
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r . ‘Small Business: Process of Establishing Small Business
o Nature, Objectives and Importance of Small Business. Rold -
v of Financial Institutions in Financing of Small Busin 16
Infrastructural Faciljties, Legal
Requirement; for  Establishment of New Unit
| Entreprencurial Consultancy Process and Methods,

Suggested Readings: _ : o
L. Desai, Vasant, “Dynamics of Entrepreneurial Development and Management”, -
Himalaya Publishing House - : o '
2. Desai, Vasant, “Management of Small Scale Industry”, Generic
- Drucker, Perer, “Innovation and Entrepreneurship”, Harper Business; Reprintedition

- RPN
]
=
o
-
B
g
a
.3‘
'6. Eos
v
g
£
£
=
2
=
H
3
8
3

. Agrawal RC, ‘UdyamitaVikas”(Hindi) _ _
8. Khanka, §.8, “Entrepreneurship Development”, S, Chand & CompanyNote- .

Latest edition of (he text books should be used,

This course can be opted as an elective by the students of following subjects:Openior all
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" Programme: B.Com, (Voc) Semester: Sixth
Insurance i
) Subject: Commerce
Course Code; Course Title: Group Insurance and Retirement Beneﬁt

Schemes

Course onteomes:

. planning techniques.

view to derive insurance related outcomes admmsnblc under the law.

+ To acquaint the stadents \mh (heoretncal and practical knowledge of Insurance and itg-

e To familiarize the students with major and latest Insurance related scheme and i!j
benefit in India and maximum possible advantage pertaining to various assesses with

Credits: . Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 _ Min, Passing Marks:10+25

Total No. of Lectures: 75

Unit a 'i‘opics

. Lectures

No. of

Group Insurance I
1 Group Insurance- Meaning, Characteristics, Advantages
hnd Disadvantages, Basic underwriting pnnclples,
Eligibility requirements of Group Plans

12

) Group Insurance Il _
i Group Life Insurance Scheme, Its Benefit and
_ Drawbacks, Claim Process of Group Life Insurance,
{ndividual Insurance vs. Group Insurance

20

ension Schemes & Superannuation Plans
m Pension Authorities in India, Old Pension Scheme -
eaning, Working mechanisms, Concerns, New Pensio:]

cheme — Its Origin, Features, Working mechanism
ssues with New Pension Scheme. Difference betwee
Id Pension Scheme and New Pension Scheme.
uperannuation Schemes- Types, Working mechanism,

efined Contribution Plans

ncome Tax Benefits, Defined Benefit Plans and -

31

Retirement Benefit Plans

under the Act), Voluntary Retirement Scheme,
Workmen Compensation, Group Disability Incom

" Payment of Gratuity Act, 1972 (Covered ‘and Uncovered - .

lans, Prowdent Fund and its types,. Employm Providen]

f“ﬁ-gw" e T ;
\ 1, Thenrarice: Pnnc:ples&' Prachcas ol‘lnsararrge-rG 'Fande}'
© V| % Hisiance- Prmmp!as&Pracuces M.N; Mighira: R
2 harance- Principles & Prastices + €. analknsﬁnq.

1, Life Insurance in India - G.R. Désai. - .
s,"f"r.ory&l’muceof Life Inisuranice — iditra. o _

5, Insari Principle: Practices- Vinayka, T NM Radhaswami.& V. Vasudevan. .
¥ _._IisItecommended e

M N “Young- lnsurance

5. 8 K. Shukla— Tnsurance Law & Accounts (Hlndl & Enghsh)
». S.. Mishra ~ Insurance
10 Axif Khan - Insurance:

11.Huebner — Life Insurance . .
12Leigh — A Guide Of Life Insurance ) B Q 2 ]D‘“ w

tr.Maclean — Life Insurancé

15.Bal Chand - Bima K Prambhik Prakaran
1insurance Ast 1928 11. M.N. Mishra - Insurarce

1 Godvwin — Principles And Practices Of Fire Insurance '\ Y,

12

This course can be opled as an elective by the students of following subjects:

faren Gl
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Auditing

lthl‘Ogrammc:. B.Com. Year; Third Semester: Sixth
(Voc.) Insurance - _ .

Subject: Corimerce

Course Code: ' Course Title: Auditing

Course outcomes: This course aims at imparting owledge about the principles and methods
of auditing and their application. '

Credits: 5 Core Compulsory/Elective: Elective

Max. Marks; 25+75

Total No, of Lectures: 75

- Min. Passing Marks: 10+25

Unit

Topics

No. of -
Lectures

Methodology of Accounting, Auditing and Fraud risk
management in Kautilya’s Arthshastra, '

Audit and Audit Process: Meaning, Nature, Objectiv
and Various Classes of Auditing, Auditing Standard an
Auditing practices, Tnternal Control and the need for i
evaluation by the Auditor,

17

Audit Procedures: Verification programme-setectiv
verification, Audit in depth, test checking, Auditor’q

vouchers, verification and valuation of assets and Habilities,
Auditor’s Report on Profit and Loss Account and Batancd
Sheet. '

Approach to  statistical sampling, Routine checking)

15

Audit of Limited Companies: Qualifications an
Appointment of Company Auditors, their powers, dut
and liabilities as per Company Act 2013, Audit of share
capital, share transfer and managerial remuneration,
Additional mattersin  the Auditor’s Report
(Manufacturing and  other companies), -

19

Audit of Public Sector Undertaking and Banks: Special
features’ conceming Audit of departmental undertakings|
Statutory  Corporations and Government Companies
Procedure of appointment of Auditors, Special featuresi
relating to the audit of Banks, Audit, .of Insurance
Companies and audit of non-profit companies. Cost Andit;
Importance of cost audit, Provisions regarding cost audit)
Cost Audit report, Tax and Social Audit. Internal Audit]
Objective and scope of Internal Audit, Responsibilities and

Authority of Internal Auditors, Relationship between '_

int

ernal auditor and statuto aunditor

£

24
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This course can be opted as an elective by the students of following
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(Yoc.) Insurance

Course Code: , Course Title: Business Ethics and Corporate Govemance

changing scenario
Credits: 5 Core Compulsory/Elective: Lifective
Max. Marks: 25+75 - Min. Passing Marks: 10425
Total No. of Lectures: 75 '
Uni . Topics ) No. ?gs
Values'—lmporlance, Sources of Value Systems, Types,
Values,  Loyalty  ang Ethical ** Behaviou,
I ValuesacrossCultures;BusinmsEmics— 17
Naturc,ChamcteristicsandNeeds, Ethical Practices in
Management, : _
The Ethical Valye System—Universalism, Utilitarianism,
Distributive Justice, Social Contracts, Individual Freedom
o of Choice, Professional Codes; Cﬁlfure and Ethics— Ethica] 26
Values indifferent Cultures, Culture and Individual Ethics,
Law and Fthics Relationship between Law and Ethics,
Other Bodies in enforcing Ethical Business Behaviour
Impact of Laws on Business Ethics; Social Responsibilitie% :
I of Business— Environmenta| Protection, Fair Trade 16
Practices, Fulfilling all Nationa] obligations under varioys
Laws, Safeguarding Health : - |
And weli-being of Customers, :
Corporate Governance: Issues, need, Corporate governance
v code, transparency & disclosure, role of auditors, board of 6

directors and shareholders; Giobal issues of govemance,
RCcounting: ang regulatory frame work, corporate scams)
ommittees in
responsibility.,

India and abroad, corporate social

DY RIS
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Programme B.Com. {Voc) Year: 1l : - Semester‘ vl .
~ ‘Foreign Trade. ] " '

Subject: Commerce

Course Code: £ sledol -{’ . Course Title: Accounting for Mangers

-t Course outcomes:

Afer completing this course a student will have:

v' Ability to understand the concept of Managerial Accounting along with -the basicforms and
norms of Managerial Accounting.,

v" Ability to-understand the terminologies associated with the field of ManagerialAccounting

. and control along with their relevance. . . -

¥ Ability to identify the appropriate method and techniques of Managerial Accountingfor
solving different problems, o , _

" Ability to apply basic Managerial Accounting principlés to solve business andindustry
related issues and prablems. -

Ability to understand the concept of Budgetary Control, Cash Flow Statement, Fund Flow
Statement, Break Even Analysis etc, _ -

il

Credits: § Core Compulsory / Elective:
' Compulsory

Max. Marks: 25475 " Min. Passing Marks:10+25

Total No. of Lectures: 75

'+ [Management Accounting- Concept, Characteristics a

Unit h Topics . Ne. of Lectures

Scope. - Difference - between® Financial Acc_ounti'ng
anagement Accounting. ) - ¥
Management Accounting-Techniques and Importance. ]

X » IManagement Accountant- Func:tiortas‘and Responsibility] - 11
inapcial Statement Analysis and Interpretation--

. [Meaning, Objectives, Characteristics of an Ideall
-[Financial Statement, - Partics Interested in' Financial
Statement,” Types of ‘Financial Analysis ' Horizontal)
[Vertical, - - .~ - .

, atio Analysis: meaning, Utility, Classification of .
) Ratios - Profitability Ratio, Activity Ratio and Financial
FPosition Ratios..Fund Flow -Concept, and Preparation _-9‘1 . ‘G
und Flow Stateinent, L= . 0 5 TN

ot
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) . ~ [Business Budgeting: Meaning of Budget and Budgeting| :
- « {Objectives, Limitations ang importance, Essentials o !
Y _ : cffective Budgeting‘,'Class_iﬁéation of Budgets- Flexible - . S
L2 ' o ﬂ'ﬁ - fbudget and Zero Based Budget, 173 .
. N Break Even Analysis: Concept and Practical Application R i
(3 . __|of Break even Analysis, : Co
- : Standard Costing and Variance Analysis: Meaning and] oo
i Objectives of Standard Costing, Variance Analysis; i
' ' Material and Labour. Variance. Simple problems. 2p
(_,! - v Reporting - to Managerment; Meaning, Objectives,|
{Principles. of . Reporting, " : linportance, . of Reports,| -
3 f lassification of Reporis and Reporting at different leveld
R i f Management, L _ L
O A S
(J
()
()
_ . [Suggested Readings: - T .
W : 1. Homgren, CT, Gary L. Sundem and William O. Stratton: Introduction  to

Management Accounting, Prentice Hall of India, Delhi.

2 Homgren, Charles T., George Foster and Srikant M. Dailiar; Cost Accounting; AManagerial
. Emphasis, Prentice Hall of India, Dethi. : :

© 3. Lall, BM. and I.C. Jain: Cost Accounting: Principles and Practice, Prentice Hall offndia,

* Delhi, : - o

4, \‘;’e]_schGl_enn A., Romald W, Hi!t_c‘m and Paul N. Gordon Budgeting, .Prt_)'ﬁ'_t Planningand
Control, Prentice hall of India, Dethi. . R .

5. Baig Nafees: _Cd_st'Abcoi_mting,-Raja_t i’ubli_cations, New Delhi. Baig Nafees:Management
- Accounting & Control, Ashish Publishing Home, New E}plh’i. : '

6. Sharma R.K. and Gupta SK.; Management  Accounting, Kalyani  Publishers,
Ludhiyana. (Hindi and English) .

7. Lal Jawahar; Managerial Accountmg, Himalya Publishing House, New Delhi. S
8. Misra, AK,, Management Accounting; (Hindi and English) Navnéet Prakashan,Nazibabad, {
Note- Latest edition of the text books should be used. N
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Course Code of the Papers in B.Com. (Vocational)
Advertising, Sales Promotion & Salesmanship

Year | Sem. g:e l:tli:::soryl Cg:drie Paper Title ::;:‘::;l Credits
C040102T | Marketing Communication Theory 6
Compulsory C040105T | Business Communication Theory 6
Choose any ONE from the following Groups
I [The Group will remain same till semester VI as opted by the student in semester I}
) C040104T | Group C -Business Statistics Theory 6
1 Elective C040106T | Group B -Business Regulatory Framework Theory 6
IC040202T | Advertising Theory 6
Compulsory C040205T | Business Management Theory 6
I Choice of Group as opted by the student in Ist Semester
C040204T | Group C -Business Economics Theory 6
Elective [C040206T | Group B -Financial Accounting Theory 4
(C040207P | Computerized Accounting Practical 2
C040302T | Advertising Media Theory 6
Compulsory C040305T | Essentials of E-Commerce Theory 6
m ' Choice of Group as opted by the student in Ist Semester
. C040304T | Group C -Inventory Management Theory 6
Elective C040306T | Group B -Cost Accounting Theory 6
C040402T | Personal Selling & Salesmanship Theory 6
2 Compulsory C040406T | F L.mf:iamentals ?f Marketing Theory 4
v Co40407p | Digital Marketing " Practical 2
Choice of Group as opted by the student in Ist Semester
. C040404T | Group C -Financial Institute & Markets Theory 6
Elective  [~=340405T | Group B -Income Tax Law & Accounts Theory 6
C040502T | Management of Sales Force Theory -5
| Compulsory | C040504T | Goods and Services Tax Theory 5
v C040506T { Human Resource Management Theory 5
Choice of Group as opted by the student in Ist Semester
. C040505T | Group C - Business Finance Theory 5
Elective C040507T | Group B -Corporate Accounting Theory 5
3 C040602T | Sales Promotion & Relation Theory 5
Compulsory | C040607T | Fundamental of Entrepreneurship Theory 5
C040604T | Accounting for Managers _ Theory 5
Vi Choice of Group as opted by the student in Ist Semester
C040605T | Gromp C - Business Ethics and Corporate Theory 5
Elective Governance
C040606T | Group B - Auditing Theory 5

5




Year Wise Structure of Faculty of Commerce UG

(B.Com. Vocational) Advertising, Sales Promotion & Salesmanship Year I

Compulsory Paper

2. Business Management

Group B

3. Business Economicy

Major Majer Minor/Electi Miner Minor Co- Major Credits After
6 Credits Each & Credits Each ve. Voc. curricular Industrial Complctin
4/5/6 3 Credits | 2 Credits | Training/ n
Credits Survey/ (Minimum
' Project Credits)
4/6 Crediis (Max.
Inter/lntra Duratinn)
’ P . Co- Faculty
Ye | Se Own Facuity Choose any One of the Following Group* Other Vocational curricular related to Total
ar | m. . Faculty Faculty .
: . Course main
Suhbject
~ Group A
Compalsory Paper - .
. 1. Business Reguelatory Framework
1. Marketing Communication Foad,
[ 1 Nutrition 27128129
Compulsory Paper Group B and Hygiene
2. Business Communication 2. Business Seatistics
Certificate
X Own Faculty Choos¢ any One of the Fellowing Group 1 in
] Group A Commerce
Compulsory Paper . . .
U 1. Financial Accounting [C)]
1. Advertising " " First Aid
2. Computerized Accounti 2 1rst Al
1 putel unting  (2) . 1 and Health 27/28/29

*The Group will remain same as opted in sesmester I for first two vears i.e. semester 1 to 1V
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Year Wise Structure of Faculty of Commerce UG

(B.Com. Vocational) Advertising, Sales Promotion & Salesmanship Year IT ,
Major Major Minot/Electiv | Minor Voc. | Miner Co. Major Industrial | Credits Afler
6 Credits Each 6 Credits Each € 3 Credits curricuiar Training/ Completion
) 4/5/6 Credits 2 Credits Survey/ Project (Mintmum
6 Credits Credits)
y S . Vocational Co- - Inter/Intra (Max.
:a €m Own Faculty Choose any One of the Following Group | Other Facu Ity Facul curricelar Faculty related Total Duration)
. - . i Course to main Subject
Compulsory Paper Group A
Human
L. Advertising Media - 1. Cost Accounting Values and
Imn 1 Environmen 2?"38!2
Compulsery Paper Group B tal Studies
2. Essentials of E-Comn;erce 2, Inventory Management
Own Faculty Choose any One of the Folldﬁfing Group . .
I . o ) 1 Diploma in
Compulsery Paper Group A Commerce
L. Personal Sefling & Salesmanship I. Income Tax Law & Accounts
Physicai
Iv | Compuisory Paper Group B 1 Education 27‘38"'2
2. Fundamentals of Marketing (4} { ~ 1. Financial institute of markets and Yoga
3. Digital Marketing (3} *

C (9"’1 7%,,?60“7 mg‘;(./ % /
. T \M s
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(B.Com. Vocational) Adve_rti's{ing, Sales Promotion & Salesmanship Year II__Ij

Year Wise Structure of Faculty of Commerce UG

Mai Minor/E ; . Majm: ' _h-
Major _ ajor lective Minor Minor Co- Industrial
5C d.J Each . 5 Credits 4/5/6 Voc. curricular Training/ Credits After
- 5 Credits Bac Each . ... | 3 Credits | 2 Credits | Survey/ Project Completion
Credits - (Minimwin
6 Credits I
Credits)
Choose any Co Enter/Intra (Max
Yea One of the Other | Vocational el Faculty related D L
1 t
Y Sem, Own Facuty Following/any | Faculty Faculty curricular to main Total uration)
: - Course N : .
Faculty Subject
1. Compulsory Paper:-Management of Sales Force
2. Compulsory Paper:- Goods and Services Tax 30 days
3. Compulsory Paper:-Human Resource Managenient An'a‘lytical Training or
v : . Abll’lt}’ and | Survey where 26/28
Choose any 1 from the following Paper Digital economic .
Awareness activities are
L Group B : Corporate Accounting - involved
2. Group C : Business Finance
1. Compulsery Paper :- Fundamental of 3:::‘:(:‘::
I Entreprencurship B. Com
Z. Compulsory Paper ;- Sales Promation & Public Vacational
Relation Communic
"3, Compulsory Paper :- Accounting for Managers- ation Skills
: and .
vi Chovse any 1 from the following Paper Personality Project Work 26/28
- Developme
1. Group B : Auditing mp

2. Group C :Business Ethics and Corporate Governance

»
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ADVERTISING, S ] ‘

SYLLABUS
MARKETING COMMUNICATION
Programme:B.Com Year: i . Semester: First
{Vocational)
_ _ .Subject: Commerce
Course Code: Course Title: Marketing Communioation
Course ontcomes:

and implement vanous oommumcaaon approachcs and mmpmgns.

* This course aims to provide students with comprehensive understanding of the fundamentals of
strategies, tools and concepts from multiple marketing and business djsclplmes nesded to desigr

Credits: Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 Min. Passing Marks: 10425

Total No. of Lectures: 90

~ Unit : - Topics _No. olf Lectures

Trtrodueetion:- .

Meaning, ' objective,  Scope, Importance, advantage
disadvantage, steps in developing eﬁ'ective. marketin
commuqicating in marketing, marketing mix. o 23

Fntegrated . Marketing _ Coﬁmunicafion:1

Concept and process of Integrated Marketing Communicatio

(IMC).  Elements of IMC, Developing Communicatio

1 campaign in adverting, sales promotion, direct marketing,.even 25

anagement public relation, media relation and community]

Tation,

Response Hicrarchy Models:-
essage Design; AIDA model, Hierarchy-of-Effects model
m nnovation Adoption model, Information processing model,) 21

perational model.

Ethics and Evaloation:-
ode of Ethics, Ethics and social responsibility of IMC]
v paigns. Evaluating marketing communication and publid

. _ 2
lation programs. :

Suggested Readings:
1. Niraj Kemar, warketing Communication, Himalaya Publishing House.
2. Richard Varey, Marketing Communication: A Critical Introduction, Routlédge.

3. Ajay Kumar, Consumer Behaviour and Marketing Communication, Dreamtech Press India Pvt. Ltd.

4. Olyjimi Kalyode, Marketing Communication, 1* Edition. Bookboon.com.

5. Marketing Convmunication and Advertising, Richa Gaur, JBC Q W
] . . g

6. TaTOT RHOL, vashraj Publication : B G

Note- Latest edition of the text books should be used

-\W( 3’&/




BU COMMUNICATION

Programme:B.Com © Year: Semester: First
(Vocatinnal)

Subject: Commerce

Course Code: Course Title: Business Cornmunication

Course oﬁtcomes: .
* To acquire skills in reading, writing, comprehension and communication, and clso fo use electronid
media for business communication, :

" Credits: _ | Core Compulsory / Elective: Compulsory

Max, Marks: 25+75 Min, Passing Marks:10+25

Total No. of Lectures: 90

- Unit

‘Topies No. of Lectures.

Intreduction:~ L . '
Process anmd Impurance of Communication; ‘Types o
Communication (verbal &Non Verbal), Different forms o
Communication. Barriers to  Communication: Linguisti 22
Barriers, Psychological Barriers, :

| Interpersonal  Barriers, Cultural Barriers, Physical Barriers,
Organizational ‘Barriers, Role, effects and advantages o
technology in Business Communication like email, text
messaging, instant messaging and modem techniques like video
conferencing, social networking, Strategic importance of e
communication,

F odern forms of communicating: E-Mail, Video

Non-Verbal Aspects of Communicating:
. ' 21
Body Language, Kinesics, Proxemics, Paralanguage.

Effective Listening: Principles of Effective listening, Facto
[pitecting listening exercises, Oral, Written and video sessions,

nterviewing skills: Appearing in interviews, Writing resume|
{etter of application. ’

PR
*

onferencing etc.

mx

{Business language and presentation

3]
mportance of Business language, Vocabulary Words. ofte .
nfused Words often misspelt, Common errors in English, Oral
resentation Importance, Characteristics, Presentation Plan,
ower point presentation, Visual aids.

riting skills: Planning business messages, Rewriting and
iting, The first draft and Reconstructing the final draft.

Office Correspondence: Official Leiter, Semi Official Lette
And Memorandum.

v

[~

Report Writing

Identify the types of reports, define the basic format of a report, 16
dentify the steps of report writing, write a report meeting the
format requirements, determine the process of writing a report,

documentatien) in reports,

importance of including visuals such as tables, diagrams and
charts in  writing  report, apply citation mles (APA style 6? W»
| : 7]20%5
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Seggested Readings:

1. Lesikar, R.V. & Flatley, M.E.; Basic Business Communication Skills for Empowering the Interne
Generation, Tata McGraw Hilt Publishing Company Ltd. New Delhi. ‘ '

2. Boves, and Thill, Business Communication Today, Pearson Education
Shirley, Taylor, Communication for Business, Pearson Education

Locker and Kaczmarek, Business Commumication: Buil_dir}g Critical Skills, TMH
Misra, A K., Business Communication (Hindi), Sahitya Bhawan Publications Agra

S oW

Note- Latest edition of the text hooks should be used.
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h . BUSINESS REGULATORY FRAMEWORK

£ . )
' Programme: B.Com Year | Semester; First

g (Vocational)
L : Subject* Commerce
Course Code: Course Title Business Regulatorv Framework

Course outcomes:
¢ The objective of this course is to provide a briefidea about the framework of Indian Con

Act,1872 and Sale of Goods-Act, 1930, _
Credits: Core Compulsory / Elective: Elective
Max. Marks; 25+75 ~ Min. Passing Marks; 10+25

T

~
St

A
L

< :
C Total No. of Lectures; 90

No, of
Lectures

Unit Topies

. oo ian Contract Act, 1872: Definition & Nature of Con '
s Classification; Offer & Acceptance; Capacity of Parties; ::1
- , Consent; Consideration; Legality of Objects

Void Agreements; Performance of Contracts; Discharge 01
Contract; Contingent Contracls‘ Quasi Contracts; Remedies for
Breach of Contract, Special Contracts: Indcmmty & Guarantee;)

n Bailment & Pledge; Contract of Agency. 24

Sale of Goods Act; 1930: Contract of Sale of Goods, Conditio:

Warranties; Transfer of Ownership;

J 1} : . '
erformance o_f‘ the Contract: Remedial Measures; Auction able 25

laims,

egotiable Instrument Act: Cheque, Promissory Note, Bill o
xchange, Crossing of Cheque, Dishonour of Cheque, Paymen o

in due Course,

Suggested Readings: .
t. Kuchal M.C: Business Law; Vikas Publishing House, New Delhi.

2. Chandha P.R: Business Law; Galgotia, New Delhi,
3. Kapoor N.D: Business Law; Sultan Chand & Sons, New Delhi. (Hindi and English)
4. Desai T.R.: Indian Contract Act, Sale of Goods Act and Partnership Act; S$.C.

) [~ Sarkar & Sons Pvi. Lid,, Kolkata.
i 5. Tulsian, P.C., Business Law, New Dethi, Tata McGraw Hitl.

&. Sharma, Sanjeev, Business Regulatory Framework, Jawahar Publication, Agra

N/ Latest edition of the text books should be used Qj‘ 4
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Programme; B.Com. (Voc) |

: Year 1 Semester; |

Foreign Trade

-- Subject: Commerce

N .Course Code; @ittty . |
9} “among the st'u:'leni‘s; :

-~ Course Title: Business Statistics

Credits: 6

Core Compulsory / Elective: Compulsory

Max, Marks: 25475

Min. Passing Marks:10+25

 Unit

Tgzal No..of Lectures: 90
" Topies |

No. of -

Lecfurés

Indian Statistics: Meanin About father of Indian Statistic
(Prof. Prasanta Chandra Mahalatiobis).. _ :
Introduction to Statistics: Meaning, Scope, Importance ang

{ Limitation,  Statistical Investigation- Planning  anc
organization, - Statistical units, Methods .of Investigation
Census and Sampling. Collection of Data- Primary an
Secondary Data, Edifing of ]‘)ata' Classification of dal%
Frequency Distribution and- . " ST
Statistical Series, Tabulation of Data Diagrammatical and
Graphical Presentation of Data. :

20

rr—

ety

Mca.éxireé of Central Tendency —

Decile;and Pércentile, Dispeision
“Percentile, Quartile Deviatior, Mean \ o
Deyiation, Standard Deviation and its Co--efficient, Co.
efficient of Variation and Variance,

Mean, Median, Mode}
Geometric_ and Harmonic Mean; Partition Valu_enga'rtile,“
— Range,, Quartile)

Test of Skewness and!

Dispersion, Its Importance, Co-efficient of Skewness,

m o

Correlation- Meaning, application, types and degree o
correlation; Methods-

Scatter Diagram, Karl Pearson’s.
Coefficient of Correlation, Spearman’s Rank - - -
Coefficient of Corrélation,
Standard Error and Probable Error.

Concurrent Deviation Meéthod -

e

v

Index Number:;
Index Number, Fixed —

Base Method,
‘Chain-Base Method, Base conversion,

Base shifting

_ ) Index Number,
Fisher’s Ideal Index Nurnber, Reversibility Te_.sh_t; Time and

= Meaning, Types and Uscé,'.Methods of

B =
RNl TR .
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[Suggested Readings:

L. Heinz, Kohler: Statistics for Business & 'Econon_':ics, Hazpér'c':oilins;
2. Gupta, S.C, Fundamental of Statistics, Himalaya Publication,
3. Sharma JK., Business Statistics, Pearson Education. ' | _ :
+. Gupta S.P. & Gupta Archang, Elementary Statistics, (English and Hindi) Sultan Chand&
Sons, New Delhi, | L . o o ,
Note: Latest edition of the text books should be used. . _ ] : i
This course can be opted as an'el-wtive by the students of following subjects: Open for all _' ' | ]
. Suggested Continuous Evaluation Methods: Continuous Intemal Evaluation shall be basedon QM
. Hotted Assignment and Class Tests. The marks shall be as follows: - L 'gﬁlﬁfw’ -
i< ' ‘ | ' '
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ADVERTISING
“ Programme:8.Com. Year: | * Semester: Second
Vocational
Subject: Commerce
Course Code: Course Title: Advertising
Course outcomes:

* Students are able to know about the various types of advertisements and types of adve:ﬁsin#
budgets, This will help them in creating an impressive copy of the advertisement, They also
" come to know about that how a comparty set its advertising objectives,

Credits: ' Core Compulsory / Elective: Compulsolry
Max. Marks: 25+75 ' - . Min, Passing Marks_:_lO—J-25
' Total No. of Lectures: 90 '
Unit¢ Topics No. of
. o Lectures
Introduction to Advertising: Meaning and Definition, Function

and Importance of Advertising in modern marketing. Role o

advertising in the national cconomy- Economic and socia 25
! Effects. Elements of Advertising Research: meaning and kind

of advertising research

Types of adveriising: Commerca i non-commercial
i ‘pdvertising; primary demand and secondary demand advertising ' 20

lassified and display advertising; comparative advertising; co-
pperative  advertising, Setting  of advertising Objectives)
Advertising Planning-meaning and steps of planning

Setting of advenisihg budget: Tybes of advertising budpet:
m Affordable method, percentage method, competitive parity] C 25
thod, cbjective and task methed, expert opinion method;]

actors affecting the advertising expenditure in a company and
Nocation of advertising budget.

dvertising Copy or message: Preparinig an effective advertisin
opy, elements of print copy: Headlines, illustratipr-body copy,

logan, logo, seal of approvat, closing idea.

| Suggested Readings:

E

- Dr. R.L. Natokha, a0 ffawsa war1, RBD Publications

Publications (Hindi) .
. Dr. Ruchi Gupta, Advertising Principles and Practices, $.Chand
- Adveitising Management by Sanjay Gupta, Pooja Nasa, SBPD Publication,
- Advertising, Selling and Promotion, Ritu Narang, Pearson

Dr Sumit Agarwal & Dr Sandeep Agrawal, Principles and Practices of Advertising and Sales{
Promotion :An Indian Perspective, Redvick Book, 2021

3R qp) NIGEEE (Advertisement and Sales Promotion) By Sanjay Gupta, SBPD)

t{ﬂﬁ?ﬂqﬂ’, Dr. 8.C. Jain and Dr. Neeraj Kumar Singh, Sahitya Bhawan Publication,

Note- Latest edition of the text books should be used,

M lﬁz;\y‘“ :
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Programme: B.Com, Year: | Semester: I
{Voc) Foreign Trade ...~ |-2n,
' P oy ] Subject: Commerce .
Course Code: ¢ ULY” i Course Title: Business Management
' Coursé outcomes: P
e :
After completing this course a student will have: .

v Ability to understand the concept of Business Management along with the basiclawsand
norms of Business Management. _ : _

Y’ Ability to understand the terminologies 2ssociated with the field of Business
Management and controf along with their relevance. '

v Ability to identify the appropriate method and techniques-of BusinessManagement for
solving different problems. ' . : :
¥ Ability to apply basic Business Management principles to solve business and
industry related problems, : - :

Ability to understand the concept of Planning Organising, Direction, Motivation and
Control etc, . ' '

Credits: 6 Core Compulsory / Elective: Flective
Max. Marks: 25+75 | Min. Passing Marks:10+25
o Total No. of Lectures: 90 '
s . No. of
3 Unit . Topics , Lectures
' Discuss the Managemenit Practices in Indian “Vedas™, _
Introduction: Concept, Characteristics, Nature,
Process and Significance of Management; Managerial
I Roles (Mintzberg); Ani overview of functionaf areas of - 24
' Management; Development of Management Thought; :
Classical and Neo Classical System; Contingency
Approach, System Approach,

Planning: Concept, Characteristics, Process, Importance and
Types, Criteria of effective planning. Decision- Making
Concept, Process, Types and Importance. Management by
Objectives. Organisation: ‘Concept, Nature, Process - and '
Significance. Authority and-Responsibility Relatioiiships| 2
Centralization and Ll C
Decentralization, Departmentation. Organizationals.gfucMre-
Forms, BT

1
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Drirection: Concept and Techniques, Coordination as an
Essence of Management, Communication- Mature,
Process, Importance, Types, Networks and Barriers |

e . Effective Communication_. -Managemen: of Change. 2‘

Concept, Nature , Types of Changes and Process of
Planned Change, Resistance to Change arid methods o
. reducing resistance to -change,- Recritment andj.

Selection. Progess.. P R

ontrolling: Meaning, Importance and Process, Effectiv
. [Control System. Techniques of Control. Motivation
Concept, Types, Importance, Theories- Maslow, Herzberg
v cGregor, Ouchi, Financial and Non-Financial Incentives| -2 .
ership: Meaning, ' . -
oncept, Functions and Leadership styles, Lik_crt’s Four
System of Leadership, o

Suggested Readings: o c '

L. Gupta, C.B., “Business Organisation”; Mayur Publiction, (2014).

2. Singh, B.P., Chhabra, TN., “An Introduction to Business Organisation&

Management”, Kitab Mahat, (2014). - -

3. Sherlekar, S.A. and Sherlekar, V.8, “Modern Business Organ@ation & Management
Systems Approach Mumbai”, Himalaya Publishing House, (2000).
Bhusan Y. K., “Business Organization”, Sultan Chand &Sons,(1970).

Tagdish Prakash, “Business Organistaton and Management”; Kitab Mahal
publishers, (1997). : : _ '
6. Agarwal K.X., “Business Organisation and Management”.
7. Joshi, GL., “Vyavasayik Sanghathan Evam Prabandha”.’
8
9

bl

. Prasad, Jagdish, “Vyavasayik Sanghathan Evam Prabandha™.
. _Shukla, Sudhir, “Vyavasayik Sanghathan Evam Prabandha™,
10. Shukla, Sudhir, “Management Concept & Principles”. :

the text books should be used.

e

Yaday, Painkaj, Business Managemen_t, Neel Kamal Prakashan, DclchiNote- Latestedition of
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Year: !

Programme: B.Coni (Voc) Semes_ter: 1 _ |
| __ Foreign Trade . : !

. Subject: Commerce

*

Course Code: ~ « . : .0 _ Course Title: Financial Accounting :
%me-_oufcomes: THE SBISCRVE OF s paper 15 to-Felp Shiden 0 ACQUITE COINCE WISAge 0
indamentals of accounnjlng and to 1mpgﬂ) skifls for .p rd?ng'varimclls . P &
kinds of business transactions. . :
. ~ Credits: 4 _ | Core Compulsory / Elective. Elective
{, Max. Marks: S Min. Passing Marks:
Total No. of Lectures: 60 :
- ’ ' — No. of
L Unit - | Topics . _ _Lectures

N : ; M - iy

‘ Shri Kalyan Subramani Alfyar (K.S. Alyar) 1859- 1940 known as father of Accountancy in Indja.
Nature and scope of Accounting, Generally Accepted Accounting Principles: Concepts and
1 Conventions, Indian and International Accounting Standards. Accounting Mechanics: Double
Entry System, Preparation of Journal, Ledger and Trial Balasice, Concept of Income and its
Measurement. Preparation of Final Statement, -, oG ..oe ¢ L

R T B

L Royalty Accounts - Accounting Records for Royalty if
the books of Landiords and Lessee, Recoupment o : .

Shortworking, Sub - lease, Short working Reserve Account] -

Nazarana, . U - .

Hire Purchase Account - Accounting Records in th : P

'| Books of Hire Purchaser and Vendor, Different Methods of : i

| Caleulation of Interest and Cash Price, Maintenanée of ' _ *

{ 11§ Suspense Account, Payment of Premium, Default i I5 _ i’
: Payment and Partial Retirns of Goods. ' ' ' ' "

(. . Installment Payment System - Difference between Hird ‘
Purchase and Installment Payment System. - _ :

Accounting Records in the book of Purchaser & Vendor
Interest suspense account.

\ | A S | — L
T : TDePartmental Accounts - m{» Objects  and. -Importarnce, Adv-antage, Methods “‘??{- .
' # { Departmental Accounts, Allocation of ) fidirect Expenses. e s Cy
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Branch Accounts - Meaning and -Objectives of Brancl|

Account, Tmportance and Advantages, Classification. of .

Branches, Accounting of Branch Accounts under. :

various Methods. -

nsolvency Accounts- Meaning, Circumstances of

lvency, Procedure. of Declaring Insolvency, Preparatior -

. - [of Statement of Affairs and Deficiency Account, 18
Iv Voyage Accounts - Meaning & Preparation of Voyag

Accounts. . o o

Suggested Readings: '

1. Joy P.A., “Financial Accounting, (Both in Hindi & English Version), Navyug Publication
2 Jain & Naranag, “Advanced Accounts”, Jain Book Agency, 18th Edition, Reprint(2014)

| 3 Jaisawal, K.S., Financial Accounting, (Both in Hindi & Eng’lish Version), Vaibhav Laxmi

Prakashan, (2010)
4. Gupta, R. L. & Radhaswamy, M., Financial Accounting: Sultan Chand and sons.

5. Shukla, M.C., Grewal T.S. & Gupta, S.C, Advanced Accounts: S. Chand &Co.

6. Maheshwari S.N. & Maheshwari S. K, “A text book of Accounting forManagement”,Vikas
Publication, 10th Edition (2013) o '

% Shukla, S..M., Financial Accounting, Edition: 5tst, Sahitya Bhawan Publications, 2017

8. Gupta. R.L and Shukla, M.C., “Principles of Accountancy”, S. Chand& CompanyLtd.,(2011).

9. Arulanandam, M.A. & Raman, K.S,, “Advanced Accounting”, Vikas Publishers, (2010).

16.Shukfa, M.C., “Advanced Accounting”, Sultan Chand & Sons, (2010) .
{ 1-Babu, Deepak, Financial accountimg, Na

vyug Szhitya Sadan, Agra Note- Latest edition ofthe tex
books should be used. .
12.Sharma, Sanjecv., Gupta, P.C., and Jain, R X “Financial Accounting”, Jawahar

Publication, Agra

This course can be opted as an elective by the students of following subjects:Operi for ali

—
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COMPUTERISED ACCOUNTING

Programme:B.CCom Year |

(Voca!ionﬂ )

Semester: Second

Subject: Commerce

Course Code;

Course Title Compiuta-isai Accounting {Practical}

Course outeomies: )
* The purpose of this paper is provide to knowledge of accounting with computer.

Credits; Core Compuisory / Elective: Elective

‘Max, Marks: 25475 . © Min. Passing Marks: 10425

-

Total No. of Lectures; 3¢

Unit

Topics

No. of
Lectares

Accounting- Concept, Objectives, Advantages And

Limitations, Types Of Accounting Information; Users O
Accounating Infomﬁon' And Their Needs. Qualitativ
Characteristics Of Accounting Information.

Role Of Accounting In Business.

II

Introduction To Computer And Accounting Information

System {AIS):

(A) Introduction To Computers (Elements, - Capabilities)
Limitations Of Computer System). Cae

(B)Introduction To Operating Sofiware, Utility Software And
Application Software. Introduction To Accounting Infonmtiony
System {AIS) As A Pant of Management Information System.

m

fseftings; Creating Accounting Ledgers: and Groups;

. [Generating Reports - Cash Book, Ledger Accounts, Trial

Computerised Accounting Syé(ems:
Computerized Accounts by using any popular accounting

oftware: Creating a Company; Configure and Featores

Creating Stock Items and Groups; Vouchers Entry;

Baiance, Profit and Loss Account, Balance Sheet, Funds -
Flow Statement, Cash Flow Statement Selecting~and

hutting a Company; Backup and Restore data of a

Company,




Suggested Réadings: : _ _

1. Computerized Accounting System For B.Com. by Ajay Sharma and Manoj Bansal

2. Computerized Aooounung System by Neeraj Goyal and Rohit Sachdeva

3. Computer Based Avtcounting by C Mohan Luneja, Sandeep Bansal and Rama Bansal

4. Robert N Anthony, David Hawkins, Kenneth A. Memhant, Accounting: Texr and Case,s

McGraw- Hill Education, 13* Ed. 2013,
5 Charles T. Homgren and Donna Philbrick, Introduction to Financial Accounting, Pﬁmﬂ
Education, o
8. IR. Monga, Financial Accounting: Concepts waddpplfcaaons Mayur Paper Backs, New Delhi.
. M.C.Shukis, TS, Grewal and S.C.Gupta. Advanced Accounts. Vol-1. . Chand & Co, Neu{
Delhi.
s SN Maheshwari, and. S. K. Maheshwari. Financial Accounting. Vikas Publishing House, New .
Delhi, . .
9. Despak Sehgal. Financial Accounting. Vikas Publishing H House, New Delki,
10.Bhushan Kurtiar Goyal and HN Tiwari, Financial Accounting, International Book House

11.Goldwin, Alderman and Sanyal, Financial Accounting, Cengage Leamning

12.Tulsian, P.C. Financial Accounting, Pearson Education,

Not‘e— Latest edition of the text books should be used.
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@ ' rProgramme: B.Com. (Voc) Year: 1 Semester: "_ - i C |
O .Fomign Trade

| Subject: Commerce
O - Course Code: Eiymes : ' Course Title: Business Economics

O COurse oulcomes: By méss Econonics objeciive tmiicogrsq 15 meant {0 acquainithestudents

with the principles of Business Economics as are applicable in
business. :

Credits: 6 ' Core Compulsory / Elective:
_ ' - Compulsory L -
Max. Marks: 25+75 - | Min Passing Marks:10425 . [ |
' . Total No. of Lectures; 90 }
) ' — — — ' No. of
- Unit Topics - - Lectures
. ' Introduction: Meaning of Business Econornics, '
. ' E Difference with Traditional Economics; Nature and
{ oo Scope - Wmnomics, . :
" | Meaning, Kinds, Law OF Demand, Law Of Margin_al ] _ _ :
L A S | Diminishing Utility, Elasticity Of Demand, Concept | _ o :
" | And Measuremcnt OF Elasticity OF Demand Price, i 2-2— )
P - : Incoming Cross, Elasticity Determinants Oof Co
) . : Elasticity Of Demand Importance OF Elasticity OFf . R

' J o Demand, Demand Forecasting- Meaning "and
L - Methods. ' ) :

Function: Law Of Variable Proportion; Properties Rid
! ) ine, Optimum Factor Combination And Expansion ' ) !
) h [Path; Return To Scale; Internal And External f .
( : Economics And Discconomies, 1
A Perfect Competition: Meaning, Price And Outpuy i
Determination. : ) Y i
B. Monopoly: Meaning And Determination OfPrice‘ 2 ' ' [
. oI Under Monopoly; Equilibrium Of A Firm/Industry,
' . C. . Monopolistic: Competition: Meaning ~ And|

o . Characteristics; Price And Output Determination L&) 'der ] N
{ . _] B Meonopolistic Competiti — o S '."

| _ [Iraditional And Modem Approaches. Pmductioq

s
=]
i

s




— __ - F
s ' ']?um‘?ss Cycle: Various Phases And Its Causes; Theory, —
. . Jor Distribution: Marginal Productivity. Theory Of . i
- Modern . Theory, . Wage. Meaning, Determination Of . - . N
Wage Rate Under Perfect Competition And Monopoly, l é i
(Rent Concept: Modem Theoriés Of Rent: Interest . : :
Conce_pt— And’Theoties Of Interost Profit- Concept And ;
Theories Of Profit, Capital budgeting. meaning and] :
- ... |capital appraisa] methods, Cost 'Output-Rel'ationship.énd R
) g - ~ |Profit Planmr_lg_ ._;.'_, . o i e - :
- Suggested Readings: e o T
L L. Geetika, “Managerial Economics”, McGraw-Hill Education 2ad Ed. L
vs - . |2 Thomas & Maurice, “Managerial Economics: Concepts and Applications” (SIE), ,
e - McGraw Hill Education, 9th Ed - ' ' .
10 '3. Ahuja, HL, “Managerial Economics”, S.Chand, 8th Ed
) 4. Dwivedi, D.N., “Managerial Economics”, Vikas Publication, 7th Ed .
L) $. Mithani, D.M., “Managerial Economics- Theory and Applications”, Himalaya
N : Publications ' o o
i ¢ Gupta, G., “Managerial Economics”, MoGraw-Hill Education (India)Pvt Limited
‘ - 17 Seth, M.L., “Principles of Economics”, Lakshmi Narain Agrawa! Educational
i Publishers, Agra ~ ~ : - - '
1i: - | % Vaish & Sunderm, “Principles of Economics”, Ratan Prakashan Mandir
[ 8. Jhingan, M.L., “Managerial Economics -1 E”, Vrinda Pub )
bos 10.Jhingan,M.L., Vyashthi Arthashastra, Vrinda Pub 11. Mishra,'J.P., Vyashthi
Arthashastra : _ o
11.Sharma, Sanjeev & Malik, Sapna “Business Economtics”, Thakur Publication's Pvt,
{ Ltd. S : -
{.
Note- Latest edition of the text books should be used,
This ﬁourse can be opted as an elective by the students of following subjects:Open _
t forall - - -
. Suggested Continuous Evaluation Metheds: Centinuous Internal Evaluation shailbe based
g on allotted Assignment and Class Tests. The marks shall be as follows:

ab, Bk WL 2
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ADVERTISING MED

=" Semester: Third

Programime; B.Com Year: i

Vocational

Subject; Commerce

Course Code: Course Title: Advertising Media

Course outcomes:

advert:smg arena,

* To learn about the principles on the basis of which advertising industry functions as well

how the same has been applied and used by corporates and advertising professionals
India. 1t is almedatcatenugtoneeds of both students as well as professionals in the

:

Credits: : Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

Min: l‘éssmg Marks: 10+25

Tota] No. of Lectures: 90

. Unit

Topics

No, of
Lectures

'Tc_levision, Audio Visuals, and casseltes), other Media (Direct

Advertising media types of media, (News Paper and magazines,

Pamphlets, posters and brochures), Electronic media (Radio,

ail, outdoor media), their characteristics, merits  and
imitations, Media scenes in India. Problems of reaching rural
udience and markets. Exhibition and Media. Press conference.

Web advertising: objectives, lmportanoe and types of onling
advernsmg, '

21

n

edia Planning: Selection of media category, "ﬁwir reach,
equency and impact. Cost and other factors influencing the
hoice of media. Media Scheduling., Role of media planner)
hallenges in Media planning, Media planning Process, Media~
lanning fon; consumer and industrial goods. _Imponance of
edia research in planning: souri:gs of media research, Audit

ureau of cicculation, press audit.

22

m

|

concerning adveriising.

’Meaning of adver_tising effectiveness: Importance and|
difficulties. Methods of Measuring advertising effectiveness:
Pre-testing and post-testing, Communication effect. Sale effects.
Ethical and legal issues in advertising in India. Misleading and

deceptive advertising and false claims, Various laws and acts

- 25

Advertising agencies: Their role and importance in advertising1
fand  false claims. Their organisation patterns, Functions,

selection of advertising agency. Agency Commission and fee,

Advertising Depanment Its I‘uncuon and orgam

21
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Suggested Readings:
1. Advertising Principles and Practices, 8. Chand Publications, Ruchi Gupta
2. Advertising and Promotion in Mass Media, K. K. Chaudhary
3. -Advertlsing Media Manning, Jack Z. Sissors and Roger B. Baron

4, ﬁm‘ﬁ 3?'?' Tt b (Advertisement and Sales Promotion) By Sanjay Gupta, SBPD)
Publications (Hindi) - .
3: Dr. Ruchi Gupta, Advertising Principles and Practices, S.Chand
6. Advertising Management by Sanjay Gupta, Peoja Nasa, SBPD Publication,
7. Advertising, Selling and Promotion, Ritn Narang, Pearson
& w9 0d R, Dr. 5.C. Jain and Dr. Neeraj Kumar Singh, Sahitya Bhawan Publication,

Note- Latest edition of the text books should be used.
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LT ESSENTIALS OF E-COMMERCE
g1 ’ Programme:B.Com  Year il Semester: Third
i . (Vocational)
L) Subject: Commerce . .
. L Course Code: _ Course Title: Essentials of E-commerve
© . Course outcomes: ° ‘ .
) . * This course is to familiarize the student with the basics of ecommerce and $o comprehend l%
0O T potential,
w I Credits: - Core Compulsory / Elective: Compulsory
& Max. Marks: 25475 | Min. Passing Marks:10+25
1O | | Total No. of Lectures: 90
O Unit | Topics No. of
- ' : Lectures
v Internet and Commerce: Business Operations in Comm
) : Practices Vs Traditional Business Practices; Benefits of E-
3 | Commerce to Orgamzauon, Consumers, And Soclety, ) .
leltatlon of E-Commerce. - 20
Appllcation in B2C: Consumers Shopping Procedure on The|
N ' met; Products in B2C Model; B-Brokers; Broker- Based. 25
Ty ice Online; Online Travel Tourism Services; Benefits and
_,"\ I pact of E-Cominerce on Travel Indusiry, Online Stock]
7 | Trading and Iis Benefits; Online Banking and Xts Benefit; 0n|ine{
Ll - [Financial Services and its Future.
£ . I Application in B2B: Applications of B2B; Key Technologi
) or B2B, Characteristics of The Supplier Oriented Marketplace, 30
| i uyer Oriented Marketplace and Intermediate Oriented
F . arketpface; Just in Time Delivery in B2B.
Applications in  Governance: EDI In Govemance; £
Government; E Governance Applications Of Tﬁ‘e Intemet, (s
fConcept  Of  Government-To-Business,  Business-To
Government  And  Citizen-ToGovernment; E-Governance
| \ ,:C\ (DIV‘L, _ Models; Private Sector Interface fn E Governance, -
AR\ __ - . . W




Suggested Readings:
L. Pt Joseph Of E-Commerce Are Indian Pefspective Php Learning Private Limited

2. Nidhi Dhawan Intreduction To E-Commerce International Book House Private Limited

3. Agarwal Kamlesh And And Agarwal Diksha Bridge To The Online To A Front New Deihi
India Macmillan India (Hindi arid English)
Manali- Danielle Internet And Internet Engineering Tata Mcgraw-Hill New Dethi

5. Pandey- Concept Of E-Commerce, S.K. Kataria And Sons(Hindi and English)

Note- Latest edition of the text bo_oks should bé used.




o

- COST ACCOUNTING
Programme:B.Com _ Year: i1 «*"  Semester: Third
{Yocational}
' Subject; Connnerce
Course Code: _ Course Title: Cost Accounting
Course outcomes:

» This course exposes the students to the basic concepts and the tools used in cost accounting.

Credits: ' Core Compulsory / Elective: Elective

Max, Marks: 25475

Min. Passing Marks; 10+25

_Totai No. of Lectures: 90

Uniit

Topics -

No. of
Lectures

Introduction: Nature, Scope and Advantages of C

Accotmting, Installation of Costing System, Differenc
between Cost and Financial Accounting, Classification o
Costs. Material: Purchase, Storage and Control of

Material, Stock Levels, Inventory, Control Tecimiqugs.
Methods of Pricing Material Issues,

20

Labour: Meaning and Components of Labour Cost. Concept,
Accounting and Control of Idle time and Overtime, Methdds off
Wage Payment and Incentive Plans, Labour Tumnover.

Overheads: Collection, - Clmiﬁcaﬁo}n, Allocation
Apportionment and Absorption of Overheads {Primary an%
Secondary Distribution), Machine Hour Rate,

20

m

Unit Outpt Costing: Concept of and Need for Unit Outpuy
Costing; Preparation of Cost Sheet and Tender Price;
Preparation of Reconciliation Statement. Process Costing;

Abnormal Wastage;

Preparation of Process Accounts; Treatment of Normal and|'

30

o\

Treatment of Joint Product and By-product; Contract Costing

Preparation of Contract Account, Determination of Profit or)

Completed and Uncorhpleted Contracts; Operating Costing.

20

R R e T "
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Suggested Readings:

1. Jain S.P. and Narang K.L: Cost Accounting; Kalyani New Pethi.

2. Maheshwari S.N: Advanced Problems and Solutions in Cost Accounting; Sultan Chand, NewL
Delhi. (Hindi and English) '

3, Tulsian P.C; Practical Costing: Vikas, New Delhi,

4. Garg A. K; Cost Accounting: An Analytical Study, Swati Publication, Mcenlt.

5. Horngren, Chatles, Foster and Datar; Cost Aocounnng A Manqgeml Bmphasns, Prentice-Hall o%
India, New Delhi.

6. Sharma, Sanjeev, Jain RK. & Gupta P.C., “Financial Acoounting”. Jawahar Publication

Note- Latest edition of the text books should be used.

é\ AW




.

)
W
10

'SR
O
)

Obsolescence.

_INVENTORY MANAGEMENT ' __
. Programme: B.Com. {(Voc) Year: 11 . Semester: it
Foreign Trade - . o
P Subject: Commerce: L
Course Code: ¢, 127> - * Course Title: Inventory Management
Course outcomes: ' ' ' '

Afler completing this course a stident will have: |

Y Ability to understand the concept of Inventory Management along with the basic lawsand
- axjoms of Inventory Management, : - _ o

v Ability to understand ihe terminologics associated with the ficld of Inventory

management and control along with their relevance. .

v Ability to identify the appropriate method and techniques of Inventory

~ management for solving different problems, o . _

v Ability to apply basic Inventory management principles to solve business and
-~ industry related problenis. .- '

Ability to understand the concept of Working Capital Management, De¢mand Analysis and

Credits: 6~ .| Core Compulsory/ Elective: -
o ' Compulsory

Max. Marks: 25¢75 Min. Passing Marks:10+25

Total No. of Lectures: 90

A

[_ . Unig Topics

Inventory Management: Concept, Characteristics,) -
objectives - and .scope of Inventory Management
Monificance of Inventory  Management, - Invento _
2

Management .

Concept and Valuation of Inventory: Meaning,

Classification and “Funition of Inventory, Inventory, =
II. Planning- Concept and Benefits, Product Classification,

Product Coding, Lead Time,. Replenishment Methods.

BRI

26
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[_. _ - 'anagemerit of Working Capital: Concept, Meanin g
Classification, Factors determining Working Capita
- requirements, Sources of Working Capital, Need of 1 '
_ [Working Capital, Working Capital Ratio- current rtio, | 7
" [quick ratio, absolute liquid ratio, cash ratio and
Wworking capital tumover ratio, =
. . .
Inventory Control: Commpt=nd Meaning of Invento

Control, Objectives and "Importance and Essentials o
. Ihventory Control, Types of Inventory, Techniques o .
v nventory Cortrol -~ EOQ, ROP, ABC, VED, I 3.
termination’ of Inventory levels, Impact of Inventory '
ccuracy, Disposal of Obsolete :
and Scrap items, Reasons for . Obsolescence, Control o
Obsolescence, Control of Scrap, '

Suggested Readings: - N

1. Mulier M. (2011), Essentials of Inventory Management, AMACON,

2. Narayan P. (2008), Inventory Management, Excel Books,

3. Gopalkrishnan P. (1977), Materials Management, PHI Learning Pyt. Ltd.

4. Chitale A X. & Gupta R.C. (2014), Materials Management, PHI Learning Pvt. Ltd,

5. Chapman Stephen (2017), Introduction to Materials Management, Pearson ’
Publishing. =~ - - _ -

- Note- Latest edition of the text books should be used.

This course can be opted.as an elective by the students of following subjects: Open for al)

Suggested Continuous Evaluation Methods: Continuois Internal Evaluation shall be based onallotted

Assignment and Class Tests, The marks shail be as follows: =

o A
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{Program specific outcomes- In Personal Selling and Salesmanship, stadent will [eamn the theoretica“

.pusiness community and the nced for ethical behavicur is emphasized. The ovemdmg sales
hilosophy is relatnonshlp focused and the customer approach is consultative.

PERSONAL SELLING AND SALESMANSHIP

ngramme:“ . B.m«i Year: il Semester; Fourth

 Vocational

Subject; Commerce

Course Code: Course Title: Persenal Selling and Salesmanship -

practical techniques used in selling goods and services in a business — to-business (b-to-b)
ironment. Emphasis is given to developing practical skills in presenting goods and services to,
ltospeclive buyers. Attention is devoted to the art of perswasion 2s a life-skill and to the need to
evelop professional relationships in business. The importance of the salés professional in the

ourse Learning Qutcomes
Upon successful completion of this course, students will have reliably demonstrated the -

ility to: explain the theories and concepts that are central to personal selling
* Develop and apply the various sales techniques necded to ﬂievc a profitable sale.
* Prepare a customer plan that identifies all elements of personal selling essential to mﬁngh
successful sales.
* Apply the interpersonal and team skills neoessary in successful relationship selling.

* Develop and present an effective sales interview.

Liemonsu-ate effective sales presentation techniques

Credits: ' Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lectures: 90

No. of

Unit Topics
: Lectures

eaning, Natwre and importance of Personal Selling and

alesmanship. Door to door selling situations where personal
lling is more effective than advertising. Cost of advertising]
/s Cost of personél selling. Personal Selling and Marketing 25
Effort. AIDA model of selling. Types of selling situations &
[Types of sales person. '

Buying motives, Type of market consumers and industrial
n market- their characteristics and mplications for selling| 25
functions. Process of effective selling, prospecting, pre|
ppproach, approach presentation & demenstration handing (hg

objections, closing the sale and pos't-sale activities.

Qualities of successful salesmanship with particafar reference,

m FO  Consumer services Selllng and career advantages and 20

w
wﬁ
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ifficulties. Means for making selling an attractive career.

stribution nctwork rclationship, reports,  documents-sal

v ual. Order desk, cash memo, tour diary, daily and periodical : 20
and other problems in selling '
Suggested Readings: - ' .
+ loouRid Ry R REpaam Mukesh Trehan & Ranju Trehan -Personal Selfing mﬂ

Salesmanship (Hindi Edition) Paperback, January 2020 ~
* Dr. Maneesh Soni (Author), Dr. Yuvraj Kumbhaj (Author)
* Personal selling & salesmanship,Yashraj publication (hindi) January 2020

* Suresh Kumar Sharma, Bhupendra Sigh Jaswal, Vikrant Saklani- Personal selling o

Salesmanship( Hindi Edition) Kalyani publishers.
*  Personal Selling & Salesmanshrp, Mukesh Trehan & Ranju Trehan, VK Global publication.

. o farg fo ﬁmm Suresh kumar Shama & Bhupendra Singh Jaiswal, Kalyanw
Publisher. :

- RFuEE Bhagawali Prakash Sharma , Rajiv' Jais Apex Publishing House

B
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AMENTALS OF G

’IYmr: i . { Semester: Fourth

Pragramme:B.C.‘om

{Vocational)

Subject: Commerce

Course Code: : . ‘Course Title: Fundamentals of Marketing

Course outcomes:
¢ The objective of this course is to provide basic knowledge of concepts, principles, tools and

techniques of marketing.
Credits:” Core Compulsory / Elective: Compulsory

: Max. Marks: 25+75 Min. Pessing Marks: 10425
. Total No. of Lactures: 60  ~

"

. . N . : No. of
Unit T .
Ly opics Lectures
{3 Introduction: Nature, scope and importance ?f marketing;
Evolution of marketing concepts; Marketing mix; Marketin,
) o environment. Micro and Macre environmiental factors. .
~ _ 1 Consumer Behaviour — An Overview: Consumer buyin 15
process; Factors influencing consumer buying decisions,

i rket Selection: Market segmentation — concept, importan

' - . bases; Target ‘market selection; Positioning conce; . 15

mportance and bases; Product differentiation vs. mark
a entation.

. : uct: Meaning and importance. Product classifications
- neept of product mix; Branding, packaging and labelling]
o fler-sales  services; Product life-cycle; New Producy
velopment.

E—icing: Significance; Factors affecting price of a product;
ajor pricing methods; Pricing policies and strategies. 15

Promotion: Nature and importance of promotion; Promotion|
Tools: advertising, personal selling, public relations; salea

m

promotion and publicity — concept and their distinctiv
characteristics; Promotion mix; Factors affecting promotion mi
decisions; and Integrated Marketing Communication Approach.

Distribution: Channels of distribution - meaning and
fimportance; Types of distribution channels; . 15

v
Wholesaling and retailing; Factors affecting choice  of

istribution  channel; Distribution  Logistics; Meaning,
importance and decisions.

etailing: Types of retailing — store based and nonstore based
tailing, chain stores, specialty stores, supermarkets, retail
: erding machines, mail order houses, retail cooperatives;;
-] Management of retailing operations: an overview; Retallmg in)
- India: changing scenario, .

:

N/ Recent developmenis in marketing: Social Marketing, Onlin
/ Marketing, Direct Marketing, Services Marketing, Gree
7 arketing, Relationship Marketing, Rural marketing.




 Suggested Readings: )

1. Kotler, Philip; Keller, Kevin Lane; Koshy, Abraham, and Mithileshwar Tha, Mar_keu‘nJ
Management: A South Asian Perspective, Pearson Education. .

2. Palmer, Adrian, Introduction to Marketing, Oxford Universify Press, UK

3. Lamb, Charles W Hafr, Juseph F., and Carl McDaniel, Principles of Marketing, South them\
Publishing, Ohio '

4, Chhabra, T.N., Principles of Marketing, Sun India Publication,

5. Kumar, Arun & N, Meenakshi, Marketing Management, Vikas Publications,
(Hindi and English) -

6. McCarthy, E. Jerome., and William D. Perreautt, Basic Marketing, Richard D, Irwin.
7. Pride, William M., and D.C. Ferell, Mmkeﬁng: Planning, Implementation & Control, Cénga#
Leaming. ' : : :
* 8. Majaro, Simon, The Essence of Marketing, Prentice Hall, New Delhi.

9. Zikmund, Wifliam G. and Michael D’Amico, Marketing: Creating and Keeping Customers in an
- E-Commerce World, Thomson Learning. o : : .

10, Etzel, Michael J., Walker, Bruce J., Stator, William 1., and Ajay Pandi, Markeﬁn%
Concepts and Cases, Tata McGraw Hill (Special Indian Edition).

11. McCarthy, E. Jerome; Cannon, Joseph P., and William D. Perrault, Jr., Basic Marketing]
A Managerial Approach, McGraw Hills. : )

Note- Latest edition of the text books should be used

e KE)
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. JAfter completing this course a student will have:

DIGITAL MARKETING

Year: H Semester: Fourth

Pl-'ograﬂune:B.Cmn

(Vocational)

Subject: Commerce
Course Title: Digital Markéting (Practical)

Course Code:

Course outcomes:

¥’ Ability io understand the concept of Digital Marketing along with the basic forms and norm

. of Digital Marketing,

¥ Ability to understand the terminologies associated with the field of Digital Marketing an
control afong with their relevance. ! .

v’ Ability 1o identify the appropriate ‘method and techniques of Digital Marketing for solvin

different problems.
- ¥ Ability to apply basic Digital Marketing principles to solve business and industry rela
_ issues and problems. : :

| Ability to understand the concept of Budgetary Control, Cash Flow Statement, Fund Flo

Sltatemem, Break Even Analysis etc,

Credits: Core Compulsory / Eléctive: Compulsory
Max. Marks: 25+75 Min. Passing Marks:10+25
" Total No. of Lectures: 30
i Ne. of
Unit
" Topies . Lectures
Introduction of the digital marketing, Digital vs. Reai]
Marketing, Digital Marketing Channels, Creating initial digital
marketing plan, Content management, SWOT analysis, Targe
1 group analysis, : 04
Web design, Optimization of Web sites, MS Expression Web)
Creating web sites, SEO Optimization, Writing . 06
n
he SEO content, Writing the SEO content, Google Ad Words-
ting accounts, Google Ad Words- types, 10
1 .
ntroduction to CRM, CRM platform, CRM models, C
. trategy, Introduction to Web analytics, Web analytics — levels
v ntroduction of Social Media Marketing, Social Medi 10

arketing plan, Facebook Ads, Creating Facebook Ads, Ad
isibility, Business opportunities and Instagram Options
ptimization of Instagram profiles, Integrating Instagram with

eb Site and other social networks, Keeping up with posts,

Suggested Readings: _
1. Chaffey, D, F.E. Chadwick, R. Mayer, and K. Johnston (2015). Internet Marketing: Strategy |

Implementation, and Practice. Pearson India
2. Frost, Raymond D., Alexa Fox, and Judy Strauss (2018). E- Marketing. Routledge
Gupta, Seema (2018). Digital Marketing, McGraw Hill Education (India) Private Ltd.

3.

4. Kapoor, Neeru. E-Marketing, Pirnacle leaming

e ' .
Kotler, Philip, HermawanKartajaya, and Iwan Setiawan (2017). Digital Marketing: 4.0

3.
Maoving from Traditional to Pigital, Pearson India
6. __Ryan, Damian and Jones Calyifi (2016). Understandi

T
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| Blanchard O. (2014) Social Media ROT; Managing and Measuring Social Media Efforts inl

- Marketing Strategies for engaging the Digital Generaticn.
Additional Resources :

Your Organisation, » Charlesworth, Alan (2018). Digital Marketing: A Practical Approach.

" Gay, Richard, Alan Charlesworth, and Rita Esen. Online Marketing: a customer-led
roach,Oxford University Press Inc., New York.

Ryan, Damian (2016), Understanding Digital Marketing: Marketing Strategies for engagin
¢ Digital Generatlon

Tasner, M, (20!5) Marketing in the Moment: The Digital Marketing Guide to Generaling Mo M’

Sales and Reaching Your Customers First, 2/E, Pearson Q P
Note- Latest edition of the fext books should be used. /\)0"}
' & FaoN
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INCOME TAX LAW AND ACCOUNTS
\J
Programme:B.Comn Year: Il Semester: Fourth

(Vacational)

Subject; Commerce

Course Code: Course Title: Income Tax Law and Accounts

Course ontcomes:
| 1t enables the students to know the basics of Income Tax Act and its implications.

L

\

U

W

Q Credits: Core Compulsory / Elective: Elective
O -

O

L

-

)

Max. Marks: 25+75 Min. Passing Marks.10+25

Total No. of Lectures: 90

Unit " Topies : - No.of

Taxation Policy of Raja Todarmal. Introduction,
portant Definitions: Assessee, Person, Income, Total
{Income, Assessment Year & Previous Year. Agricul
me & its assessment. Residence & Tax Liability (Basis o

tural )
fI 22
arge), Capital & Revenue.

empted Incomes.
ome from Salaries, Income from House Property. -

i - [Profits and Gains of B.usin&s and Profession, Depreciation. 31

Capital gains, Income from Other Sources, Deduétions from|

[Gross Total Income, Computation of Tax 21

y I3 .
Liability of an Individual.

Set off and camry forward of losses and Clubbing of Income,
v ocedure of Assessment and tncome Tax Authorities, Advancq 16
yment of Tax and Deduction of Tax at Source.

Suggested Readings:
1. Singhanai V. K: Students’ Guide to Income Tax; Taxmann, Delbi.

2. Mehrotra H.C: Income Tax Law & Accounts; Sahitya Bhawan, Agra. (Hindi and English) AV

- 3. Girish Ahuja and Ravi Gupta: Systematic approach to income tax; Sahitya Bhawan Publications,
. ' /Iﬁv Dethi. (Rindi and Eng| lsh) _ Q W .39'13
M 4. Sharma, Sanjeev & Sharma, Uniesh, “Income Tax Law & Accounts”. Thakur Publicaton Pvt. Ltd. ) B \Bq\ :

5. Jain, RK., Inc.olme Tax Law and Accounts (Hindi and English), SBPD Publications,

/' Agra.
\257
C\ Note- Latest edifion ol'the text books should be used.
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FINANCIAL OF MARKETS

JFrogramme:B.Com Year: 1}
(Vocational} . : |- -

Sémester: Fourth

- Subject: Commerce

Course Code: Course Title: Financial Institute Of Markets

Course outcomes:
{After completing this course a student will have: °

different problems.

Ablhty to understand the concept of Financial Market along with the basic forms and norms ¢
Financial Market.

Ability to understand the term:mlogm associated with the field of Financial Market anf . .

control along with their refevance. -
Ability to identify the appropriate method and techniques of Financial Market for solvi

Ability to apply basic Financial Market pnncnples to solve business and industry rel

problems,
‘Ability to understand the conoept of Primary and Seco:;dary Market, Stock Exchange, SEH

ete.

Credits: Core Compulsory / Elective: Elective

Max. Marks: 25+75 Min. Passing Marks: 10425

Totat No. of Lectures: 90

Unit

. . . No. of
Topies . Lectures

Financial Markets an Overview: Meaning of
Financial Market and its Significance in the Financial
System. Financial Markets in the Organized Sector -

Industrial Securities Market, Govemnment Securities 23
Market, Long-term Loans Market, Mortgages Market)
Financial Guarantee Market, Meaning and Structure of Money|
Market in India, Characteristics of a Developed Money Market |
Significance and Defects of Indian Money Market.

Capital Market: New issue market - Meaning and Functions oj'
New Issue Market, Instruments of New Issues, Players and thei
pole in the New Issue Market, issue-pricing and marketing.
Defects and Remedies of New Issue Market.

25

I

econdary market: Functions and role of stack® exchange;
Listing procedure and legal requirements; Public Stock
xchanges-NSE, BSE and OTCEL Functioneries on Stock]
changes: Brokers, Sub brokers, market makers, jobbers]
ttfolio consultants, institutional investors.

21

lavestor Protection: Grievances conceming stock exchange] -
ealing and their removal, Demat trading. 21

SEBT Guidelines- primary market, Secondary Market 16 and the
protection of investor’s interest; NCLT &NCLAT

e

N

7.

J

Suggested Readings:

Note- Latest edition of the text books-shouid be nsed.

. Machiraju, *Indian Financial System — Vikas Publishing House,
Varshney P.N., & Mittal D.K., ‘Indian Financial System®, Sultan Chand & Sons, New Delhi.
Avadhani V.A Capital Market, Himalaya Publishing House, New Delhi

Mulay, M. A., “New Issues Capital Market in India”

Gordon & Natarajan, “Indian Financial System™ Himalaya Publishing House. Q

(a3
Avdhani, V. A, “Investment Management” Himalaya Publishing House, o

Gupta, O. P, “Indian Securities Market”. . /
%A I o “/\ !
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' MANAGEMENT OF SALES FORCE

. Programme:B.com Year: I} Semester: Fifih
Vocational _ | -
Subject: Commerce
Course Code:  Course TFitle: Management of Sales force
i Course ontcomes;
*+ This course provides the basic ideas, concepts and Conternporary sales force management,

: Courses will emphasis on stralegies, sales management responsibilities, skills, and
management techniques, It includes recruiting, selection, training, motivation, leadership,
(: direction and evaluation of the sales force to clarify the importance of sales managemient in
any business organisation. This course provides an in-depth look at the sales function in 2
variety of organizations. This course will develop the ability to sell and to ultimately manage

the sales function.

¢ Gain the basic knowledge’ of Principles of Sales Force Management.
© Formulate a sales strategy in various areas.
© Form the organizational structure of sales management.
o Develop the ability to sell and to ultlmately manage the sales function,
Credits: 1 Core Compulsary / Elective: Compulsory .

Max. Marks: 25+75 Min. Passing Marks:10+25

Total No, of Lectures: 90

Unit T No. of
i opics res

Mocaning, Importance and Functions of Sales Force and Sales
Manager. Organization of the sales department: Need of sal
1 Hepartment.  Centralization v/s Decentralizationi” of sales|] 25
department. Basic types of sales department- Line Sal '
Diganization, line and Staff Sales Organization and Functional
Bales Organization — their merits and demerits.

ecruitment and Selection’ of sales force- Recruitment sources
11 d selection process. Training — Importance of training] 25
ethods of training. Sales job Analysis. Appraisal of
erformance. Motivation of sales Force -need and methods]
ompensation, types of compensation — direct and indirect

Sales Budget: Importance, process of sales Budget, uses of

m ales budget, Sales Planning and Control: Product wise sales . 20
fanning Market analysis and sales forecastmg. Methods of
orecasting sales.

ales territory: Consideration in allocation of sales territory.
ales Quota: Objectives, principles of setting .sdles quota,

v dministration of sales quota. Sales and cost analysis: Uses and 20
ethod.
Suggested Readings: (\W
¢ Sales Management: Decisions, Strategies and Cases, Still, Cundiff&Govoni, Pearson~
Education. ' -
+ Salesmanship &Publficity - Pradhan, Jakate, Mali _ O~ oq\q"b.‘g
Sales Management - S.A. Chunawaila 0‘6\

+ Dr. RL Patni {Author) Vigyapan Avam Vikray Prabandh (Advertlsement and Sales
Management-Hindi Study Guide) Paperback — 1 January 2018

1< Dr.RL. Nalokha, 99709 f faa D, RBD Publications Web sites for reference:

%\% L/ » Sales Management, Kings Publication.
\C\\ fo vdyT Bhagawati Prakash Sharma , Rajiv Jain Apex Publishing House

* Vigyapan Avam Vikray Prabandh (Advertisement And Sales M 1gemen't-l-lindi Study]
M Guide) (Paperback, Plindi, Dr. R.L Patai) _
| mx?b@(x%\(},@,ﬁg—ﬁ oW
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. GOODS AND SERVICE TAX

Programme:B.Com Year: ill Semester: Fifth
{Vacational) _
Subject: Commerce .
Course Code: Course Tiile: Goods And Service Tax

Course outcomes:

¢+ To provide students with the working knowledge of principlesand provisions of GST to
understand the relevance of GST in the present Indian tax in scenario and i

contribution for economic development.

Credits; = - ‘Core Compulsory / Elective: Conpulsory

Max. Marks: 25+75 Min. Passing Marks: 10425

L

Total No. of Lectures: 90

Unit , Topics

No, of
Lectures

Indirect Tax: :
Meaning, Features, Difference Bétween Direct And Indi
- lax, I'ypes of Indirect Tax Before GST, Shoricoming

I Indirect Tax System During Pre GST Era. GST Meanin
Advantages, Disadvantages of Evaluation of GST, Structure o
GST, CGST, SGST, IGST UTGST, And Important Definiti
Under - : : ' ’
GST Act.

Time Of Supply:
eaning Of Goods And Services, TOS Under Reverse Charg‘q

echanism, Invoicing Provisions, Provisions Related Wi

1 hange Changes InGST Rate.

lace OFf Supply:
POS Meaning, POS Of Goods And Services, Intra state And

terstate Supply. :

alue OF Supply: . . : e

eaning, Provisions Related With Determination Of Value Of
Bupply Of Goods And Services, Determination Of GST]
Liabilicy.

25

Input Tax Credit ITC: Meaning Of Utilization Of ITC, Bloe
Credit, Supply Not Eligibie For ITC, Matching, Reversal An
I Reclaim Of ITC. Payment Under GST: Manner Of Paymen:
Of GST Liability, Concept Of Electronic, Cash Credit An
Liability Ledger, Refund Of Excess GST. Return: Meanin
Purpose And Importance, Different Types Of Retorn, Due Dat
Of Filing Retum, Assessment Under GST: Meaning, T:
Sales  Assessment, - Provisional Assessment, Summary
Assessment, Best Judgment '

Assessment.,

21

- ypes Debit And Credit Note, Voucher Audit: Meaning, T

egistration: Meaning  Of Final  Registration,

ompulsory  Registration, and Procedure For New
v egistration, Amendment And Canceliation Of Registration
ccounts And Records: Manner Of Maintenance Of Accounts
eriod Of Retention OF Relevant Records. Invpive: Format

andatory, Departmental And Specific Audit, Penalty
nd Under GST, E -Way Bill.

2t
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' . Suggested Readings:

A 1. Malhotra XE and Agarwal goods and services tax Agra India Sahnb BhawanPublication

English and Hindi
Agarwal Raj ke advanced handbook on GST background material on model GST Jaw Sahitya

Bhawan Publications. o
Bansal K. M. GST Customer law taxman Publication private limited Umversuryedmon

RK Singh PK a bird's eye view of GST Asia law house
Singhania VK student's guide to GST and customs law taxman Publlcauon privatelimited

University edition
Gupta & Maheshwari, Tyagi Goods and Semo&s Tax, SBPD PUBLISH]NGHOUSE,

AGRA
Babu, Deepak: GST: A Revo]utlon on Indian Tax Syster, ISARA Soluhons, NewDelhi

*

(r - Note- Latest edition of the text books should be used.
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HUMAN RESOURCE MANAGEMENT

management.

Programme:B.Com Year; 1 Semester: Fifth
{Vocational)
' Subject: Commerce
Course Code: Course Title: Human Resource Management
Course ontcomes:

¢ The paper aims to develop in the students a proper understanding about human resource

Credits:

Core Compulsory / Elective: Compulsory

Max. Marks: 25475

Min. Passing Marks:10+25

Total No. of Lectures: 90

Uni_t

'foplcs

No. of
Lectures

' Human Resoarce Management concept and fimction, role of
competencies of HR manager at our policies evelution of HRM
emerging challenges of Human

waork life balince downsizing, '

Resource Management workforce diversityempowerment VRS

20

)1 §

Recrnitment & Se_leclion:' Recruitment, fa
pffecting recruitment, sources of recruitment, Selection —Process)
election test, Interview, Orientation, Placement, Training &

TrainingMethods- On job training and off- the job training..

Development: Training- Objectives & Importance of training] -

HI

mployee Compensation: Compensation & Welfare, Job

[Evaluation. Performance  Appraisal:

articipation in Management.

Techniques, Joby
nlargement & Job Enrichment, Quality of Work Life, -Worker,’sL '

25

EMPLOYEE WELFARE: Various welfare schemes & Safoty

Measures. Bmployee Benefits — Meaning and its types, Fringe
Benefits; Remuneration — Salary, Bonus, Commission, Lon;
Term Incentives, Perquisites. Grievance Handling & Disciplin

- Meaning, Importance, Collective Bargaining — Meaning

]lmportance, Process.

20

Suggested Readings:
I. Aswathappa K Maine resource management Tata McGraw Hill

'/ L 2. Verma Pramod SaviBagiyaprabandhan Rac VSP human resource managementExcel books
3. Tripathi PC personnel management and Industrial Relations Sultan Chand andsons

4. Agarwal &Fauzdar, Human Resource Management-SBPD Publishing House,Agra (
English/Hindi) '
fj*lole- Latest edition of thé text books should be used.

M*T _
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CORPORATE ACCOUNTING

Programme:8.Com  Year: 1 Semester: Fifth
.{Vocalinn.al') '
Subject: Commerce
Course Code: Course Title: Corporate Accounting
Course outcolmes'

+ This course enables the student to develop awareness about corporate aocount:ng

conformity with the prowslons of company act,

Credits: Core Compulsory / Elective: Elective

Max. Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lecturcs: 90

Unit : Topics No. of

Shares: Features, Types Of  Shares, Difference
Between Preference Shares And quty Shares, Share Capital
. Ancl Its Types. Issues, Forfeiture And Re Issue of Shares, _
Redemption Of Preference Shares. : 23

Debentures: Features & Types, Issuc And Redemption Of
Debentures, Profit Prior To Incorporation, Use Of Profit And 25
| Loss Prior To Incorporation, Methods Of Computing Profi
1 And Loss Prior To Incorporation.

Final Accounts, General Instruction For Preparation Of Balan
Sheet And Statement Of Profit And Loss. .

Valuation Of Goodwill: Meaning And Nature Of Goodwill
Ngeds And Methods Of Valuation Of Goodwill, Valuation Of 21
m Shares, Need And Methods Of
' Valuation Of Shares

Accounting For Amalgamation Of Companies As Per Indiar]
Accounting  Standard 14, Meaning, Characteristics And
Chiectives Of Amalgamation, .

inds  Of  Amalgamation, Accounting For Internal

econstruction Internal And External.

21

Suggested Readings:
l. Gupta RL Radhaswami M, Company -Accounts Sultan Chand And |

Company(Hindi and English)

2. Maheshwari SN And Maheshwari SK Corporate Accoummg Vikas Publishing(Hindi and
English)

3. Shukla SM And Gupta SP Advanced Accountancy Sahltya Bhawan Publication{Hindi and

| English)

4‘ Jaiswal K S Corporate Accounting Both English And Hindi Shukla MC Grewal
- P8 And Gupta SC Advanced Accounts S Chand And Company

/6 Shukla MB Corporate Accounting Kitab Mahal

Babu, Deepak: Corporate Accounting, Navyug Publications, Agra (Engllsh andHindi)

Note- Latesi edition of the text books should be used
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| Suggested Readings: - !

Programme: B.Com. (Voc) E——— emestcr: i
Foreign Trade. o
Com COde: (_ ] x-_’_"- {._. '_'"*“;'l:"-_l

Course Title: Business Finance

ﬁ'a:nevéork of Buéiness Finance,

Credits;. 5 - Core Compulsory / Elective:
' B Compulsory _
Max. Marks: 25+75 L ; Min. Passing Mai'ks:_1_0+25
Total No, of Lectures (in hours per week): 75
. _ . - No. of
Unit - Topics - " Lectures

e P —— —— -
Business Finance: Inatire And Scope, Finance|
Function Investment Financing And Dividend
I Decisions, Capital Budgeting: Meaning Nature An
- dmportance Investment Decisions. - . .

IS

© o ; : e |

Cost OF Chpital: Mé;ming, Importan(?e, Cz_{létﬂationb% ‘
1I. Cost Of Debt, Preference” Shares, Equity Shares 19
And Retained Earnings, Combined (Weighted) Cost Of
Capital, Capitalization- Meaning, Overcapitalization.
Dividend Policies: Issues In Dividend Policies,
mI Dividend Models, Sources Of Funds: Long. Term .20
Funds, Short Term Funds, Nature Significance And
 Determinants Of Working Capital. o o
. ~K\._ . [Capital Market: (A) New Issue Market (B) Secondary
" [Market Functions And Role Of Stock Exchange (BSE,
v [NSE,) Money Market:  Indian Money Markets- a1
Compos__itior; And Structure. . o

=

I B Lo v L E R --L— . . _—l
J

Avadhani V A Financial System - _

Bhalla VK Moderm Working ‘Capital Management

Chandra Prasanna Financial Management Theory And Practices
Khan NY And Jain PK Financial Management Tax And Problems
Pandey T M Financial Management. .

Note- Latest edition of the text books should be used,

DR -
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This course can be opted as an elective by the students of following subjects:Open for alf
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O Course outcomes:

-

FUNDAM

DF

) N Programme: B.Com, _(V

| __ Foreign Trade,

Subject: Commerce

U Course Code: =i CA

After completing this course a student will have:

G Practices of Bntrcpreneu;ship. _ _ :
v Ability to understand the terminologies associated with the field of

4 Entrepreneurship along with their relevance,

problems,

) " Ability to understand the concept of Life Small Business, Rasing of Funds andEDP.

*

Course Title: Fundamentals of Entrepreneurship
¥’ Ability to understand ihe éqncepcpfﬁnu-cprgmursmp along with the basic lawsand

e _ ¥ Ability to identify the appropriate functions and qualities of Entreprencur forsolving
L) different problems. - _ C .
Ty ¥ Ability 1o apply basic Entrepreneurship principles to solve business and industryrelated

Compulsory

P———

Credits: 6 | Core Compulsory/ Elective:

F——

‘Min. Passing Marks: 10425

Max. Marks: 25475 - -

e

(. Total No. of Lectures: 90

-

Unit | Topics

.- No. of
Lectures

——

Entrepreneurship: Meaning, . Concept, Characteristics
- | Need, Functions, Theories. of Entrepreneurship
I Entrepreneur: Meaning,  Characteristics, - Qualities
Functions, Types, Difference between Entreprencurship &
Entreprencur. - Difference  between Entrepreneur
Intrapreneur & Manager. : :

Entr_epreheurship & Environment,

22

Entrepfgncu(ship Dc_velopmeﬁt. -P'rggrammc ' (EDP)
Meaiing, Need, Objective, Steps, Outline,- Achievements
I - | Government Assistance  and  Incentives, - - Womer

Steps taken to promote :
Wornen Entrepreneur. Qualities of Women Bntreggengur.

.Entrcpreneurshi_p_: Meaning, Characteristics, Problems ang

31

reporting;
g, C

Purposé of . Project  Reponts,
Gcnera!_ principles of

*ample projectreport. | -

31

'%m»s




Infrastructural Facilities, Legal - '
- {Requirements  for . Establishment of New Uni
Ent:epreneuﬁal_Conqu y Procéss and Methods,

Suggested Readings; ) _ .
l. Desai, Vasant, “Dynamics of Entrepreneurial Development and Management”, -
Himalaya Publishing House - _ . . '
- Desai, Vasant, “Management of Small Scale Industry”, Generic
- Drucker, Perer, “Innovation and Entreprencurship”, Haiper Business; Reprintedition

. Pareck; Udai& Ven, “Developing Entreprancurship book on Leaming System”
. Agrawal, RC, “UdyamitaVikas™(Hindi) ) ‘ .
8. Khanka, 8.3, “Entrepreneurship Development”, S. Chand & CompanyNote-
Latest edition of the text books should be used, .

This course can be opted as an elective by the students of following'subjeém:Openfor all
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SALES PROMOTION AND PUBLIC RELATIONS

Programme:B.Com Year: $1l _Semester: Sinth
Yocational
Subject; Comnerce
Course Code: Course Title: Sales Promotion And Public Relations
Course ouicom&c:

¢ To examine the Public Relations and Sales Promotion tools that organisations use and howL
the contribute to a company's success.

Credits:

Core Compulsory / Elective: Compulsory

 Max. Marks: 25475

Min. Passing Marks:10+25

Total No. of Lectures: 90

Unit

Topics

No. of
Lectures

Meaning, Nature arid importance of sales promotion, ks role i
marketing. Form of sales Promotion: Consumer oriented sal
Promotion, trade- oriented sales promotion and sales oriented

sales promotion.

ajor tools of sales promotion: Samples, poiﬁt of purchase
isplays and demonstrations. Exhibitions and games of chamc.wj
d skill, lotteries, gifts, offers, premium and free goods. Pri

cks and rebates, bonuses, patronage, rewards,-€onventions,

ference and trade shows, specialties and novelties.

I

eveloping and sales promotion preference, pre-testin
mplementing, evaluating the results and raking necessary|
odifications.

ublic Relations: Meaning, features, importance, process, P
ole in marketing, Publicity- meaning, importance and power of
ublicity. Control and dissemination of publicity, advantage an
isadvantage. Similarities of publicity and public relations
ajor tools of public relations new speeches, special event
and-outs and leaflets, audio visual, public service activiti
iscellaneous tools.

25

v

[Careers in Sales Promotion, Finances in sales promotion|
industry, Ethical and legal aspects of sales promotion and pubiic

fations

21

- Note- Latest edition of the text books should be ased.

Suggested Readings: .
I. Advertising and Sales Promotion, Sanjay Sahitya Bhawan :

2. Public Relations Principles and Practices, Dr. Michael Puthenthara.
3. Advertising, Selling and Promotion, Pearsons, Ritu Narang

4. Public Relations for Sales and Marketing Management Paperbackby David Wrang (Author)

-5 Public Relation Managemenl {English, Paperback, Jaishri Jethwaney,N.N. Sarkar)
6. TS RAGTa 3R 29ER Dr. Agun Tiwari, Dr. Vimlesh Tiwari

1 7.-Advertising And Sales Promotion Hindi Sanjay Gupta.
8. Adverting: Sales Pramotion And Sales Management Hindi Dr Rajendra Sharma yashraj pub‘
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Programme: B.Com. (Voc)

Semester: VI
-Foreign Trade. )

Subject: Commerce

-

Course Code: £oelnini _ Course Title: Accounting for Mangers

Comse ounicomes:
IAfter completing this course a student will have:

v Ability to understand the concept of Managerial Accounting along with the basicforms and
norms of Managerial Accounting. _

v Ability to-understand the terminologies associated with. the field of ManagerialAccounting
and control along with théir refevance. . _ -

¥ Ability to identify the appropriate method and techniques of Managerial Accountingfor
solving different problems. o _ _

v' Ability to apply basic Managerial Accounting principtés to solve business andindustry
related issues and prablems. -

Ability to understand the concept of Budgetary Control, Cash Flow Statement, Fund Flow
Statement, Break Even Analysis etc. _ .

Credits: 5 Core Compuisory / Electivé:
Compulsory

Max. Marks: 25+75 Min. Passing Marks;10+25 _

Total No. of Lectures: 75

Unit - Topics _ _ No. of Lectures
B -_—r‘==ﬁ===

Management Accounting- Concept, Characteristics anc
Scope. - Difference: between  Financial Accountin
anagement Accounting,. - - .

Management Accounting-Techniques. and Importance. |
Management Accountant- Functions and Responsibility | - ‘-I RS
inancial . Statement Analysis and Interpretation- \
Meaning, Objectives,” Characteristics of an Ideall]
Financial Staterment, Parties Interested in Financial
Statement,, Types of Financial Analysis Horizontal |
ertical. ' -

. atio Analysis: meaning, Utility, Classification of
i atios - Profitability Ratio, Activity Ratio and Financial i
' Position Ratios. Fund Flow ~Concept, and Preparation o ‘G
Fund Flow Statement, — ™ ~ : L. o . fl E

[
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Mﬂ?’t’/ \J\V

usiness Budgetmg Meaning of Budget and Budgeting

of Break even Analysis.

T o |Objectives, Limitations and importance, Essentials o
1 . Jeffective Budgeting, Classifi ication of . Budgets- F lexibl S
e Ii)i " [budget and Zero Based Budget. 173,
‘ Break Even Analysis: Concept and Practical Application

Standard Costing and Variance Analysis: Meaning an
Objectives of Standard Costing, Variance Analysis

]

Material and Labour. Variance- Simple problems. 20
v Reporting to Management: Meaning, Objectives -
: * [Principles - .of Reporting, Importarice . .of Reponts,| . -
' Classification of ‘Reporis and Reportmg at dnfferent level :
| ef Management . ) . : - .
Suggested Readmgs. ' _
CT, Gary L. Sundem and William O, Stratton: Introduction to

1. Homgren,
Management Aocountmg, Prentice Hall of India, Deﬂu

' Emphasis, Prent:ce Hal! of India, Delhi,
Dethi.
Control, Prentice hall of India, Delhi.

Accounting & Control, Ashish Pubhshmg Home, New Delhl

6. Sharma RK. and Gupta SK Management Accounting,  Kalyani

Ludhiyana. (Hindi and English)
Lal Jawahar; Managerial Accountmg, Hlmalya Publishing House, New Dethj.

Eadhe

> Note- Latest edl tion of the text books should be used,

2. Homgren, Charles T. » George Foster and Srikant M Dailiar; Cost Accountmg; AManagetial
3. Lall, BM. and IC Jain: Cost Accounting: Principles and Practice, Pr;entice Hall ofindia,
4. Welsch Glenn A., Ronald W. Hiiton and Paul N, Gordon Budgetmg, Profit Planningand

5. Baig Nafees: Cost Accountmg, Rajat Publicattons, New Dethi. Baig Nafees:Management _

Publishers,

Misra, AK., Management Accounting, (Hindi and English) Navnéet Prakashan Naznbabad




BUSINESS ETHICS AND CORPORATE GOVERNANCE

Programme;B.Com ' Semester; Sixth

(Vocational) :

Year: i1l

Subject: Commerce

Course Code: Cowrse Title:. Business Ethics and Cofporate

Governance

Course ouicomes:

of Business Ethics and Corporate Govemanoe in the present changing scenario,
Core Compulsory / Elective: Elective
Min. Passing Marks:10+25

Total No. of Lectures: 90

Credits:
Max, Marks: 25+75

; Ne. of
Topics ] res
Values — Importance, Sources of Value Systems, Types,
Values, Loyalty and Ethical Behaviour, Valuesacross Cultures
Business Ethics — Nature, Characteristics and Needs, Ethical
I Practices in 23

Management. .

Unit

The Ethical Value System — Universalism, hilitarianism
Distributive Justice, Social Contracts, Individual Freedom of 25
Choice, Professional Codes; Colture and Ethics - Ethlcaw
| 14 Values in different

' Cultures, Culture and Indmdual Ethics.

Law and Ethics ~ Relationship between Law and Ethics, Olhe11
Bodies .in enforcing Ethical Business Behaviour, Impact of 21
m Laws on Business Ethics; SocialResponsibilities of Business -
Environmental Protection, Fair Trade Practices, Fulfilling al
Nationalobligations under various Laws, Safcguardmg Health
,'and well- being of Customers

MV

orporate Governanoe. Issues, need, corporate governance
: e, transparency & disclosure, role of auditors, board of .
v irectors and shareholders; Global issues of govemnance) 21
ccounting and regulatory framework, corporate  scams;
mmittees  in India and abroad, corporate social

esponsibility.

.

Suggested Readings:
1. Kitson Alan- Ethical Organisation, Palgrave
2. L. T. Hosmer : The Ethics of Management, Universal Book.
3..D. Murray : Ethics in Organizational, Kogan Page, ",
5. K. Chakraborty : Values and Ethics in Organisation, QUP

Note- Latest edition of the text hooks should be used.

* . This course seeks to provide knowledge about the concepts, tools,lechmquos, and reIevmoe.ﬁ'
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AUDITING -

. "\ ; . . .
Progratmne:B.Com ' Year: 11} Semester; Sn.xth

{Vocational)

Subject: (.‘ommerqe

Course Code: Course Title: Auditing

Course outcomes: , ﬂ

¢ This course aims at imparting knowledge about the principles and methods of avditing an

their application.

Credits;

Core Compulsory / Elective: Elective

Max, Marks: 25+75

Min. Passing Marks: 10425

Total No. of Lectures: 96

e Unit

e

Topies .

No. of
Lectures

Methodology of Accounting, Auditing and Fraud 1
management in Kautilya’s Arthshastra,

Audit and Audit Process: Meaning, Nature, Ob_:ectwa and
Various Classes of Auditing, Standard of Auditing,
Pronouncements on accepted Auditing practices, Internal
Control and the need for its evaluation by the Auditor.

Audit  Procedures: Verification  programme-selective

verification, Audit in depth, test checking, Auditor’s Approac
tostatistical sampling, Routine checking, vouchers, verifi catl
and valvation of assets and .

liabilities, Auditor’s Report on Profit and Loss Account aj

Balance Sheet,

Audit of Limited Companies: Qualifications and Appointmen
of Company Auditors; their powers, duties and liabilities as pe:
Company Act 1956, Enquiries under Section 227 (1A},
Audit of sharé capital, share transfer and managerial

* kemuneration, Additional matters in the Auditor’s Repo

(Mamufactoring and other oompanm) Auditor’s Report Ord
1938,

21

Audit of Public Sector Undertakmg and Banks: Specia
h‘eaturw concerning Audit of departmental undertakings
Statutory Corporations and Government Companies, Procedurd
of appointment of Auditors, Special features relating to the audi
of Banks, Audit ofInsurance Companies and audit of non-profj
companies. Cost Audit: Importance of cost audit, Provisio:
regarding cost audit, Cost Audit report, Tax and Social Andit
nternal Audit: Objective and scope of Internal Audit]
esponsibilities and Authority of Internal Auditors, Relationship
etween internal auditor

nd statutory auditor.

2l

Suggested Readings:
1. Gupta Kamal : Contemporary Auditing, TATA Mc Graw, New Delhi.

2. Tandon, B.N. : Principles of Auditing, $. Chand & Company, New Delhi.

W
} ; 3. Pargare Dinkar : Principles and practices of Auditing, Sultan tiland, New Delhi.
E : 4. Sharma, T.R. : Auditing Principles and Problems, Sahitya Bhawan, Agra. (Hindi andEnglish)

5. Yadav, Pankaj, Auditing, Neel Kamal Prakashan, Dethi(Hindi and English)
\"(’1/ 6. Sharma, Sanjeev, Auditing: MK Publications , Agra (Hindi and Eng[lsh)

Neote- Latest edition of the text books shounld be used.
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